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[2% Hours] [Total Marks : 75]

Please check whether you have got the right question paper.
N.B: 1. All questions are compulsory
2. Figures to the right indicate full marks.

Q.1 a) Discuss the importance of Ethics in journalism in the age of corporate media, Cite
relevant examples in the context of sensational journalism and fake news.
OR
b) Has the Indian media compromised the freedom granted by our Constitution? Discuss
this, along with the scope of Article 19 (1) (a) and also discuss the reasonable
restrictions in clause 2.

Q.2 a) Discuss the law of Defamation in India. Do you think eriminal law of Defamation must
be removed? |
OR
b) Why was the Press Council of India created and what are its limitations?
¢) Examine the provisions of the whistle blowers protection Act.

Q.3 a) Discuss the key provisions of the Right to Information Act.
b) Examine the law of Copyright in India in the context of changes brought about by
Globalization, &
OR
¢) Discuss whether the law of obscenity in India needs to be changed.
d) Discuss the provisions of Working Journalist Act, &=

Q.4 a) What is Right to Privacy? Examine the remedies available to a citizen if his privacy is
breached.
OR

b) Discuss with relevant examples the law of Public order in India.

Q.5 Short Notes (Any Three)
a) Trial by media
b) Television Debates on News Channels
) Registrar of Newspapers of India.
d) Fake news
¢) Types of Evidence
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Paper / Subject Code: 55603 / Advertising: Legal Environment and Advertising Ethics.
5 Ty gmm lg}qlzo)‘f

Time: 2:30 Hours 0, C Marks: 75
N.B. : (1) All questions are compulsory.

(2) Each question is for 15 marks.

(3) Give suitable examples wherever necessary.

(4) Figures to the right indicate maximum marks.

Q.1 a) Why is Legal Environment important in any country with respect to Advertising
Discuss this with reference to: 10

(i) Drugs & Magic Remedies( Objectionable Advertisements) Act
OR
(i1) Emblems & Names (Prevention of Improper Use) Act

b) Being a critique of media is a challenging task; discuss this in the light of: 05

(i) Vance Packard was a man ahead of his times; discuss this in the light of validity &
morality in Motivation research
e " OR
(ii) The Beauty Myth as discussed by Naomi Wolf.

Q.2 a) Ethics in any field is ESsentlaJ to enhance professionalism in that field, discuss with
reference to - 08
(i) ASCI ’
ol
(ii) Advertising to Religious minorities

b) (i) What is the relevance of Cyber Laws today with special reference to
Section 66(A)? 07
OR
(ii) What do you understand by Contempt of Court? Explain using examples in the media
context.

-
5

Q.3 a) Discuss the 1mp0rtanCe of standardization for consumers In this context discuss: 08
v\ (i) BIS :
: OR

(i1) ISO
b) What are Unfair Trade Practices, discuss this with respect to: 07
(i) Visual Distortion

OR ;
(i1) False and misleading -com'parisons

Q.4 a) List the Non- Govemment initiatives to protect consumer interest. Explain with
reference to: 08
(i) CERC
OR
(ii) CFBP
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Paper / Subject Code: 55603 / Advertising: Legal Environment and Advertising Ethics.

b) What are socio economic criticisms of advertising? Explain with reference to:
(1) Creating Artificial Needs
OR
(i) Preying on feelings of inadequacy

Q.5) Write short notes on any three of the following:
(a) FSSAI
(b) Government Policies & Advertising
(¢) Manipulation of advertising research
(d) Social responsibility of Advertising
(e) Surrogate Advertising
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APEr / SUupject Loae: dJ0U0 / JOUrnausm: pusiness « viagazine Journansm (Lommnauon 01 ,Nlcne-l& Lk},

— 184195 ‘;

[ 2% Hours | . Total’Mdrks 75]
Please check whether you have got the right questlon paper L I,?. gl S it vy
N.B: 1. All questions are compulsory. ‘ S A S
2. Figures to the right indicate marks. _ eSS SR 3 -.‘4“\:»7{)7- :
Sl . .\.& ot L T =

1. Interim Budget to Narendra Modi's Government is a Polltlcaj Budgs:t Do you agree (15)

with this statement? Support your argument with the help of axmouncemcnts made m :
various sectors in Budget 2019 2 "_ﬂ\.; Ml o > -n',;fi'( : g

2. (a) Explain the functions of Reserve Bank of Indiain“:i:}eti_e_li'l,,l“? ' o : P (15) &
2. (b) How is NITI Aayog different from Plannmg Commlssmn'? T ¥, | ‘-_(,08)
(c) How has technology revolutionized the Iﬁdlan Banklng System‘? & Sji-‘" 07)
" 3. (a) Write a summary on “Saradha ChltFund‘ ,;Sé‘am. P S B S « (08)
(b) Explain the functions of Sto_cklEké‘I‘x_ah;ge;i:\ﬁ bﬁéf; s X s 07)

' S SORE 3 S o

3. (¢) Travel Journalism has. become an cﬂreme]y hapﬁcnmg beat in preSent tlme Whatdo (15)

you think are the reasuns behmd thls‘?

e N
W A A

4. (a)“Women Mag&zmes dtm Mocus mucl'LOn seﬂous JSSUes related to women and most of (15)
the content is related t.o fashloﬁ and Tnake-ap only” What is your opinion about this
statement’? Compa.re the content of any two popular womerP 5 magazmes

& b “Env1ronm3nt Jaurnaixsm Is SUH at mitldl stage in’ Indla ” Give examples to support  (15)
) or reject the oplnlon S v : '
s: ' Wnte short‘notds en any three - : : ‘ (15)
(@ Niﬂy ﬁnd Sensw; SEE
b) ' Asian Development Bank
“(c) Health Mggazmes &
- (d)Jan Dhﬂn, Yujana ’
(e) Sports Jou“mélx‘;Sm 2
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QlI. Case study o
SBI Life Insurance is coming up with their brand campaign fgx‘jqromqﬁng«ﬂ)é)gﬁ

mainline thought is 'Mein se Hum’ ka Kadam. The ﬂlouglgqu‘\ﬁ{ggféh\\li‘-qighgagaryw\nﬁtw
the step that an individual take from being 'Me' to "'We', The.campiign is targeted to pe
alife event coming up soon E.G. - Marriage, becoming a paresit, eti

will change one’s approach towards life. Furthermore; eonimiinicate

decisions and acts shift from 'ME to WE', one needg‘ﬁi:ﬁtsoﬁgﬂ!‘ ink of li o.insi
Questions: 2 & s
HoASN U LT N g
vertising objéctiv
Y "‘- v"\ iﬁ ‘g;_:’ggij: ,.':‘_‘:_f\:"tf('::

# N
Ot oD

__':"‘ »”.-J'L» . V‘u, o /\"‘_i”\:}“ s j,n Pl
b. How would you use Facebook as aﬂgﬁ:qrmtg"pfi}@)téﬁcmrat iYL
¢. How would you use Twitter as a médiim o promote the vampaign® < -

Q2

a) What are the advantages and disadvantages of traditional media? 8
b) What are the areas of operation for search engine optimization professionals? 7
OR
¢) How does Facebook help in promoting business? 8
d) What are the factors considered while optimizing keywords? 7
Q3.
a) Explain Image Optimisation in detail 8
b) What are the roles and responsibilities of good content writer? 7
OR
¢) Explain in detail some of the most successful campaigns on Facebook. 8
d) Mention some of the most popular blog sites today? What care one must take while writing a
blog? What steps should be taken to promote a blog? . 7
Q4. :
~a. Mention some features of a good website 8
» -b. Explain Search Engine Algorithm 7
OR
““c. Explain in detail few web analytics tools 8
~ .7 -d. What are the steps involved in writing content for mobile? 7
- Q5. Short notes on: (any 3) 15
~a. Benefits of Off Page optimisation
"“b. Copyright Act
- ¢ Crawler Based search engine
. d. Features of LinkedIn
¢ Mobile marketing
_ : : DR s T
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Paper / Subject Code: 55608 / Journalism: Issues of Global Media

/L

[Time: 2:30 Hours] R [Marks‘?S]

Please check whether you have got the right question paper
N.B: 1. Attempt all the questions. ‘

1. Explain any one of the following and review the med1a coverdge it has recelved,

a) Yemen War
b) Yellow Vest Protest
¢) Kumbh mela 2019

% a) Discuss global media’s coverage. of terrorlsm
OR
b) What is NWICO? Discuss its need and relevance - r
c) Discuss the contribution of satelhte technology to global Joumahsm

: i a) Discuss the state of media freedom in Chma w;th specml focus on Hong
Kong PO Y e SR 3
, \' ‘-._()szﬂl_,‘
5 b) Discuss the adVantages and dlsadvantages of parachute Journahsm
c) Embedded Joumallsmfrom war zones often come wnh bl&S Discuss.

4. a) “AlJ azeera has disrﬂpted the establlshed westem narratlve” Discuss.
b) Dlscuss the state ﬁf préss fre:edom 1:1 North Korea
c) In Pt‘emdent Trump s regime, the US mcdia appears polarized — Do you
agree or dlsagree? Justiﬁ/ your posmom,,..

. 'i{-'
r -
s o

3. erte short nt)tes on any three
.a) AFP :
B Klsha clubs
c)- CBI controvcrsy O g
d): Embedded Joumahsm Loy
‘e) Death knock Syndrome

s ok o o o o o sk ok
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Q.2

Q.3

N.B: 1. All questions are COMPULSORY. ;
2. Figures to the right indicate FULL MARKE:S

3. Support your answer with examples.

Answer any five of the following (To be answered i in ﬁot mg;e than 5 sénte gcesﬂ B!iﬁh) & s

¢ Deforestation

¢ Global warming
e UDHR

* Domestic & Family Violence Act .-
e Rural Indebtedness 3

» National Food Security Act 201‘3
e MIDC

e Terrorism

a) The goal of sustainable develdpmenns to mgqt*‘the needs 6 today%-

,W}lfxout compromlsmg (15)

the needs of tomorrow" Evalua;te the Statement with ref‘erencq 10 thernéed and importance of

Sustainable devclopmenf m the»deVelopmg cou,ntnea
GR 3 A A ;oo
b) Explain how CRZ At;tms ebsurc‘d the rcgula’non (}f actmtie;a* 111 ’ehe coastal areas.
c) Analyse the vanous lssues gf Women 'S rlghts mth Special teference to CEDAW.,
a) Analyse whethe“r lﬁe Ieglslativfe measure for Pfthbltton cf@aié of cigarettes and other
tobacco pmduets amund eﬁucatlonal msﬁtuttdns ?JOTM has been effective in curbing it.
d ‘*’\OR e -_5\-'
b) Explam.m det‘aﬂ aﬁout the winstle bIoWers pfotecmn act 2011.
¢) Bnef}y descnbe th& yadous agranan 1ssues in Indla '

a) D}scuss theﬁs&ues and sb’iﬂﬁan fdr the Insurgency in the North Eastern states of India.
Analyse the rGl&O:EAFSPA in Nbrth eastem India.
O _.\ . OR

' N ;b) D;scuss the ’Vaffcms TrJEal ts§Ues and suggest solutions to it.
A .c) Descnbe the roie antI Slgmﬁcanae of ‘Special Economic Zone in Mabharashtra.

erte short noves on aify, Hhé three of the following:

s 'f,a) Envxromnemal muvmnénts :

b) POCSO - >

% c) Forest nghts ACI
S5y PblmeReforms A
' e) Naxalism - &
PO AN AN o e ok s ok o ok ok ok ok
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Paper / Subject Code: 27309 / Advertising : Media Planning & Buying -

Note:-

(2 2 Hours)

(Total Marks: 75)

1) All the questions are compulsory.

2) Use of Calculator is permitted.

3) Cellular phones are not allowed. &
4) Answer the questions in the sequence given in the question paper -

Q. 1 CASE STUDY: - ‘
Create a Media Plan for ‘Accu-Chek’ a hand held gadget to monltor blood sugar -

15

(Diabetes) which can be used at home. The advertlsements are-in coIour The
budget for the print campaign is Rs 3 crores (3,00, 00 ,000) and havmg a<

Size:

schedule that will last for two months

Magazine: - Single and/or double spread

Newspaper: - Half page

Use the rate card given below:

Dallies Readership Rnte' ‘Magazine - 'Readershlp ‘Rate
000’s | (insq.cm) | 000’ (Full Page
o A ' = Colour)
The Times 8392 4520 India Today( W) 6290 ; 6,80,000
of India P ;
Indian 1253 1650 Business World | 750 3,75,000
Express N LW - L
The 1378 2750 | Outlook (W) -2281 3,90,000
Economic -
Times % :
Dainik 17379 2569 | Dalal Street % | 500 3,50,000
Bhaskan [nvestment .
Journal (F) *
The Hindu 3555 1720 Express 105 1,50,000
Hospitality (F)
The Deccan | 1638 1570 ‘Money Today 2202 2,22,000
Chronicles (F)
Mid- Day 785 339 Reader’s Digest | 505 2,40,000
(M)
Punjab 4427 330 Sport Star (W) 1125 1,20,000
Kesari
Daily 9300 625 Chitralekha 1550 1,92,500
Thanthi (Gujarat) (W)
Dainik 21244 3132 The Week (W) 1219 2,75,000
Jagran
Rajasthan 8400 800 Femina (W) 1041 2,60,000
Patrika

Quarter page size équals 400 sg.cm. [25cm (h) x 16 cm (w)]

57075

Page 1 0of6

FTI278795FCE3FOCESC66356A822BEY0




Faper / Subject Code: 27309 / Advertising : Media Planning & Buying

Q.2 Attempt any one between 2a.1 and 2a.2. along with 2ib<( 555
: [i.e. (Attempt either 2a. 1 OR 2a. 2 for 8 marks) and 2..b_._if0jr‘:.7 marks]

2. (a) (1) Answer the following: - TS 08
Media 1 Media2 |
Reach 64 52 R,
Frequency 11 15

Average 49500 66400
Exposure cost

5,55,600 S8 0659800
Find the % TA, GRP and CPRP fof_,Médi_a l'and Media 2
2. (a) (2) Answer the following:- &4 PP £ 508

29,000 people see an advertiseme_hf-Gft"i-més_.,_-;'S_-l ,000 people see an advertisement
4 times, and 22,000 people see_"ah.'eidyeftizs‘emént 5 times. Total cost of =
advancing is 96,000. Universe i N EA 56,000. Find the reach %, GVT & CPT.

2. (b) Find the average frequency of the advertisement in the magazine using the
data given below:- Al Sl SRR o ISR S o 07

Readership of Magazine A= 38,000, Magazine B= 28,000, Magazine C= 58,000

Duplication of Magazine A with Magazine B'=3300 S

Duplication of Magazine B with Magazine C <2900

Duplication of Magazine C with Magazine A =4800F 0

No of insertion of Magazine A=3; Magazine B=6, Magazine C=5

2. (c) Explain the media planning Process: < o 15
Q. 3 Answer the following;- o s ;
a. Various types of sources of Media research ° 08
. What are advantages and disadvantages of Radio advertising 07
OR '_ Ve B
¢. Explain the factors affecting the choice of magazine advertising? 08
d. Writea short note on Media Brief 07
Q. 4 Answer the folléWing o
a. What are skills required for becoming success Media Planner 08
b. Explain the Process of Negotiation 07
OR -
¢. What is the role of Media Planner? 08
d. Explain Programmatic buying, Demand side platform and supply side
platform 5 07
52075 o <% Page 2 of 6
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Paper / Subject Code: 2730



N.B: 1. Al questions are compulsory A
2. Give suitable examples and diagrams /ﬁg ures w
3. Use of simple calculator is permitted < .
4, All questions carry equal marks
Q1.  Prepare a Direct Marketing Plan for ANY ONE of t{'le foﬁa@h}‘f
a. Bicycle 2N
OR
b. Restaurant
Keeping in mind the following
i. Product Offering
ii. Lead Generation LL :
w iii. Database Management ' :
iv. Methodology or Channels used (e. gpMmléts;‘ Sﬁmphhg, DR’FV ‘E’t&

data

Particulars 2017

Sales R 4. ‘.!“32 301 | 3,01,102
Direct Revenue <* SRS “4 6,200 3,024
Referral & A 1,347 1,002
Bad Debts . 5,007 | 2,020
Dlscount » 2,003 1,245
}0 000 8,000 6,000

: 2 Rate of Interest on Loan is 10%

X “n

(I

b. Deﬁne. Integmte& Mérk migeq.qmumcauon MC) Explain its various tools. 07)
WQte annteobn" Telehﬁtketm&

(08)

Q Anﬁwérihe follmving_. > ,
a. A eataiegue is an ifmporta tbq;l of Bu:Ect Marketmg Explain the various types of catalogues (07)

5 What is cusmmer‘{{egaubmmgemem (CRM)? Explain its features. (08)
?‘f ; -8 ~ i OR
S \ c; D;stmgmsh bet\wg:enMaas Markdmg versus Direct Marketing 07)
S ‘d Exﬁlaln thd‘ blis prmcj’pl& of Direct Marketing (08)

v Q'i_-;"'_-f"fAnsWer ths‘fallowing A58

ASESRLY "Dafabase m:h usé or, thwugfhabmmu Explain 07)
b WH t LS‘-DIrs&tMai}‘? Stat‘e its advantages (08)
: o e : OR

r Page 1 of 4
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Paper / Subject Code: 55609 / Advertising: The Princip

A

on used in Direct Marketing?

i

ket segmentat
vari

1S mar

.

c. How

d. What are the

Write Short Notes on (ANY THREE)

a. List Vendors

b. Approaches of Direct Marketing

Q5.

Up-selling

d
e. Direct Response Print Ad

ing an

¢. Cross Sell

d. Infomercials

Page 2 of 4
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Paper / Subject Code: 55607 / Advertising: Agency Managemi_x}f,

\wf*- :
(2% Hours)

X Tmtamarks ?5]

N.B. 1. All Questions are compulsory.

Gillette’s newest standalone brand, GilletteLabs, which launched in September 2018, is taking a
different approach to men’s shaving with the debut of its first product, a Rs150 heated razor. .The.
razor will be sold at luxury retailer The Art of Shaving in all 100 locations and online beginning in
May. This marks the first time the two Procter & Gamble-owned brands have paired up — Gillette

products are typically sold in mass chains like Target and Walmart.

Client’s Brief: “Other brands care about doing cost-saving [tactics], but Gillette brings technology
and understanding of the consumer together and adds up to a big difference.”
a. Outline Communication Plan 5

b. State the advertising objectives &
c. Create an advertising strategy using two IMC tools. 6
2. Answer the following: S ' L oy
a. a. Explain the Frequency aﬁdLoy,a,lty prqgmm P ‘\) P 8
b. Discuss various stages. of che,gt Ageney Re] aﬁcnshlp What are Factprs affectmg the
Client-Agency relatihnshjp k. R A S 7
OR PR G T el
c. Explain how advemsmgagenmes does p]tchlng for gammg new chents'? 8
d. Discuss vanou& sonrces of Income for an AdVertismg agency 7
3. Answer the iollowmg AR AT S OS S S A
a. Writed sﬁortnote on CRM S r NS E 8
b. What is. coﬂsmnér cnented sales promot10n‘7 Sty 7
k¢ 4 \-‘;w
C.. VLXplam the: Objecuves ef' trade otiented Sales ﬂemotmn 8
d Iskplam theGaps modeI of Semce Quallt)?“ ] 7
4. Ansvi?er thefol]owmg«s .\ % « 5 FENTR
! What are the vantius Types of Advemsmg Agencxes ) 8
p Y Dischs&‘Markehng Plan and 1ts varlous steps 7
‘ o ‘,_- - ._‘-\ £5 0 N OR SN - .'“' % \'
e X Explam the xmpnrtance ofcommumcatlon objective. Discuss DAGMAR Model. 8
e d Whatare the varmus functlons of an Advertising Agencies 7
&. Write:shen‘ notes on any thrte of the followmg, (any 3) 15

SEAIDAT X N2

b Rbie of Account pla?nnmg in advertising,
AN c;'Bummss Plfm

3 d“Sttuctw'e nf“an Advemsmg Agency

£ _' & & Pﬁsh aﬂdpulf sfrategy

- R N T o

: =T8S -,:';-‘\'-."* Rt
R Page 1 of 2
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a) What are the advantages and disadvantages of traditional media? 8
b) What are the areas of operation for search engine optimization professionals? 7
OR
¢) How does Facebook help in promoting business? 8
d) What are the factors considered while optimizing keywords? 7
Q3.
a) Explain Image Optimisation in detail 8
b) What are the roles and responsibilities of good content writer? 7
OR
¢) Explain in detail some of the most successful campaigns on Facebook. 8
d) Mention some of the most popular blog sites today? What care one must take while writing 2
blog? What steps should be taken to promote a blog? 7
Q4 i’
<a. Mention some features of a good website 8
« . b. Explain Search Engine Algorithm 7
OR
o c. Explain in detail few web analytics tools 8
* *.°d. What are the steps involved in writing content for mobile? 7
< ~7Q5. Short notes on: (any 3) 15
_~ a. Benefits of Off Page optimisation
b, Copyright Act
.. Crawler Based search engine
. d. Features of LinkedIn
_e. Mobile marketing
~ ‘ g , “;-\* __':‘ P
sl TS Page 1 of 3

2.5 hrs

N.B. 1. All Questions are compulsor\(.-”'.“{f“f‘r:‘r A

QI. Case study o —_—
SBI Life Insurance is coming up with their brand campaign for promoting theit Prptc@@og’?{?;ﬂ
mainline thought is 'Mein se Hum’ ka Kadam. The thought ‘being self-explanatory ‘in'nature impl
the step that an individual take from being 'Me' to 'We'. The campaign isdargeted to peqplewho ba
a life event coming up soon E.G. - Marriage, becoming a parent, retitement ete. and thus how the eve

will change one’s approach towards life. Furthermore, commiini afeteﬂheipgtstonth*at\whml
decisions and acts shift from 'ME to WE', one neeq:_ls{d?‘tilsqft_higk t;f 'lifgi.igsl‘i{agé@vpfqrfglfgja;@e. <
Questions: > Lr B 0 2y W N e SN e

et gl CEE

b. How would you use Facebook as a. platform to promote the campaign?... R 8
c. How would you use Twitter as a medium to pronmiote the vampaighd - 5o o S 5

Q2
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Paper / Subject Code: 55605 / Advertising: Financial Management for Marketlug and Advertismg

= Lg/u)iq
(2% Hours ) (fotal M‘nrks 75:)

Please check whether you have the right questlon paper. TR ':._: S

N.B.: 1) Al Questions are Compulsory and carry 15 marks: i
2) Internal choices / sub-questions are indicated. - 3

3)  Use of Simple Calculator is allowed. Scientific caICulators are not alloweﬂ

‘,"\' )_-“ '-.\ ‘“.

1. From the following Income statement and position statement for the ;eal‘ endmg 20%8 (15)

calculate the following : o
a) Debt Equity Ratio b) Cumant Raho A Y
¢) Stock to Working Capital ratio d) Propnetary Ratm AT D
d) Gross Profit Ratio ey Nef Profit Raﬁo S S FITE RN T
q) Debtors turnover ratio and collection penod L\\ e
Income statement for the year endmg 31 12 20}8 ' '_ i~
Particulars = . <0 | Atnouni (%) s s
| Sales RS IR0
W- Less : Cost of Goods sold™ .~ -~ = R . s 2;46; ‘850;-" o

Less : Operating expcnsés g & A ) > S 257504

“

Netprofit T &L F ; - _70§000
| Less : Taxation . e s SR T EITOT IS 28,000

e

Net Profit After Tax PR FETET 42,000

~ ~ ¥ % e v " b e

TT . Position statement as on 30 12—2018

3 Soureemffunds - F2 PSS RES SIS i N
Eqmty ShareCapltal SR SN 1,28,900
TemmLodns . . BVl PR IEI ¢ 45,000
. 1 TotalSOBrces 5 s ” > & m
L SFS S PSSk -:~" o D b
Applltanon o‘f funds 5 kg T T
' -'4_"'Fixedassbts S R S ) i 84,575
s fClosing Stsk 7S e 750,505
e ;fDEbiorS LS PR A TS 64,170
B '__;~..':Bﬂls Recewable TP e 1,800
AT st TeE SR P S 4,800 1,21,275
el RO ':_Less Cfetﬁtors 3 19,000
b, .' ‘;BIHS Payable /o 3,000
e ".Outstandmg exptEnses 9,950
R It e PSS 31,950 89,325
e Total 1,73,900
iy OR

528 s TURN OVER

9FAB9EBS26FNC27888QGTATSMNIETIATAN



Paper / Subject Code: 55605 / Advertising: Financial Management for MarketmgandAavenj

A

2. From the following data prepare a cash budget for the period .f\pril,, May axid June 2031 9

between finance and marketing.

Month Miscellaneous Wages Pnrchases .- Sales“
Expenses (%) (®) CEEE S -w«.,.affi') L
February 28,000 40,000 | 3,36,000 j,._z_g,sg,qaq.b L
March 32,000 48,000 |-~ 4,00,000 1:5:20,000. 7} < =
April 24,000 32,000, <1~ 416,000 ] 3,20000.7 .
May 48,000 40,000 000 | !464,00& 2
June 24,000 ‘32,000 s =

Additional Information : x s
a) Income from investments Z20, 000 réce,xved q'uarteﬂy“ui\ Apn "_,_‘ 1
b) Out of monthly Wages 25% is pajd in.arrears next month. -
¢) Purchases are paid in the month fbllowmg Ihementh of supply 3 v
d) Out of sales, 20% is reahsedq«m ihe monm of sales Balance rccgivéi in two
subscquent months equtll’y g x e N R S T

€)

2. What is working capltal? State the factﬁr;s 1ﬁﬂhencinga the aeteﬂnmatlon of working (
capital. SRR R S g R

3. From the follo'mng mform‘auon prov:ded for thc seéond"quaﬁer*of 2019, prepare Sales (|
budget for the: tlnrd quaﬂer'o“f‘ 2019 for three proglucts P‘"Q*an\i R after considering the

following qufngpon Wiy
a) ProductP, Q- atnd R were soLd during the second quarter at a price of 15, 18 and
#16 nekpeenvely T XN

b} Durmg the: thlrd quartbr sales quanmy of pro%uct P is expected to increase by 20 %
that Qqs expected fo decreaxe by 15% and that ‘of R is expected to increase by 8%. |
c) Durmg the*thlrd quarter it has. been degided to increase the selling price of P by
:5 10%. Dgerease the Seﬂmg\pnce of Q by 10 % and not to change the selling price
nE‘R. T E G AT
Product Pin unlts

(* > Mumh -'Product Q in units | Product R in units
] Aprti : '; : IO‘DOIO‘_, o ﬂ_' 11,000 20,000
2 'L--f',:mgay,__ £ 4 ';‘i L SEE2000, 10,000 15,000
& _,:‘*:‘Iuiia ‘.. 15 000 9,000 10,000
a) Whatfactnrs ara c(mmdered for the preparation of a film budget? (0
b) Bneﬂy whfe about the types of Debentures. 0
TURN OVER
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b)

b)

Draw a specimen Break Even chart and mark Break-Even Po.fﬁt, E%Ed*éﬂ ﬁ

Variable Cost angle of incidence. oy S . :
A company produces and sells 100 units of product A per mqn “‘a,t ﬁﬁ’\ ach.. The <°(10) o
variable cost per unit is 12 per unit and fixed cost is ?wﬂ*}nef'mcﬁﬂ: 50AT,S
Calculate : S8 ~ ‘, a“*?fm S .

c) Break-Even Sales Value 3y Safety, > = S

It is proposed to reduce the selling price by 20%*’ 'm\d:‘ﬂxt aitdf i Ms&hﬁ{re@u d»
to earn the same profit as before. = 8 5

‘t‘

A trader has the following balanees on Oil q01~2039 Cash ‘68,909 A
Bills payable ¥1,500; Cash ¥4,000;" Outstandmg “expenses. a;'e@bp 3“1113

Receivable £4,500. Estlma@ ﬁi& gross woﬂung\CaplﬁLhnﬁ net‘wegk]ng;cipltal as
on that date. /e : ool ,;

Classify the followmg m@:ﬁhe‘ béms ﬁﬂthén ‘b@avt&h-:ta_;éﬁ@gé if volume :  (05)

i) o

J‘
,_z
J

p ‘\

]1) n ; q-.:*v “ % - M . ?’ g ﬂ’;\f
i) o Chatamer s ;
iv)
b er’s salary. -
Classify %Tdhﬁd)ig‘c;ﬂ tﬁeb’asmofﬁmffonsm (05)
i) S gtvvirds AT
“;5 - “Rebﬁmb pﬁni anci\machm“enr :
(15)
TURN OVER
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Paper / Subject Code: 55603 / Advertising: Legal Environment and Adve
P
“Tyemm

rt:smg]i‘.thncs. R

Time: 2:30 Hours
N.B. : (1) All questions are compulsory.
(2) Each question is for 15 marks.
(3) Give suitable examples wherever necessary.
(4) Figures to the right indicate maximum marks.

Q.1 a) Why is Legal Environment important in any country Wﬂh*respect 'tQ Ad%
Discuss this with reference to: : :

morahty in Motivation re&emh %
93 ~ *-‘

Q.2 a) Ethics in any field is éssegiisﬂ m enlmn(:e pr@fessmhéhsm mthai‘ f ekf dlscuss with
W o “ 08

reierencc to & P N R P LA e A
OR Tagl A s L : e \‘\. S 3
(i) Advertming to Relig;éi@ minontles L FEE
b) (i) What is the relevé‘nae o“f @yber Lfawk today wrth SpeGmI reference to
Seation SRR~ T e Sl 8
g, QRx % >
@12 What do yo&lmﬂefstand ny Cqﬁlempt«tﬁ' Cqurt«? Explam using examples in the media
ﬁunfeﬁY e '_';‘v : {’m
Q\S *Hl‘i)isgxss-‘the 1m\p6rtant‘,c of stan@arcfmatmn :fQI‘ consumers. In this context discuss: 08
ﬂ) x o R
.t;.' ; éRﬁ o ‘ \,\‘ 1
e ,f?'(«tr) SO P o T
i _b) Wbat(are mem Tfade Practlces dfsCUSS this with respect to: 07

. \}gzg V @rmmﬁm i,
PR S SN SORSC AT E S

08

Page1of4

A AEAC504051467C9AGFETFD6F66191EF7



g: Legal Environment and Adveréifgnim&?“ '
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Paper / Subject Code: 55603 / Advertisin

b) What are socio economic criticisms of advertising? Exp
(i) Creating Artificial Needs
OR
(ii) Preying on feelings of inadequacy

Q.5) Write short notes on any three of the following:
(a) FSSAI
(b) Government Policies & Advertising
(c) Manipulation of advertising research
(d) Social responsibility of Advertising
() Surrogate Advertising

«
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o (Time: 2; Hours] VRIS oo it
o N.B: 1. All Questions are compulsory \ e \
2. Figures to the right indicates full marks :
i 1. a) An international sports equipment and accessories braﬁdmirjmg‘ta mdem 1t’ &m&rket m Ihdm by 15 .
focusing mainly the youth. Suggest an appropriate. t;esaimh s:gﬁ‘aﬁ“dsam;;hng metﬁod to oo j
facilitate their expansion plans. Explain the entlre‘reSearchs proeess e N :
OR FEIES,
b) (i) Design a questionnaire for the launch of “Dla Resﬁ‘obms" T o SR O RN (e S e o
(ii) “Online streaming is eventually klllmg tha smg.lebscreenmg theaHGS” erte awporfaﬂa{yamg 7
the validity of the statement R 3 gt WP Sl e sn.
Ly @) Define Marketing Research? Poqfféﬁtw nee¢anﬂ lmpnriant:e,nﬁmarketmg tesaarch 8
r il b) Explain the various method fomaﬁdncﬁng Primngreseamﬁ = BT : 7
OR & FFEL -?“w-'?' Figh
2. a) What are the various ways tocondﬁctcep;(reseasch? C" g 8
b) Write a detailed note on- ’prodnctresaﬁmﬁ s S s-'ﬁ}f okt g 7
3. a) Discuss any four me:tl;odsof‘amtude meassxrements ."-_‘-:‘: S 8
b) Whatare the various gro;ecﬁve teéhmque used n marketmg researc}a? 7
3. a) Writeanote on p“lysmloglcal tesﬁag ;’- {Rees g s 8
b) Elaborate. Ql@h{atmemd Quaﬁutatn!e reseai'ch"wit!l‘_fsqitgﬁlﬁe example? 7
4, a) What mfhe Vﬁnous Pm-%esﬂng methods SRR 8
b) Enunierate tlfe rofle of nMw%nce in’ advemsing researeh 7
GR RO G ¥ : c\—“ X ('-'-
4, a) v-;*What is ’Sgrnpling‘*ElaBoi‘até pmbab”ﬂmysamplmg method 7 8
b) :Wtite a detmk:sﬁ notéf dn Brandmg research L . ¥
; r 5.5 5&Bxpjmmny3 Bﬁ,the fo!iuwmg Y o) .'-_‘ - 15
| i ma} FPOTRA o o S e SR
" i b) Expmqut%gueh = A
*. <q)- Foous.group ,.%’ e
d)*“\lanabtes-"?- & S ey
e) Pdst*testlgg_ SEETERR
| d V&S T E “
% % y ek e ok o ok oo OR ROK
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