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[Time: 2 % Hours] - [ Marks: 75] T
Please check whether you have got the right question paper. - - |

N.B: 1. All questions are compulsory ; ~
2. Marks are indicated to the nght of each questlon v R

3. Please give suitable examglés wherever necessary. X - o o

Q.1 Case Study: Multlmedla*Campaign i & (1% i

The modern young Itjdlan girl -is extremely determined and fiercely drlven by her

passions. She is unafraid of copformmg to societal norms and bravcly pursues her dreams
without regard to. tradltloqal stereotypes To help them explore and discover ‘new : _
opportunities BSA LBis se?:to launch their latest range of girls' cycles during the ongoing ~
festive season. ‘With their new range of vibrant contemporary cycles they want to bring

a new offenng into the market that is as.dynamic and energetic-as the girls who ride

them. ’L‘hé‘y hope to- empower the young girls of today and tomorrow and open a world =
of pOSSlbllltleS antf the campaign will be an ode to-their dnve and courage.

Pﬁi‘pa:c a creative brieffor making an impact,on target audience. - (&)
2  Suggest a‘ﬁ:approprmte message strategy. - ; -
3. Create 2 press advemsements based on the creative brief. “
-4, Preparea storyboard for tolev151on commcruala based on the creative brief. 0
ol ol OR . 3
Q:l Case Stndx'“Multimedia Campaign : ; ; as

“ Ferns N Pehls wishes to launch a campai gﬁ that puts old friends, renewing forgoticn Ges
and apinrec:anon -t the forefront. On the occasion of Diwali, celebrating Sumam
relatmnshlps and how glffs can play a piyotal role to rekindle old friendship and other
retgtionshlps\that we mlght have missed connection of in our busy- lives —

#DlwaliBishtonWall w111 be the main focus of the campa:gn

l Prepare a creative brief for making an impact on target audience. S
2. Suggest an appropriate message strategy. o
3. Create 2 press advertisements based on the creative brief. .
2 4. Prepare a*storyboard for televxsmn commercials basea on the creative brief &
Q2 Attempt any one set questions: :
;?‘ A) Define creatwlty Discuss the five various stages of the creative process? ™
B) Create a radxo spot for Kotak Mahmdra s new credit card. o<
A5 ~OR
C) Explam the importance of emotlonallty and storytelling to influence the audience o
1) erta a du'ect mailer moun01ng Starbucks new Christmas special menu. *
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Paper / Subject Code: 27411 / Journalism: Discipline Related Generic: Reporting

Time - 2 ¥2 hours Marks: 75
¥ - 3 AT 3o IS 0T - 0Y

N.B. (All questions are compulsory)
T : - T Uy S0 A e

Q- 1. Read the press release carefully and write the story in Inverted Pyramid style?

Give a suitable headline. (15 marks)
uz)mm%wwmﬁmmﬁmmw. ST ar
i 2. (W

Around 70 shortlisted films will be presented to the public in April 2023 via WHO's Youtube
channel and website. From this list, a jury of distinguished professionals, artists, activists
and senior experts at WHO will select the award-winning films. Sharon Stone, critically
acclaimed actress from the USA and public advocate of health and humanitarian issues, has
confirmed that she will join the jury again in 2023, having participated in the 2022 festival.
The WHO Health for All Film Festival has become an incredible platform for telling powerful
stories from around the world about people who face all kinds of health challenges, and
those who devote their lives to improving health,” said WHO Director-General, Dr Tedros
Adhanom Ghebreyesus. “Films provide an authentic way for affected people to connect
with others and contribute to a better understanding of the communities we serve.” WHO
has launched a call for short films for the 4th edition of the Health for All Film Festival? The
call for short films (up to 8 minutes long) opens on 31 October 2022 and will close on 31
January 2023. 'WHO invites public institutions, nongovernmental organizations,
communities of patients and of health workers, students in public health and film schools
from around the world to submit their original short film? The festival is also open to
independent film-makers, production companies and TV broadcasters.

FAR \vo WERRE S FETe U 2033 He ST SR HuewaT (WHO) Jed 9d
mm&wwmwﬁm.mmwmm,m,
271 SR a8 AFGAETe) SR gammahmwnﬁs{ﬁﬁéﬁﬂa{ﬁﬁﬁ%w
il ST 3033 AR T1 Gl 033 HeH WUl FEUTH QIR SrgeaTeT ST go ol
SquEs 8 BR mammﬁaﬂmﬁﬁummﬂaﬁmm
aﬁmwﬁmﬁﬁmwﬁameﬁamummw
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~Paper / Subject Code: 27411 / Journalism: Disciplime Refated Generic: Reporting

Q- 2 (A) What role do news sources play in journalism? Expiain different types of

sources (8 marks)

T ?) 3)) TSN ST Hid &1 UHeT soradra? Bes 5= Tid S1ud

d forer. (o¢)

Q- 2 (B) What do you understand by news values? Do they play a significant role in

selecting news for the newspaper? Explain. (7 marks)

U?) 9) IIqH! Hd TS HRI? FUAT arawid! e Swam srad! g1 wear

YT S Forradrd, § WY SR, (0's)

OR f&ar

Q- 2 (C) Discuss the significance of Citizen Journalism in today’s time with reference

to ‘Kerala Floods' _ (8 marks)

UR) $) ' WAl HeH Ted 95 o= Hlold oF T iod Hed I a

|, - (0¢)

Q2 (D) Reporters are the eyes and ears of a media organization. Do you subscribe to this

view? Illustrate your answer glwng the job of a reporter. (7 marks)

UR) 8) HIVATe! HILH WL S 3Mf0 HF UM THHR === 71 [y g 9253

3BT HT? TABRIE S WHH T ITR WY B, (01)

Q-3 (A) What is investigative journalism? Discuss with examples. (8 marks)

T 3) 31) TN GABIR F50Ie B2 Y T IEEU9E Ik foa (0¢)

Q- 3 (B) How reliable are government databases in telling the truth and giving complete

and accurate information? Give some fact-checking tips for reporters. (7 marks)

uz)mwwmﬁmmawwmwr"ﬁnmﬁm

mmmﬁmmwmmw (ol9)
OR fdar

Q- 3(C) Sensitivity is needed when reporting about disaster and dezth. Justify the

statement. (8 marks)

W 3) ®) 31Ut 3N1f01 Heg= S8l a1 Yag=iadr e Fs, @ ByFR gudy »

0. : (0¢)

Q- 3 (D) Define news. Discuss the main elements of news. (7 marks)

1 3) 8) ST WU H1E? FaHE I8 U BIva? (0\9)

Q- 4 (A) How important is it to understand the law and investigation procedure of

different mvestlgatmg agencies and police for a crime reporter? (8 marks)

U ¥) 3) TfAvae SasiaRas! fafdy qury d=om fr urells 3 3727 sl

IO U fehaT SHE 90 BT ATaWS 31a? (0¢)
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‘aper / Subject Code: 27412 / Journalism: Discipline Relﬁled Generio‘: Investfguﬂve Jotmuh ~

At & C
Time 2 1/2 hours - »Total marl‘t’s—75 ,Q‘- o
e P o (v g
¢ All questions are compulsory ' o P __,Qf;?‘"’ W Aﬁ?
% Figures to the right indicate full marks R - 4 5 i 5%..(
% Give relevant examples whemer necesu:y _‘;.‘~ : o -;y ﬂ(;;

@1 A Bxplain therole glayed by ICD throughryihich intgmal documents and data of 115)

the Panamanian law firm wete made dvailable to-the global'team of joumahsts? «J)‘ ;
How did global media atRi Indian mctha reporf on Pmamit papem? " gﬁ.,l\- , , '
OR —
B. Elucidate a case stu@'én Wat@ate Scand‘a“l with rdu'ence to me role ofmdm (1@ i
and Investigative ,I@unmh sts. B, A A )
S o~ - & o5 &

Q2 A. An mvesupu?e reportqr‘phould pgssess the qu:lmeu of nﬂetectwe, oTa \Q (8) {x :
lawyer and &n psychglogist overand above a nose for news”’. Comment 2

.h
B. Whatis %opemﬁbﬁ? Give qnample nn@i r.hm t!h ettucahty of such (QJ' !
‘_ OR - ...._ ;::‘,t:’ > N§,
C. Bxp\Qn (&4) lﬂbnef Statc Aits :mporﬁ‘nce in ﬂnﬁd of Invesnganva ,J_;»" ® .r
Jgurnalism long with, 4n example.. - Iy
D.. news Stories wmvcsngatwé Jomnahsm havea follow up. Justify w1tﬁ;tﬁc (7),
: of aﬁ*examplq il _ : » fa
Q3 q}‘"" thc Oﬁicml Secre,&Act consygemd dm‘.’ Mm examplcf‘of f"“ (8)
O 2 :
é‘ B. Ephm th;:jimﬂs:ons of the RT»I%Act and bnngal its rdcvancc to ]oumahsts (Y]
> ',kmlh relev,ant exmn‘gles o) ~ n e
B . o
E A(f’%. What'is dcfama\ﬁdn? Distinguish between &dnd si-du:.When is a (38)
&7 > } ac%d of the'tharge. <« g
?‘ A D Soufce. What g ¢ the dnﬂ'eént m = -n:ﬂpnvc Joufnahst uses (7)
o LR
> e
@l _SE‘. Pﬂ&chng ls%ssennal due to information o-uk-:!. Grvercfcrence to fact
- S mol;:iﬁat one can use for verification. (15)
~ ,2": -OR .
F A2 B'-Rﬁh" Iiln'ﬁnous c}'mmsm done'on InvesSgasive Jourmalism as a field of
{:-3\' -_\"“ mlgh. Do you:agree with them? < | . (15)
| 205 ﬁe Short Note O;%ny y &~ £ (15)
~ w ff-records '
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T 8 50
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3 ,._1_.
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3
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Paper / Subject Code: 27422 / Advertising: Discipline Related Generic: Advertising & Markeing Resedr

{3 Mlhe various physiological tcstlgg mcthodsused in advcrtlsmg rpséarch (8) g =
d. What are measures used in post—tcstmg‘? S S P T N
Q.3 Answer the following:- P =3 _,_;-: R : i, P s
¥ : a. What are the challenges faced in pre-testmg in advcmsmg re’Search'? o (8)
iy b. Explain the various metl{ods of conductmg product testmg'? A4 : L% ) . N
c. Describe prqycct;vc tcchmqﬁés and 1ts Implxcatlon in research process i 0 (8)
d. What is copy, résearch an,& oxplam various methods used under copy rcsearch" (N Q
s L% G & Y
; Q.4 Answer tl;e following - »__-'Tj‘- ' .'-r-;f’ o~ o / o

a. “Noa-probablht){samplmgis method-of sclcctmg samplc on basns of subjcctlvc Judgmcnt R QB
rather than randcm selection”, explam the ‘statement and types of mcthods used under,-”

non-probabllxty samphng s X : ®)
e What msa‘osearch_fepon wnnﬁg and claboratc the cOmponents mcludegm'researcl_y‘- '
report? i oty g )
. » g -ﬂpR'
V'-k o j -,
c. Whatarc the gu:delmes fgr fo r a good questlonnalrc and dcscribc types of
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ey d. What is roséarch desxgn and e!abonw on typcs of mea.rch desxgh? ™
. \
i ‘ Q 5 Short notes' (Any three) > s : (15)
& ¥ e wag™ '

a. therature IS,e‘ylew )
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Paper / Subject Code: 27425/ Advertising.ssS-) Agengy:‘i\;[anage;pf'éht

TYBMM - A

- Answer the question in thp wquence glvcn in the questlon paper el ’* ;
4) Case Study : : ~ <

igate Palmolive (India) Ltd mtends to Iaunch a multl-medla campan gn to promote

: MaxFresh Orange Gel’ Toothpaste. Colgate MaxfreshOrange toothpaste

.

i e Mentho! that gives intense cooling and super freshness.

Es It fights cavities, keeps germ build-up at bay and makes your teeth whiter on
~ continuous use.
~* Itisaorange gel with cooling crystals that provide intense freshness.
3rief: Crcate awareness amongst ‘the non-uSers about the brand USP of coolmg
s and 24 ]wurs protectton ﬁ'om 1 germs.
"\1
g manager of Colgatg MaxFresh‘Orangc Gel prepare the followmg %
:,w ne its communication plan ey 2

e the advémsmg objectives. - o :
: angadvemsmg strategy usmg any two IMC to,ols
< ~ OR »~ S
in GAP Mbde[ of Servnce Quahty wﬁh the help of a real life Example 15

-

does‘the chentﬁvaluate advertlsmg agency” ~ &5 8
- ould an ad agency. mamtam agood relatlonshlp wrth clients? 7
— B OR ’y %
lain z}pcount planning process? ‘ o 8
‘\L r 4" Ny . A i 5
ss the contgﬁts ofa gm)‘d marketixig Plan - . ¢
:} ¥

"a‘-,
9

plain vmous Functh‘us of an Advertlsmg Agencxcs 8

B T gL e
e - -

n in bnet_' vanou&-murces of Rernunerations or compensation for the
X :

s ' OR )
vm:wusTypes of advemsmg agencies. Give examples 8
f"'%vhat Is M_éans—End C-hain Theory? 7
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Time: 2.5hrs - o NS
. All Questions are compulsory. -, - ' oS
- Mention the question number;pmperly and neatly i -
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Paper / Subject Code: 27415 / Journalism: 3) Global Media & Conflict Resolution

 Duration: 2 % hours Marks: 75 -
NB. 1. All questions are compulsory.
2. Figures to the right indicate marks.

QL. (a) Discuss the origins and various phases of the Kashmir conflict. Provide an analysis of the
media’s coverage of some of the recent events of the conflict. (15)
OR
QL. (b) Give an overview of the media in China. China consistently ranks poorly in global press
=edom rankings; discuss the kinds of censorship and control exerted upon the Chinese media
- By various sources. (15)

Q2. (a) Trace the origins, progress and end of the Sri Lanka LTTE conflict. (08)
- Q2. (b) Discuss some of the iss_ues with parachute journalism. (07)

OR
- Q2. (c) Discuss the key trends with respect to the media in Russia. (08)
Q2. (d) What are the main challenges confronting the media in Australia? (07)

3. (a) Elaborate on the biases present in international news media’s coverage of the developing
world.

(08)
- Q3. (b) Explain what is meant by embedded journalism. 07)
OR
3. () Select any country from Europe and provide an overview of its print, broadcast, and new
media, (08)
23, (d) Explain how traditional and folk media are used for communication purposes in African
- Sountries, (07)

4. (a) Explain the ‘five laws of Media and Information Literacy’ as outlined by UNESCO. (15)
- OR

34 (b) Discuss the role played by Al Jazeera in presenting an alternative perspective with

“#=spect to the reportage of global news events. (15)

£.5. Write short notes on the following: (attempt any three) (15)
& Difference between misinformation and disinformation

& Media in Malaysia

Kisha Clubs in Japan

& Radicalization in the cyberspace .
& Reuters. :
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. Paper/Subject Code: 27426 / Advertising: 4) Acéount Planning & Advertising L 5‘10{%01_/

Time: 2 ' Hours _Marks: 75
™R ¢ A :
Instructions: o ; : A o
+ Please use the correct question numbers to indicate the question being
answered. - , 2

* Q1 is compulsory. : : :
Q2 to Q5, answer as per internal choice. :

Use appropriate diagrams, charts, and examples to enumerate your
answers. :

Q1. Case Study g A, S (1sM)
Q. 1 A) With the help of any contemporary product or service advertisement

released in the curfent year of 2022-23; identify and answer the
following insights —accordingly to ‘what was displayed in the ©

advertisement.
a) Consumer insight , : 4 (2 M)
b) Brand insight - D % (2 M)
~€) Market insight A : K ' (2' M)
- d) Usage insight | ' _ (2 M)

Q. 1 B) With the help of any contemporary product or service advértisemen{
"~ released in the current year 2022-23, explain its brand story. (7 M)

Q. 2 A) “Effective account planning is not simple to achieve”, elaborate the
statement by challenges faced in the process of Account planning (7 M)

“E:_ Q.2 B)“A consumer insight is a deep understanding based on customer
behaviour, experiences, beliefs_, their needs or desires”, elaborate the

statement. 5 (8 M)
» - < :
Q. 2 C) Explain the importance of preparation and research in account
: planning ‘ (7 M)

Q.2 D) Elaborate the é.doption curve with propaéation under propagation
planning and illustrate with a suitable diagram. (8 M)

- Q. 3 A) “Transmedia Storytelling involves creating content that engages an

audience using various techniques in story experience across multiple
platforms”, elaborate the statement. - : (7 M)

Q. 3 B) What is benefit laddering and its significance in creating relevant
‘benefits for consumers? %3 (8 M)

1 : Or

Q. 3 C) How does effective market insight enable organizations to anticipate the
future needs of the market? (7 M)

Q. 3 D) “Account planning helps to understand customers and clients
" precisely”, explain the statement, and elaborate on the benefits
associated with effective account planning. (8 M)

84683 _. , Page 1 0f 4
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Paper / Subject Code: 27426 / Advertising: 4) Account Plaoning & Advertising~
Q. 4 A) “The Story Brand Framework ii;g@fmla: messaging tool designed to
ategy by clarifyi € m s 8

improve business’marketing s dﬁnfjnngj:h essage”, -
elaborate the statement with various steps in the framework. (7™) ‘

Q. 4 B) “Future insights can be app;bﬁdmatgd’-by obsgri}able fgété and »;:: I
information”, elaborate the-statempnt by hjghlighﬁngfthe significance of

future insights in account planning and advertising. o (8m
Q. 4 C) Elucidate the effective steps of the Account planning process usedin =
Creating effective campaigning. A N (15 M)
Q. 5) Short Notes:- (Any three out of five) (154
a) Usage Insight % -
b) Propagation Planning .-
c) Benefits of Transmedia Planning
d) Benefit/ Feature Matrix
€) White space analysis e
3 5 Page 2 of 4
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Pafler / Subject Code: 27426 / Advertising: 4) Account Plnﬁig & Advertising e

Time: 2% Hours Marks: 75
- ™ RAV C —A : :

Instructions: ; - -
e Please use the correct question numbers to indicate the question being

answered. = e
¢ Q1 is compulsory.

Q2 to Q5, answer as per in ernal choice. ;

Use appropriate diagramg,--fcharu.'\(nd examples to enumerate your

answers. . ; :

ey

Q1. Case Study ' ‘ - (158M)
Q. 1 A) With the help of any contemporary product or service advertisement
released in the current year of 2022-23; identify and answer the
following insights accordingly to what was displayed _in the

advertisement. ‘ x
a) Consumer insight : e
b) Brand insight - j ‘ (2 M)
~.¢) Market insight , : (2 M)
d) Usage insight (2 M)

Q. 1 B) With the help of any contemporary product or service advértisemc_n{
" released in the current year 2022-23, explain its brand story. (7 M)

Q. 2 A) “Effective account planning is not simple to achieve”, elaborate the
statement by challenges faced in the process of Account planning (7 M)

Q. 2 B) “A consumer insight is a deep understanding based on customer
behaviour, experiences, beliefs, their needs or desires”, elaborate the
statement. - _ (8 M)

Q. 2 C) Explain the importance of pfepafétioﬁ and research in account
planning. ' : (7 M)

Q. 2'.D) Elaborate the adoption curve with propaéation u_nder propagation
planning and illustrate with a suitable diagram. (8 M)

Q.3 A) “Transmedia Storytelling involves creating content that engages an

audience using various techniques in story experience across multiple *
platforms”, elaborate the statement. (7 M)

Q. 3 B) What is benefit laddering and its sig'niﬁcance in creating relevant
benefits for consumers? (8 M)
: Or
Q. 3 C) How does effective market insight enable organizations to anticipate the
: future needs of the market? (7 M)

Q. 3 D) “Account planning helps to understand customers and clients
precisely”, explain the statement, and elaborate on the benefits
associated with effective account planning. (8 M)
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Paper / S\{bject Code: 27416 / Journalism: 4) Business & Financial Journalism
2 TY B, - I
(2% Hours) . [Total Marks: 75]

. ! oW

L ¥ iy

ng the Union budget of Iidia? Discuss the Fog
€ post COVID economy of India.

a and functions of the NITI Aayog, - 15
OR
b. in India’. Sell anywhere, but manufacture here, 5,
nt for it.” Discuss this statement by PM '
spect to the startup industry in India. ' 4
e n the Bombay Stock Exchange and the National L
e of the ICICI - Chands Kochbar controversy., '3
=) e ¢ : on | P,
- Whatis Globalifition? Discuss how international trade of India hasbeen 15
k impacted by it
- Explain in detail the 2008 financial crisis and its aftereffects on the 15
world economy,
OR

‘_,,“‘We took a key step to help an honest citizen of India from the menace 15
- of black money.” Discuss the relevance of this quote six years after
demonetization.

Short Notes (Any 3) oo e
_Functions of commercial bank

Skills o’f”a business journalist

Reserve Bank of India

Giobal supply chain

Venture capitalist
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Paper / Subject Code: 27427/ Advertising:__s) Social Media Ma::keﬁng

TuBhmmc = A

TIME: - 2.5 Hours . R Marks:-75
NOTE: - 1) All the question are compulsory subject to internal choice
2) Figures to the right indicate full marks )

Asahi Group is a beverage and food business group, which offers Calpico (non- 15 marks
aerated) drink in three delicious flavors mango, strawberry and original citrus. The
brand is launching its products through amazon in India and has planned a social
media launch for the same. On the basis of the given information answer the
following questions: : he ol '

Answer all the following questions based on information given.

2) What can be your objectives for the social media launch?
3) State the consumer market segmentation for the campaign .
4) Suggest, keywords and suitable hashtags for this launch.

1) Which social media platforms would be snitable for the launch according to you?

a) State the types of E-commerce and Online advertisement. ' - 8 marks
b) State the types of Mobile marketing. 7 marks
(OR) :
c) Elaborate on who are generation Y professionals? ' 8 marks
d) State the behavioral internet (B2C, B2B, C2C and C2B) > 7 marks
a) Write a brief note on Social Media Marketing Careers. . - A 8 marks
b) Explain the steps in creating contént for multiple platforms. o 7 marks
s : ‘ (OR) : %
- ¢) What are the characteristics of social media marketing? . 8 marks
~ d) Write a detailed note on ‘Building content for sharing’. ‘ 7 marks
a) What is Social Media Marketing plan? ' ' 8 marks
b) What is campaign management? ; ' : 7 marks
£ (OR) :
o~ : o £ t ‘ 8 marks
c) Discuss the 8 C’s of strategy development, - “™ * 7 marks
d) What is sentiment analysis? State its significance. '
- Write a short note on any three out of five: : 15 marks
a) Emoji : ‘
b) Hashtag

¢) Social media listening
d) Honesty ‘as a marketing tool for ethics
- €) The rule of thirds

11501 8 : Page 10of 2
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Paper / Subject Code: 27417 / Journalism: 5) Mobile Journalism & New Media

“TqRamme ~ T

2% Houré) : [Total Marks: 75

Note: - (1) All questions are compulsory and carry equal marks
(2) Figures to the right indicate marks
(3) Support answers with exnmples wherever necessary

Ql _

A) The influence of social media on the 2014 Lok Sabha elections was “massive”, says a
Stanford University study that examined the use of Twitter ahead of the polls that brought the
BJP to power after a decade of Congress rule.The BJP-led National Democratic Alliance
(NDA) was ahead of the competition in the number of political tweets by its followers,
retweets they were able to secure, and positive posts for the alliance throughout the’
campaign. The NDA had a higher network strength based on clustering than the Congress-led
United Progressive Alliance (UPA). The follower strength for the NDA was higher, too.
Negative tweets for the BJP coalition were far less than its rivals. The gap widened towards
the end of the staggered elections from April 7 to May 12 three years ago. The findings are
significant because the ruling BJP continues to dominate the social media space in India,
three years after coming to power with a landslide victory and winning several crucial state
and civic elections subsequently.
The analysis of 15.5 million user accounts and 10.6 million tweets indicate that many
traditional politicians lost the election because of their reluctance to change and adopt new
tools of communication.

" Congress’s Shashi Tharoor, the first parliamentarian to embrace Twitter with about 6,000
followers in 2009, said social networkers don’t represent the entire electorate. Therefore,
Twitter trends reflect nothing more than the politically-engaged segment of the educated,
English-speaking classes, a tiny minority of the electorate. “The BJP’s dominance in this
space does not at all reflect any prospect of guaranteed pohtlcal dominance. You could study

- Twitter during the Delhi and Bihar state assembly elections in 2015 and you will see a great
deal of pro-BJP sentiment, but at the ballot box they lost both state elections,” he said.

The Stanford researchers analysed 18,000 tweets originating from Indian politicians —
covering six months leading to the general elections. NDA politicians” followers posted 2.5
million tweets, while it was a million each for the UPA and the Aam Aadmi Party (AAP).

" The AAP, formed in November 2012, had the strongest social network in the 2014 elections.
The interconnection of its followers was the strongest with a large number of individuals in
the twitter graph following each other and AAP politicians.The NDA wasn’t as strong but
still around eight times stronger than the UPA.“Our results show that on almost every metric
of network evaluation, the NDA outperformed the UPA, AAP and other political parties. The

“strength of the winning party’s network and the rigour with which they pursued their social
media strategy seems to have paid off,” says the study released recently. :
According to Tharoor, the tweets in 2014 reflected nothing more than the relative
organizational strengths of social media units on both sides. “But as cheaper smartphones and
4G SIMs make access to the internet more universal, that story could change and Twitter

- could become more reflective of genuine public sentiment.”

“In that case it may indeed become possible one day to predict poll results from social media
trends. But not yet,” he said.

Answer the following
110257 T 1
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Paper / Subject Code: 27417 / Journalism: 5) Mobile Journalism & New Media:

1. How can mobile journalism create branded as political content?
2. How cross platform mobile development can be used for political news?

OR

QI

B) Launched in 2008 by Meera K and Subramaniam Vincent, Citizen Matters (CM) aims to
fill a local news gap for Indian cities through fusing community journalism and local
investigative work. The digital news site engages citizens by helping them understand that
change is possible, and sharmg the knowledge that can guide them to take action. Citizen
Matters aims to balance the voice of the already vocal middle-upper classes with the needs of
margmahzed&ommumhes, mostly focusmg on issues affecting the dally lives of urban
residents. In a magazine format, Citizen Matters delves into systemic, local, and hyperlocal
issues, which deviates from the Indian media’s typical focus on national news. Citizens are
able to contribute to the paper with the oversight of the editor. The website functions as a
platform for civic participation. : :

The orgamzatlon s strength is the audlence, people who are engaged in civic issues in their
community — for Citizen Matters, they are the “changcmakers” ‘Having them as both readers
and contnbutors creates a feedback loop and ensures 1mpact on the ground

Citizen Matters offers various formats of articles, each with its own' purpose Its “explainers”
deconstruct government policy, schemes, and civic processes while “solutions” provide
evidence-based articles offering ways to overcome local problcfms Other formats include
citizen journalism, and in-depth reports.

Thelr online stories are distributed through their website; their newsletter, which reaches
12,000 people and social media platforms, which have reached just under 33, 000 followers
across all channels (Instagram, Facebook, Twitter, and Llnkedm)

-

Most readers follow the stories on Citizen Matters’s website dlrcctly or are directed from
Google Search or Google News; some stories are republished on other media platforms.
Apart from social media, readers can elect to receive a broadcast of the stories published on a
- given day via WhatsApp or Telegram as well. YouTube is used to post video interviews and
webinars.

Answer the Following

1. How has citizen journalism evolved because of mobile journalism ?
2. What is the impact of citizen journalism on youth?
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: Paper / Subject Codé: 27417 / Journalism: 3“ Journalism & New Me dia
Q2. A.Explainthe emerging forms of mws med:lamanagcment e S W
B. Discuss how to go about plamﬁﬂg andblnlﬂmg mobﬂe products . T ¥

“' ; {G)R

Q2. C.Whatare the advantages and dlsa@mtagos of cross platﬁ:rm developmcnt o8

D.Howis M - Learnmgusedmtﬁeedlmhonsector? 7
Q3. A.Explain how to set upa blog? o ' o i 8 :
B. What is the process of Multlmedla Newsgathenng° 3 =T
: " l,,. A;‘.‘ 'IOR | | P v, P
Q3. C.Discuss in detail ‘News Workflow and Mobile Journalism’ - RN
D. How tocteate and -\_sﬁ‘?m branded journalism contqn‘_t? o, _ 7 .5
Q4. A. Explain thfciv_evo!ution-di‘ Mobile J“o'umalism;' ‘ . 15
o % S &7 ORY ‘ i
Q4. - B. Explgiﬁ the evoluﬁon of w_eﬁrables. X N ~ ‘ 15
+Q35. Shoﬁ notes - (ahy 3 out of Five) - s e £ J 15

A. -Mobile as a newsroom % ;

B. Social news gathering and listening -
" C. Mobile friendly interface '

D. Social media policies and ethics

E. Social media analytics.

10257 i : 3
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Paper / Subject Code: 27428 / Advertising: 6) Direct Marketing & E-Commerce

“TNBAMMC (A)

[Time: 2% hours] - [_N,l-arks:'ls_]:;—

Please check whether you have got the right question paper.
N.B: 1. Figures to the right indicate full marks.

2. Draw suitable diagrams wherever necessary.

3. Use of simple calculator is-allowed. .

4. Illustrate your answers: with examples

Case Study

1. Packaged Diet Drink
OR

2. E-Wallet

1. Product Offering

2. Lead Generation

3. Database Management
4,

Methodology and Channels used

Keeping in mind the foﬂowing brlel'

(04)
(3.5)
(04)
-13.5)

15)

Q2. Answer the followmg ™
a. Calculate the lifetime value of Ms. Poonam Pandey as on 2010 from the followmg given data  (10)
Particulars 2008 2009 2010 2011 _2012 2013
Indirect Cost - 6,000 | 11,000 | 8,000 {7,000 | ‘5,000
Direct revenue 7,000 | 5,000 | 15,000 - | 6,000 | 3,000
Bad Debfs 3,000 - | 6,000 | 4,000 | 5000 | 2,000
Sales - 1,05,000 | 1,35,300 1,86,500 | 2,03;400 | 2,32,300 | 3,01,100
Discount 4,000 8,000 5,000 1,000 2,000 -
Telemarketing 6,000 10,000 |- 9,000 | 9,000 |~ 8,000 6000
Note: 1.All figures in the table are in Rupees. 2.Discount is 10%
‘b. State the impact of e-commerce on the gl'oba] economy. . (09)
S Explam the term direct marketing? Bring out.the importance of direct marketing? (08)
d. What is E-commerce" Discuss in detail various featurés of E-commerce. 07)
Q3.  Answer the following
a. In the age of cashless economy, explain the dlfferent payment systems build by companies to (08)
facilitate easy transaction.
b. Discuss in detail, how customer mix and managmg the key customers plays an important role  (07)

‘towards building Customer Relationship management (CRM) for marketer.
OR

15560
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fationsk p of Integrated Marketmg Comrm;mcatmn (1MC) with- }5|rect

- Hlil various steps m developmg a database used by»a direct marketer to Sustas
i OR !

I - _ What is web design? Dcmonstrate the vanous prmclple of web dcmgn cons:deled by w

- designer of a company. = 3

d. What is Internet? Ex«plam how. compames use Internet to pronmte products‘?

Q5. a. Write Short Ng,tes on (ANY THREE)

1. Trademark and Copynght 2

M Cross-sel.lmg and Up-selhng g

3. Supply chain management :

4. Growing unportance of social medla.

5 Product custmmzatmn o <

,;-\

T
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Paper / Subject Code: 27418 / Journalism: 6) News Media Management
e
“TNBammC (T )
Duration: 2 & % hours ' - Total marks: 75.
N.B. 1. All Questions are compulsory :

2. Figures to the right indicate marks

Q1. A. What are the differentrecommendations vou would suggest” for boostiiig the
advertising revenue of your own newspaper? How would the editorial and

marketing team work towards this purpose? (15)
; ; OR : :
Q1. B. How would you use social /digital media to promote the newspaper you may work
for? Give adequate suggestions to prove your point, (15)

Q2. A. Explain the .pi:'oprielmfyr'conccms that are likely to occur in news media? Give 2

examples : g v )
Q2. B.-What-is media hegemony? Explain with cxamples < Y
' iz - OR ~
Q2.4 _'What are Disruptive Technologies? How according to you has Web 2.0 changed the _
way news is produced and consumed today? ’ 5 S
Q2. D. Describe the various ways by which you can consolidate and promote the brand of
your mediaorganization. (8)
Q3. A. Explain cross media ownership with appropriate examples (7)
Q3. B. What are the functions of the HR in News media organizations? (8)
i OR
Q3. C. Explain the 7 Ps of marketing and their relevance in a media organization. (7

Q3. D. What are the values to be considered while making news? Explain the factors that
affect the newspaper advertising costs? (8)

Q4.A. Analyze any Indian TV news channel’s editorial policy and hierarchy. Do they

have editorial freedom? (15)
OR ’
Q4. B. What are the important features of Companies Act? How effective were the
amendimerits in the new Act. (15)
Q5. Write Short Notes (Any 3) (15)
A. TAM

B. FDI and Indian media
C. Role of Editor-in-Chief
D. Cireulation department
E. Trust Ownership.

15162 Page 1af3
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Paper / Subjéct Code: 27419 / Journalism: 7). Journalism & Public Opinion |

“TYBAME— I
2% Houts) . | “Total Marks 2y K

Instructions: 1. All questions are compulsory

2. Provide suitable examples where reqnired

Q1. A. What is your opinion on the portrayal of women, the LGBTQA and the
marginalized communities. such as Dalits in popular rnedra‘? Support your answer with

appropriate examples ﬁ . o Wpg & marks
Q1. B. Discuss thea coverage of various soc1o-econormc 1ssues by the media in the &
Indian oontcxt w1th relevant examples » . 15marks
Q2. A. Dﬁcuss vanous ways in Wthh publlc opmlon can be gauged 7 marks
B. How aec%rdmg to. Walter Llppman can technocracy bea substltute for i
democracy" o | : k. . 8 marks
_;‘ . o ~OR ' ' ) ;

& How is soclaLmedla a site for pubhe dlscourse and how does it serve asa public
sphere? Explain with examples ; 7 marks

<P. Paul Lm*sfcld proposed a two—step flpyv of mformatmn What are the criticisms
and strenyhs of this theory" ‘ ,_ & 8 marks

e

Q3 A Dlscms in bnef the propaganda model of medla as suggested by Noam

Chomsky? ; , 7 marks
' B,L‘The meﬁa doesn’t. tell us what to thmk it tells us what to think about’.
Elucldate the above statement w1th relevant examples ' 8 marKs
€ How do the audience use the medla and derive gratification from it as per their
own needs" _ 7 marks
o Dlscms the vanous ways in which medla biases occur. 8 marks
15429 | Page 1 of 4
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Paper / Subiect Code: 27429 / Advertising: 7) Consunier Behaviour

TYBpmme - B

Time: 2Hrs. 30 Mins | e > ‘Marks: 75

Instruction:

1) Question No. 1 is compulsory.

2) Draw Diagrams and give examples wherever necessary.
3) Figures to the right indicate full marks.

Q1. Explain the following terms (any.5) 5o 15 marks
a. Self-Concept. A * :
b. Dogmatism
c. WorkGroups.
d. Gender Subcultyréi
e. Diffusion Process.
f. Classical conditioning -
g Subtiminal“P"erceptign'?
Q2 e
a. Explain in brief the stages of traditional FLC. : ' 8 marks
b. Whatisan advertising appeal? Giving suitable exam ples and discuss the various kinds of
~ appeals used by advertlsers . - <= 7 marks
ok OR - ‘
Q2. ' ' -
RS Which wouldbe the maost: appropnate FLC stage to be targeted for the followmg and why?
° 8 marks
i. Ca"nned Soyp"'-
ii. .*~Medical Insurance
i, ~ Gold Jewellery
‘is‘y: Baby Food
d &What is communication" Explain the lmportance of source credlbshty in the communication
process? A ' 7 marks
" a. Explain the five class/ categories of adopters giving examples for each. 8 marks
b.  Explain thg:G basic characteristics of Social Class 7 marks
' OR
[ ;,‘What is the role of medta in creating stereotypes? 8 marks
d,.',' Who is an opinion Ieader'v‘ What are the charactenstucs of opinion leaders? 7 marks
Q4. ;
R What are the Indlan Core: Values? How have they changed with time? Give example of
; 'fadvertlsements that represent Indian Core Values. 15 marks
OR
84711 e : Page 1 of 5
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Paper / Subject Code: 27429/ Advertising: 7) Consumer Behaviour

b. What has given rise to the Importance of the study of Consumer Behaviour? J'ustify your

answer with suitable examples,

Q5] Write Short Notes on (any3)
a) Trait Theory '
b) Maslow’s Need Theory.
c) Tri—Component Attitude Model
d) VALS b
e) Formal and Informal Groups.

84711 : e Page 2 of 5
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