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Note :
1. All questions are compulsory
2. _All questions carry equal marks

Q1 A. Fill in the Blanks (Any 8): (8 Marks )

1. Procurement of Raw material is the feature of
A) ERP-Marketing Module
B) ERP-HR Module
C) ERP-Finance Module
D) ERP-Purchase Module

2. Cloud based E- CRM includes
a) Cloud based customer services
b) Cloud Based Database
¢) Mobile computing
d) All of the Above

3. The full form of OLAP is
a) Online Advanced Processing
b) Online Advanced Preparation
¢) Online Analytical Processing
d) Online Analytical Preparation

4. RFID stands for :
a) Radio Frequency Identification
b) Ratio Frequency Interface
¢) Radio Frequency Interface
d) Radio Frequency Interface

-

5. Business Intelligence is included in e
a) MRP II
b) ERP
¢) Extended ERP
d) MRP

6. EDI Stands for -
a) Electronic Data Interchange
b) Electronic Distributed Interchange
¢) Electronic Data Interlink
d) None of the Above

7. The primary key having two or more attributes is called as
a) Super Key
b) Composite Key
¢) Candidate key
d) Foreign Key
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Paper / Subject Code: 78501 / Information Technology in Business Mana

8. Data about data is called as ol 22
a) Tuple
b) Field
¢) Metadata
d) Normalized data

9. Hub and Spoke model is a model of
a) Outsourcing
b) Business Process Outsourcing
¢) Cloud Computing
d) Data Processing

10. is a DBMS software
a) MySQL
b) Microsoft SQL
¢) FoxPro
d) All of the Above

Q1 B. State whether following statement are True or False.( Any 7)

1. Outsourcing eliminates risk management part completely.
2. Database server is accessible to al] users:

3. Redundancy refers to accuracy of data.

4. Ad-Hoc queries have their specific format defined.

5

6

7

- Data mining can derive actionable information from large volumes of data.

GUI is the level closest to the user.
. Data cleansing refers to removal of dirty data form warehouse.
- ERP systems must have modular and open architecture .
. Internet Bots are example of workflow automation,
0. OLAP queries require multidimensional representation.
-

8
9
1

Q2. Answer the Following:
a) Define MIS. What are Objectives of MIS?
b) Discuss Characteristics of MIS

OR
a) Differentiate between MIS and DSS.
b) Explain any four applications of DSS.

Q3. Answer the Following:

a) Define ERP, Enlist and explain any 3 generic modules of ERP.
Explain with suitable diagram Architecture of ERP,

OR
a) Define e-CRM. How does it differ from traditional CRM.
b) Discuss Privacy issues and CRM.
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i a) Discuss Data mining ? (7 Marks)
'——/-""'-' b) Explain process flow of data mining. (8 Marks)

Q5. Answer the Following:

A. Explain Business process outsourcing and KPO with suitable example. (08 Marks)

B. Describe cloud computing service model with example. (07 Marks)
OR

Q5. Write Short Notes on ( Any 3 ): (15 Marks)

1.Data Marts

2.KPO challenges
3. Workflow automation in CRM
4.e-SCM

5.Vertical and Horizontal Process in Outsourcing
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Please check whether you have got the right questtoﬁpagen
N.B: 1. All questions are compulsory. B A
2. Figures to the right indicate full marks.

Q1. A. State Whether the Following Statements are True or, FalSe‘ (At
1. Ethics and business can’t go together. S
2. Good ethics are a cornerstone of sustamablp ma,rkenng ;
3. Black money is the oxygen for cormptmh \an*cf corfu)ﬁtmn,f
money. R S
Turf guarding means hoarding rescrves
Good corporate governance results m h1gher ﬂnanqmg.costs
Corporate governance is about: uneihlqal cﬁnduct in busmes\
Audit committees are requu:ﬂd for*all companies: <~

Custodianof iavestor mte:rsest in dla s SEBi e L

T S

»—\o'&:

Q1. B. Match the Column: (A,n q _f--f'f %

2 Morals o B AR
3 Ablhty to framg our. actmm
4, Justice to all Practices” - S
5, Sending; an unwanted: emaxl to AV
. anothét person - “" ; R
_"6 Hoarding\Reservés f Ecologically safe products
o ChooSmg_betweeﬂ nght aﬂd wrong I - g. Fairness Principle
|- 8. GreenMarketirg: "+ - ' h.Vision
S 9. Advertising Which'is uSed io
A prOmétG%anﬁed pmdu@ts
S lx{) &sustaunable Development j. Customs

i.Character

A, Explaln the Scope of' Busmess Ethics? ®)
b... le‘ferentmta betWecn Eth:cs & Morals? (7)
p S Yol LAY OR

P What is Ethl‘ nd State its Objectives? (8)
q Explam lhe Concept of Code of Ethics? 7
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Q3.

a. Explain the conccpt of whisﬂe-blower‘?

Q4.

OR
p- Explain the concept of Carroll’s Pyraﬁnd?“' .
g. Highlight the benefits of Corpora@ &pmal*ﬁéﬁpo 18

Q5.
a. Explam the recent issues méSR*i%“fhéila?‘,f
é‘ 3

Riw 2

'hefﬂehge&h,f

‘(\.

gf‘"cm CSR\\ S
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Paper / Subject Code: 78507 / Business Economics-I1 2 ; \QL” 2 l
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Duration: 21/2 hrs < Max Marks: 75

Note: 1. Attempt all questions.

2. All questions carry equal marks.

3. Use of simple calculator is permitted.

4. Draw schedules, graphs and diagrams wherever necessary.

Q1. A Choose the best answer: (ANY EIGHT) ' : 08M
i. The consumption function or propensity to consume refers 1o -==-==------- :

a. income saving relationship ' '

b. income investment relationship

c. income consumption relationship

d. All of the above

ii. Keynesian Economics is osemnianen, .

a. Micro economics  b. Macro economics ~ ¢. Monetary economics d. Welfare economics
iii. Marginal efficiency of capital refers B e e ! :

a. the rate of profit expected '

b. the rate of investments made

c. the rate of savings made

d. None of the above

iv. During inflation gainers are s--s==s-==s-=---.- : !

a. Common man b. Debtors c. Creditors . All of the above

v. According to Fisher’s Equation of quantity theory of money
a.MV=PT b.MP=PV ¢ MT=PV ' d.Noneofthe above

vi. Money supply M3 includes -=~-smsmznzmmenzs e
a.M3=C+DD+0D
b. M3 = C + DD + Deposits with post offices g

¢. M3 = M1 + Time Deposits with the banks ; 5

d. None of the above

vii. Budget Deficit Fiscal Policy is followed during --------=--=-=------- :

a. Inflation  b. Depression ¢. Boom d. None of the above

viii. The debt that is repayable by the government after a fixed period of time is known as ----------

a. redeemable debt *  b. [rredeemable debt c¢. Coercive debt d. None of the above
D T — introduced the concept of GBTT.
a. Adam Smith b. Alfred Marshall ~ ¢. Amartya Sen d. Taussig

X. Equilibrium terms of trade according to J. S. Mill is determined by the condition Of ------=-=zeee-

a. Market demand b. Aggregate demand ¢. Reciprocal demand d. None of the

above
Q.P. Code: 51789 Page 1 of 3
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Paper / Subject Code: 78507 / Business Economics-11 k

Q1. B. State whether the following statements are true or false: (ANY SEVEN) 07M
i. The current account of balance of payment does not include Unilateral services. Vo
ii. Donations, grants, gifts and such other payments which do not have counter obhganons are_
known as unilateral flows. :
iii. Modern theory of International trade is based on the assumption of free trade.

iv. The chief proponent of the concept of functional finance is J M Keynes.

v. Funded debt is a long-term debt for a definite period.

i. “Too much of money chasing too few goods” is definition of inflation given by Coulbourn.
vii. During inflation losers are Common man. '
viii. The term ‘the supply of money’ is synonymous with ‘money supply’.

ix. The question of tax shifting especially arises in the case of direct taxes.
X. The monetary policy is concerned with the ralsmg of government revenue and i mcurrmg of
government expenditure. ‘

Q2. Answer ANY ONE question from the followmg 15M [

a. Discuss the importance of macro eomomlcs

b. Enumerate the phases of busmess cycle RN
T LR T SORY

c. Explain the significance of olroular flow of income.

d. Explain in details the factors affeotmg velomty of circulation of money.

Q3. Answer ANY ONE questlon from the followmg 15M

a. Explain demand-pull and’ cost—push 1nﬂat10n

b. Discuss Keynes s theory of demand for money
L S o QRS

¢. Explain in brief the. mstruments of monetary pohcy

d. Examine adverse effects of mﬂatlon on productlon o

Q4. Answer ANY ONE question from the followmg l 15M
a. Enumerate canons of taxation.
b. I:xplam the factors mﬂuencmg m(:ldence of taxation.

VR : OR
c. Discuss the 31gn1ﬁcance of pubhc expendlture
d. State the objectives of the FRBM Aot

Q5. Answer the following questions: ISM ..
a. Explain classical theory of international trade. S
b. Explain the functions of foreign exchange market.

OR
Q5. B. Write explanatory notes on ANY THREE of the following: ISM ‘
a.'Hedging : :
b. Objectives of fiscal policy
c. FDI

d. Inflation targeting
e. Green GNP and Green NNP

----XXX--eXXX--mm
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} Paper / Subject Code: 78508 / Busmess Research Methoas
SUBmMS Sem -V APRIL 2o(q

Time: 2.30 Hours

N.B. i) All questions are compulsory
ii) Figures to the right indicate full marks

Q.1. (A) Answer the following: (Any Eight)
1. Mean, Median and Mode are:

(A) Ways of sampling (B) Measures of central tendency ~ (C) None of the above
2 Information is..... ol
(A) Raw Data (B) Processed Data (C) Pure data B
3. Research is o
(A) Searching again and again (B) Finding solution to any problem

(C) Working in a scientific way to search for truth of any problem d) All of the above

4. Which of the following is the first step in starting the research process?

b (A) Searching sources of information to locate problem.
. (B) Survey of related literature (C) Identification of problem
- 2 ___research is also called as basic research.
(A)F undctmental (B) Applied (C) Historic

6. Action research means

(A) A longitudinal research (B) An applied research (C) A research initiated to solve
an immediate problem

T ____ gives direction to the research work.

(A) Sampling (B) Research design (C) Questionnaire

(D) Professional Attitude

8. The essential qualities of a researcher are

(A) Spirit of free enquiry (B) Reliance on observation and evidence

(C) Systematization or theorizing of knowledge

9. In the process of conducting research ‘For mulamFE of Hypothesis” is followed by

(A) Statement of Objectives (B) Analysis of Data
- (C) Selec tion of Research Tools (D) Collection of Data
10. A research paper is a brief report of research work based on
(A) Primary Data only (B) Secondary Data only

“ (C) Both Primary and Secondary Data (D) None of the above

= _Q 1. (B) Answer the following: (Any Seven) 07
S GroupA° T Group B
1o I *—IEST D a. | Measured outcome
K Null HYpothems P b. | Representative Unit
Pa Depcndent vmx@les ¢. | Sample size above 30
LA, o d. | Ho
b 5 518 e. | Books and articles
S B --S_econdmy dala f. | Type of Research
; 7 D@_SST iptive g. | Assumptions |
54984 & Page 1 of 2
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Paper / Subject Code: 78508 / Business Research Methods S

8. | Questionnaire h. | Superscript number::
9. | Likert Scale i. | Five — point scale”
10. | Footnote j. | Logical Sequence

Q.2 a. State any eight characteristics of the research.
Q.2 b. What is the hypothesis? Explain its importance.

Q.4.a. Explain report writing, and any eight of its importance, 07
Q.4 b. Discuss the various types of reports. ot

e shook ok o ok ol o ok o o ok e o ok o ok
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S Paper / Subject Code: 78509/Product|on & Total Quality Manageméht St SEP

- i 2¢f A ol
oty APRIL_ 2019 5’* W SYGRHY ‘QI sl ECPﬂe 31195

Maximum Marks: 75

Note: 1) All questions are compulsory, Subject to internal chowe
2) Figures to the right indicate full marks.

Q1 A) Fill in the Blanks (Any 8) N
1) s the process of transforming raw matcl‘tal mto ﬁmshed goﬁds, for
sale. ( ( Marketing / Production / Packaging) . > (/A & S D S S O
means determining the shape, standard & pattern of thedproduct VESI
( Product Design / Product Process / Product S&ie} W Sy O
3) _____isthe ratio between what is pro;luoed to. what JS rE'qulred to prodhce 1t~. :H- e
(Quality / Quantity / Productivity) - ol : : ¢
4) ISO stands for . organization for. Standardlsahon Ve o2 el
( Indian / International / Instltﬂtlonal) YF S PSS LS ST S 0T A
J 5) ___ isthe art & science of moving, packagmg & stormg oﬁ‘ qmtcnal i’ any
form ( Material Mana%ement ' f Matenal Handllﬂg 7 Mateﬁal Proourmk\)
6) _ referstothe quanmy ordered fo bc purchased at the\lbWCst total eost
(EOQ / ABC/ XYRJS S sl R o ; S
pertains_ to phamngvof the space avallable*for produt:uon agtlvmes
( Plant Layout f Piantl,ocation / Plant- Managemem) P
8 ____ should be qimecgaﬂhe needs of the customer, preseht & future.
(Quantlty / QualityJ Producuvity) 3
9) Under proceﬁs,99 99965% of products created a;e expected to be
statlcally free frqm defects ¥ Kalzen 1S Six Slgma 7, Lean )
10) deﬁncs quallty in terms of the social loss ]oss to producer &
Ve consumer ( Demmg 75 Taguelu/ Kepner & Tregor)
Q r B) Match the Column (Acﬁy 7)_ S EEOS v _ 07
R R T b COARSIIN s ey Group B
’ Caal® e _P{oogﬁs(.?toduqlon ke Appraisal Cost
S O Bqtéﬁfﬁrddﬁﬁﬁoﬁ‘ ™ Failure Cost
Tk 3\ MBNQA - e Paints & Vehicles
g 4 _Demmg Pm.za , Crude Oil & Sugar
158, _C“ost of Poor, Quahty ; Based on Nature of Supplier
.| 6| Costof Good: Quahly For American Company
17| GOLF Analysis For Japanese Company
18
9

2)

‘y

7)

(8| SDE' Anaiyms Minimize Waste
R Lean Thinking To change for better
[10°f Kaizen Based on Problem of Procurement

~| =z o= = o] alwp}
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Paper / Subject Code:

Q.P: Code: 3119

Q2 A) Define Production Management. Discuss the Components of Pr\édgct\ : \
- Management. A2

B) Explain the characteristics of a good product design. <

OR '“1 5 S

C) Define Six Sigma. Explain the DMAIC & DMADV:méthodology ir

D) Discuss in brief procedure for registration for ISGésﬁhxﬁeftm‘j ¥

A

Q34
B)

C) Define Quality. Explain the charactoristics

D) Discuss the service dimensions&f Q

L)

uality

Q4 A) Explain in brief any 4 Ingeﬁ@ﬁ*QD%t i3
B) What are the types of PMLa}o

0
D)

&
b

S SO
Rt ARTAN G
Q; AN TR
N Eﬂg . ¥
PR ?\,l 2,. ;
o LN L S b

Q5A) ABC Ltd.ﬁﬁi&?has

G K L

b SomBULET hips gt th rae OFRS. S0 bath The anmual 08 |
consumphgnafcﬁlp;s\aﬁ,eae its. If the ordering cost'is Rs.250 per order |
& carin cos s 2563, it wout o E00 and o oy

If the supplier offers a discount of 10% fo srdering 6,000 units. Per order,

Jutput. > 0 1000,600 RawMatem ’ 175,000
(130,000 [Fleotroity 50,000

000'| Other Misc. Exp. 35,000 v
. OR

4o you accept the discount offer?

07

15
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Duration: 2 % hrs

N. B.: 1. All Questions are compulsory
2. All Questions carry equal marks ;
3. Figures to the right indicate full marks s

2.

'socuety

Ql A. Fill in the blanks with appropriate optmn' (any 8)

final concept is known as

a. Carrying out b. Canvassing

s’::é f‘ﬂjéy do occur.

a, Event management

: roac‘tIVe d. Crisis management.
6, A f' 5 tax*is’ a fom of Pﬁllut]on tax '

-a ‘Sales tax be Value added tax 5 Persbnal tax d. Carbon tax.

7 Green Events aré- E:t ! ut makmg an event for the environment and

1_;
e

“_-

e bustamable b Smtable» c. Saclal d. Polite

g % events can offer ¥ number of ways for participants to connect and communicate.

X Vn'tual b Cause related c Green d. Charitable

\
9 Under'standmg how your a,ttendees are feeling about your brands or event is essential

" when 1mprov1ng u:ser experlence for the future and will lead to . a. Positive

feedback b Negatlve feedback ¢. No feedback d. Constructive feedback.

P10 "A L uisa document that demonstrates commitment to health and safety.

e orgamsatlon bond b. safety policy c. government rules  d. management rules

: 64997. Ry Page 1 of 3
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Cause based event creates memorable experiences for atteqdeg%\ )
Creativity is a phenomenon whereby something new and%érq ‘h‘\ 3
Canvassing is for sponsors, customers and networlcmg
Expected event level means the event should be -'o;:g;ig
purpose of an event.

Financial sponsors are in-kind sponsors.

Event marketing is the most easiest part of

/hi h fq;theidlfferent types of Networking Components? 07)

Page 2 of 3
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Event Marke

Marketing

Page 3 of 3

1. ReachandI
2. Green events

3. Sponsorships

Q5b. State and explain the skill sets required for an Event
5. Event charges

Paper / Subject Code: 78516 / Group B
Q5a. Write a note on Career in Event Marketing,

Q 5C. Write short notes on: (any three)




Duration: 2.5 hrs

1. All questions are compulsory.
2. All questions carry equal marks.
3. Figures to the right indicate maximum marks,

Q1. Objective Questions:
A. Match the Columns: (Solve any 8 out of 10)

Group A P e "' ‘G\Eol.tp@ ‘
1 Reserve Bank of India oy "‘qumd Ib”ngument&
2 T T9825 ' - ;
3 | ROSCAS Model L_ﬁc,pSqua@ﬁahs',
4 | MOF | -D | Uncollateralized Bagis 0D A
5 | NHB ES ';&ppomfedrby“gdaﬁﬁx;ﬁrustem, &
6 | Inter Corporate Deposits . .:Sharerlmder~kéreu¢bf '
7 Merchant Banking 3 .‘..\1\935 7 o e
8 Custodian !
9 Utmost Good Faith k;‘ /
10 | Stockholder Lender Ccaibfilé"t :

1. Financial system is a set of ;omgjexand GlOSei n’cerhnked
financial mstruments nd servrces wh:oh facﬂltat__ the transtr '

20 Commerual Paperh(_
compa mes

' farma[anc[ homogenouagmUps of 10 to 20 members each.
4. SEBI: does ﬁot he[p m prohrbltm . nsuder tradmgm secuntles
5. The. IFC has promoted ICRA L”f‘ a c?'edlt rajmg agency to help investors undertake investment
deasuons ¥ ; o
6. Treasury BIH is u5ed by the que
-revenues. 7o % £
7 Mutual ﬂJnd isa way of reducmgﬂyour potentlal financial loss or hardship.
8, Multj Commodlty Exchange of "‘dra Limrted (MCX) is India’s first listed exchange

Qz2, Solve Anyz 5% )

A. What are the vanuus cha]lengés faced by Financial sector (8 Marks)
B. Explain m detall the operattons of Primary market in India (7 Marks)
S OR

53275 S Page 1 of 2
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Duration: 2.30 Hours

Note: 1. All questlons carry 15 marks each

2. Q.1 is compulsory and Q.2 to Q.5 have internal cho1ce:. '
3. Use of simple calculator is allowed. L
4. Working note should form part of your answer.

i \. ;Q: lﬂ' Py -
s ﬂfqt‘:eqdi‘m“s mang_‘istﬁgeé\ 3
‘-\

97
o2
= B g
%
=
L ¢']

Cad sl ]

£ Angleofmmdenee S .. Profit center
: 5\:3'.Decentréhzatlon‘ ofguthOﬂty “e. Profits
6 : T Cost Allocation
5 P : % g. Direct Cost
._ 8.-- Conﬁoliable cost | ¢ 3 h. Constructive Appraisal

"@.’.f"jLarge maftgm of safe:ty i. Cost Center

2 : P j. Profit region

‘ é‘?ﬂb 5 Page 10f 5
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Q2 A

Q2B

) Calwlate thé- ;'(;t;s"t pe
A company is organize

- atRs 400 each, D W
quantity can be putchased by

Division “Mango Puilp’

~ from the outsi

-~
s

g S
3
& ‘-.\'

Karishma Ltd makes three main products, using broadly the same productios ' methodsamd = .
equipment for each. A conventional product costing system is used at present. 2 = :
activity-based costing (ABC) system is being considered. Detai‘l‘s.;bf-}b‘éﬂgeﬁm foga - <
typical period are: o o SR Fay

S

Particulars Hours per unit

Labour Machine
Hour hours
Product X 0.5 1.5
Product Y =5 1
Product Z 1 3

Direct labour costs Rs. 6 per hour and prodnc on Qﬁe@a&dﬁ?ﬁr&f; SO
basis. The rate of absorption of production ov he 5

a) Calculate the cost per unit for each
Further analysis shows that the tofal

S e e
Requirements : NP A Frle

Pproduct using‘conventional meth =5
pr  overheads Can be divided as Sllows

S -
G e d A
\-b%-"“ N

S

The following totéi otivi
whole: o

Particulars ials | No. of inspections

150
180

AR g 7 “

unﬁfor eacl produg?t:.‘ué‘i'hg ABC principles.

P S OR

ed into two =31\:ri‘s'icgif1f5, Division ‘Mango Pulp’ produces componess (08)
which is used b vision ' Mango Juige’-in marking a final product. The final product is sold

1 {Mango Pulp” has a capacity to produce 2,000 units. and the entire

y Division ‘Mango Juice’

)* informed that due to installation of new machines, it depreciation
cost has gone up and hence wants to increase the price of the component to be supplied %o
division “Mango Juice’ fo Rs:220. Division ‘Mango Juice’, however, can buy the component
) ide marketat Rs 200 each. The variable costs of division ‘Mango Pulp” is Rs
190 per unit and fixed-cost Rs 20 per unit in manufacturing the final al product. The varishie
costs of division ‘Mango Juice’ in manufacturing the final product by using the component is

-Rs_@rI'SQ\‘It;(é%(qmtlingﬁlt_l}é"component cost) and fixed cost of division ‘Mango Juice’ is Rs 10 per

Page 2 of 5
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Paper / Subject Code:

78512 / Strategic Cost Management‘

. Required: E
I q Q\u‘c{m\-‘;’-\” { ";’;\ My :
| (a) If there are no alternative uses for the production famlltlgé'\:df‘ii@qgoj’ufg (W
: company benefits if division “‘Mango Juice’ buys ﬁo@'ﬁﬁtgidg ﬁpﬂ T
| per components? TR
. ‘:.-");.}e‘;‘!aé. - "\ ‘-.‘h‘a]t?‘\mﬁu éwu
QE»S‘;SJ\‘Q-R\.{ \‘:‘ '\ g 5
| e-coim : |
! (c) If there are no alternative uses for the production fa lities.
selling price in the outside market drops hy=R___{s,.fl-.§3fs“_hiiti’l&*ﬁi‘?iﬁl
purchase from outside supplier. o y
(d) What should be the minimum transferpxic ,Lf“divsfo
from division ‘Mango Pulp'> . =0 ‘
"w

Explain the concept of value anal.y

+ Mitis decided to introdiice sel
v Wou]dbefeqmr ed o

.
o )
Fam

i
Lo

[ Variable cost pe pen” T
PFixedRogt ™ S s
“Salary {0 staff-

Yume that for the'year 2016 an itional staff salary of Rs. 60,000 is anticipated,
~and.price of aﬁp@iniglz_ikéyl'y_‘to_;bg-‘ihcréased by 10% what should be the break-even
point in ;r_;umﬁ‘gr-bf pens and sales revenue

duce selling commission of Rs. 5 per pen how many pens
be'sold ih a year to earn a net income of Rs. 1,60,000

OR
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Q3B
prices is gwen below:

volume of Sales

(% of capacity)
50
60
70
80
90
100

month.

Level of act1v1ty

Fixed cost per
month (Rs. )

QBC

Q4 A
 whit
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Instruction to students:

Write your answer in detail with suitable points.
Please support your answers with examples.
Kindly maintain neatness and continuity.
Figures to the right indicate full marks. S -
Attempt any eight from the following: ‘_4':" 3 S

> e 8 e 0

Ql.

",

1) refers to non-personal cornmumcatlons regarding an drgamSahon,
product, service or idea not directly pa1d bgidemlfied sponSarshi_’E; L '. RN
a) Publicity b) Advertising - POS ef Pﬁbhs»Relaﬁﬁnsa :
2) Creates a short term merease m sales by motwatmg tnaI use and ha
encouraging larger purchases. -~ = - DT
- a) Direct Marketing b) Markqﬁng Mlx 5 c) Sales promatlon. S
7‘ NG - A is a process of ekchangmgldeas thoughts speech S1gnals etc.
a) Communication b) Pilrchase ST conwmon Fs %
.' 4) analysis @w@es an mmg’ht mto bqth mt%mal and exter-nai cond1t10ns
' that can lead to effectrve markct:mg cemmumcatlo,n Tl 4
| a) BCG & \B} W QT Lo ) Personal sellmg
‘| 5) Sales promotion. 18 oﬂe-n used 1nthe< g;'dwﬁi and LTAES stage of PLC.
" a) Introductlon b, Matur .j".:"'ﬂ.i”‘._..: c) Dec[meu S
6) = \offer’the o‘onswme[ an extrg*amount of’ a product at regular price by
providing: Ia.rgei‘ umts A
a) Coupqns b) Dlscaunt ' \_} Bonu& packs
7) An ;‘ a,ppcail 1§ relaté”d to-an mdmduaI S*psychologlc‘ai and social needs for
purﬁhasmg bertam products and servmes oA ad s,,; e
a) Emuucmal'” T b}Fear P gt _“*;a_. : c) Moral
B)T ST TS NG mai'k.etmg&sposmble by estthsifmg personal communication link
F; £ ‘WJth the cusﬁgmer threugh circulars, letters, folders, booklets etc.
e -a) Mgbd.e X T DY Difects -~ . ~ " ¢) Indirect
;.‘-:"\9?)_ ‘ ' have pre-prmted information about the organisation that helps
e fhn, cansumers tq:gwé feedback on the? aspects as desired by organisation.
.;\».'_ S, a) “Response*‘cards b) Scanner - ¢) Feedback Reports
' 8 1s a,dbhbaralg“aﬁempt on the part of the organisation to cheat the

'a) M:sieadmg adyérhsements b) Fraud ¢) Puffery
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Paper / Subject Code: 78514 / Group B:Marketing :Integrated Marketing Comhinnicatmnﬁ‘

Q1. B) Match the following (Any 7)

Column A Column B « -
1) Personal Selling a) Tool of a,dvergrsmg T
2) Publicity b) Public-affair - N
3) Stereotype c) Society bengf it "
4) TPoint of purchase d) Purchase pmﬁqss : A
5) Blogging €) Eﬁgé to face. }ﬁteract(om WA il kg
6) Public relation f) - Séﬁd@l‘ (g"‘messqgc ] A :”\-,. A e
7) Pull strategy 2)" Bra.ndbmlmg -':?:fff gl
8) Sales promotion 2= hy ~Editorial <2 «\;ﬁ‘ o AL
9) Encoding ST Extengwe adyei'nsmg_; >
10) DAGMAR AN j) Negatlvé 1mpre9510n\
Q2. a) What are the different appmaehes to Budgetmg'? gt (7 Marks)
b) How to determine pror hcmal ob_]ecnveé‘lﬁxplam needﬁfor pramonmml
objectives. & f__:x“' &Y SRS 2
(8 Marks)
c) Explain role ef IMC m:Marketmg ey RO :;‘ (7 Marks)
d) Discuss Aliemate Resp@nse HlerarchyaMQdél I ‘detall (8 Marks)
Q3. a) nghllght'ffhe ‘vanous types ofms:dla optmns avallable to‘IMC planner. (7 Marks)
b) Explam in brief the advantages and disaﬁv‘antages of personal selling. (8 Marks)
; c) Enunwrate dlﬁferent‘tfpes of trade promonon strategles (7 Marks)
S Wz‘lte dow‘n steps in saIes promot‘ion c&mpé‘ign (8 Marks)
Q4 a) Wha&ns\Pubhc'Relﬁtmn'? btate its advantages and disadvantages. (7 Marks)
b)I xpla.m m déi;aﬂ the followmg Atools of D1rect Marketing. (8 Marks)
. Ia Cgtalﬁgue
7L TS ) Telemarketing
w0 Ny Imaret £
SN PSSRl OR
¥ c} '>tate th“exrote qf dlrect ‘marketing in IMC., (7 Marks)
, d)],xpl‘am ,Sponsorshgp in detail, write types of sponsorship. (8 Marks)
*a' e g
70656 Page 2 of 3
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Integrated Marketing

Paper / Subject Code: 78514 / Group B:Marketing

e~

.
.

a) Explain the following concepts

Qs.

M
%
&

2) Facebook likes

3) QR codes

ices in m

f the unethical pract

iSCuss some o

b) D

Q5. ¢) Attempt any three from the following

1) Misleading claims

2) Pull VS Push strategy

3) Interactive Marketing

4) Publici
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