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Note: 1.All questions are compulsory.
2. All questions carry equal marks : _
Q.. CASE STUDY S, et

You are journalist and are on the correspondence to cover the recent
events of Bollywood star Salman Khan Prosecution in ihe black buck
case. Write a news article of not more_than 250 words

- Use inverted pyramid style wufﬁ‘ig ' : -

- Use a proper lead and explam which lead you have used and

why?
Q.2. A. Explain in detail the structure of neWSpaper orgamsat:on Ve Y 15"
P. What is the importance and 1mpact of social medla as agenl of news? 08
Q. Explain the Evolutlon of Ji‘)urnallsm POSt- lndependence : P SRS 07
Q.3.  A. Whatare the dlﬂ"erent types of Feature amcle'? 2 15
\ SOR- 4 - &
P.  What is role of. Joumallsm in democracy? F i N AN 03
Q. What is the dlffetenee between hard and soft news9 : , 07
Q4. A Exp]am the Process of Blectromc News produCt:on A | 15
205 OR- A :
P.  What are the types of' News Materials on the ba31s of Inlelvals of 08
release? AN
Q. Whati 18 news Value and what are the dlfferent sourccs of collecting 07
- news stones"? DA : :
Q3. 3 erte Short notes/ m brlef(any 3) :‘ o 15
. Yellow Journallsm : Wk
T ay O] LY e
3. ~Hooks and" Ang]es
4. -Money shot = -
by

‘ Ethonal artlcl )

ok ok ok ok ok ok ok e sk ok ok %
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Note:

Q1

Q.2

Q.2

il I8 K e

548 mm

Peint. Reoc & PhO'ﬂ)SﬂLph] | Q P Code 35069

[Time: 2% Hours]

All questions are compulsory.

All questions carry equal marks. :

Internal options are available. Choose A & B or C & D

Use diagrams wherever necessary to support your QHSWEI‘S
Read the question carefully before attempting the ahsw:;r-ﬂ :

<

g
Define or explain following terms. éﬁjr'l’_ivé Pl
1. Prime Lens ¥ 4 Panmng
3. CMYK EELT IR AmblentV}'s Flash
5. Focal Length A 6 IﬁmgeSensgr s
.

. Pixel B/ PO RS S S I S O

A Explain Thi'eé Pomf nghtmg princnple/conf:ept wnth the help of
dlagram A ; i
B Explam l’hestages in ‘Post Press (Print Fimshihg)

C Wﬁat iB Pre Press" Write stages mvolved in Prep1 ess.
D. What is; Whlte Balance7 Explaln its need.

Whatare the dlfferent types of Lenses" Describe with examples.

; lExplalnmth dragram the process of plate making in ‘Screen
Prmtmg, £k
A SR OR

oy What ls ‘Composntlon7‘ Explam any three rules/types of
Ea Composmon in photography.

_D‘ Cq.mpare hetween ‘Gravure printing process & Offset printing’
; ..‘{_‘protess State pros & cons of each.

Wbat is. 'Depth of Field?’ Explain the factors affecting Depth of
',-"-'Field Diagram necessary for explanation.

B What is exbosure meter? Describe various ‘Metering Modes’ of
S 'm-buﬂt exposure meter.

OR

X g '
Y
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Q.4 c

D For an ‘Exposure indication’ -5.6 & shutter’__s\peeql 1[8,{180 100] 7_ ~
what will be the new combination of Aperture & Shut;er OES & K
shallowest Depth of Field?’ (Lens- 150mm f 'Z,B) Cﬁns"lder Safg ’
shutter speed for handheld camera, < '

o

e

Q.5 Write short notes on the following, Any"l‘hree .
& Bokeh effect A
Letterpress Printing

™

Exposure Trial'.ngle

TURN OVER
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Time: 2.5hrs 77 ’Max_ Marks: 75_ S

Instructions: (a) All questions are compulsory and carry equal marks
(b) Figures to the right indicate marks
(¢) Support answers with examples wherever necessary

Q.1.  Write a two column script for a video documentary on any ona_subject of your interest [15]
or draw a story board for a fictional video on the subject of your interest.
Duration five minutes. Indicate duration of cach sc:ene_/shots '

Q.2.  (a) Discuss the various camera shots/angles. s s, _ [15]
OR o P o

(b) Design a radio programme for womeén on a FM channel in Mumbai. Describe what [ 15]
kind of programme it will be, the target audience, purposa of the show and potemml

SpOnsors.
¢ Q.3.  (a) Discuss the role of natural and ambleht sound in radio & televismn : [7]
(b) How animation on TeleVISmrl 15 a powerful commumcatlon medium today'? [8]
Explain with examples - - :
Q.3.  (c) Write a note on Community 'Rad_io it IRdE s O ey (7]
(d) Discuss the role and relevance of PrasarBharati. : [8]
Q.4. (a) Discuss the evohition of television in India. B 7
(b) Discuss the evolution and growth of All India radio. (8]
Q4. ‘ ¥R OR 2
(¢) What are the different types of microphones? Explain with examples [15]

Oy

- ~ Writea short note on’ any three of the followmg -

a. Pre-productmn_ R [15]
b. Mann Ki B_agt— i |

Television news

o

Music shows on radio

e. Online editing =

e ok sk sk sk e ke o o e s e sk ok ok
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Timing: 2 % hrs Marks: 75

All questions are compulsory and carry equal marks.

QI. Read the following Case and answer the questions:

A new advertising campaign that McDonald's India introduced in the Indian market for its new
Mespicy range of products in 201 1. McDonald's introduced a new product range in the Indian
market called the Mcspicy range. It launched a new advertising campaign range called 'How spicy
is Mespicy to promote its new product. The aim of the campaign was to project McDonald's as a
vouthful brand that met the tastes and preferences of the youth. The prelaunch campaign involving
a viral called The Great spicy speculation, proved to be a suggcess and reached 250000 people unlike
its previous campaign, McDonald's used social media like social networking sites and messenger
services extensively for the new campaign.

The main campaign was later launched in a variety of media channels like in store, television, radio,
outdoor, and online promotions. Apart the use of social media for its new campaign, McDonald's
also used several technologies innovation to reach its targeted customer base. Kiosks, LED
hoardings, and virals on Internet were extensively used to reach the target base. There was mixed
response to the new campaign from customers. While some customers said that the campaign met
the tastes and preferences of the customers, others said that there was a disconnect between the new
McSpicy menu and the core message of the campaign.

Questions:-

a. [Explain the importance of selecting the right target segment for an advertising campaign. (5)
b. What is your opinion about selecting multiple channels for an advertising campaign?  (5)
¢. Explain the growing importance of social media in the advertising mix of products targeted

at the youth, (3
Q. 2 A. what is advertising? Discuss the growth and development of advertising in India. (8)
B. Explain features and characteristics of advertising. (7
: OR
C. Discuss the elements of copy writing and the types of ad copy. ()
D. Discuss details of a mal_'keting brief, (7)
Q. 3. A. Discuss functions of each of the following departments of an agency in brief. (15)

1. Account planning department
2. Media department
3. Creative department

OR
B. Define the role of advertising in the marketing mix (t)
C. Discuss the points of criticism of advertising. (7
Q. 4. A. Outline the advertising strategy steps. *®)
B. Define IMC and list down its tools, ' (7)
OR
C. Outline the importance of product and media research. (8)
D. Discuss Copy brief. (7
Q. 5. Short notes. (Any 3) | (15)
1. Ethical issues in advertising
2. Advertising budget
3. Layoutofanad
4. Client-agency relationship
5. Functions of advertising

Turn Qver
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Time 2.30 Hours. VL Marks: 75

Instructions: Please check whether you have the right questidh' paper
(a) All questions are compulsory and carry equal marks
(b) Figures to the right indicate marks 0 S

T

Q1 .Models of OB are framework to manage Behavmur of people in orgamzatlons Deﬁne :
Organizational Behaviour and explain the models W RGLSOTIN L 15ma1ks %

Q2 .Expalin the advantages and weaknesSes ef the Matrlx Organlzational structure wulh a
suitable organizational chart.. lSmarks NS ol
SESOK

Q2 a.What are the key elements of an c“irganizational strucmre‘? 5 ‘ cl " Tmarks
Q2 b.Explain Goal setting theory of‘ motlvatlon s _: : ~ 8marks

S

Q3. Organizations have the;r own umque culture ‘How can one create mamtam and change a

culture of an orgamzatxdn‘? r e e T ST ; T 15 marks
Q3 a. What are the characterlstlcs of orgamzatlonal culture?
Tmarks ' o 5

Q3 b. Explam the process theory Of K Stacy Adams Fqulty model of social comparisons
8marks

Q4. What do you mean by Group Dynamxcs‘j Deschbe the techniques of group decision makin.

15 marks
Q4 a, What are the qualities and functions of an effective leader? 8marks
Q4 b.'Ex'plain_tﬁé’-xﬁa‘n@QétiﬁéI-gfid_ df leadérship proposed by Blake and Mouto. 7Tmarks
Q5. Write short notes onany 3 frprﬁ the following. 15 marks

1) Transformational léadership && Transactional leadership.
2) 3 stage Socialization process.

3)  The effects of stress.

4) Workforce Diversity and Boundary less organization.

5) Goals of Organizational Behaviour.

3A43C78EF12A14F33912714CDBC75F74
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Mass Media Resorseh .

2.5 hrs

N.B.
1. All Questions are compulsory.
2. Mention the question number properly and neatly A I
3. Answer the questions in the sequence given in the question papers ..

1. CASE STUDY F ] £
a. Explain what the central tendency of Data. Calculate mode :;gtea edlan, andRange of the
following: e S [JO_]_
| 04 | 06 10 [25 | _15“ ]E w Sl ! ..-»**:Leo ‘Lzo R T
b. Explain what is Standard deviation, Skewnessrahd Kurtgsm K v [5] g
c. What is research? Describe the steps mvbl_veetm ﬂw prdeess of rcseai‘ch []5}
2. Answer the following: R ST O TG XL S
a. Define Sampling. Explain proﬁab xty ménon-probablhty methods nf Samlzimg o [08]
b. What is data processing? What aré the. different. meﬁwds of‘ data prm:essiag? e [07]
"L TORE ¥ ST
c. Explain interview as a tec]wque bfdala éoilachon P i A [08]
d. Write a note on any fowes usad fdr mcasumng amtudes TS [07]
3. Answer the following: Rl % & VL
a. Explain different: types of prm}ary data coﬂectlan metbbds av%uléble to a researchcr. [08]
b. Elaborate thc scope ef mm“s medla research; S DTN [07]
P 3 AR S S )
c. Discuss the d:ffmmw bci\wen qualitative and quantitﬂuve research approach. [08]
d. What is tabuiathn‘? Dlscuss the typés of tabulatloh g [07]
4. Answer‘the fcsl]cwmg = I ¥ Rk
a. ‘Write a'short not‘e oh Dqscdphve resea;ch des:gn and Causal research design. [08]
b." Exp]am the t:ohteht analysqand its uses:in researchi. [07}
i OR
c. thtam Semiotic Approach fo: ctmstruct meanmgs What do you mean by denotations and
cannotanons? & [08]
" d. Exp]ain the' Strucﬁxre of’ Research Report in Brief. [07]
2
5. Write shart nntes on nny three: [15]

"y Imiependent aﬁd"dependcm ‘\*rarfable
w7 theraiu:e rViEWS 2
¢ Exploratory research design
d. Ethnography . -~
ve; Hypothesns
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