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NB 1. All questions are compulsory ! g O S R

2. All questions carry equal marks
3. Figures to the right indicate maximum marks

Q1 A) Fill in the blanks with correct alternative (answei." any 8) (08 marks)

\.-.

L. is an unsecured instrument 1ss‘ued in the form of promlssory nofe.
(equity shares, commercial paper, RRB, demand draﬁ :

2. is the regulator for capital markets in India. (bEBl AMC RBI IRDA)

3, is a body set up with an a,im to regulate the pehsnon sector inlndia
(NABARD, PPF, PFRDA, SEBI) % g '

4. A is a group of five to twe:n‘fy peuple from same Ihcama category fbl med for
the purpose of availing microfinance fa@i ity (ASS()CHAM SHG, BPL, IPO)

5. In the market, there are ﬂO st&ndasdlzed rules and regulat:ons governing their
financial dealings. (fresh issue, ung?gamzed ﬁemvat{Va, Sewndary) :

6. The bank is an apex%ich}Opment bank which. E)’rlrhardy gives fi nancial assistance
for developmg the agricultural sestaf i Lﬁdm (NABARD RBI, S[DC iDBI)

7. Financial refers to thé finahclal system s capac1ty to ad]ust to $evere economic
shocks (mclusmn slowdown; stabﬂlty, pollcy) . B 200

8. A put option contains tﬁé:nght o, Sv.om futures conimcl (buy, sell. limit, default)

9. funds are. those, whwh mvest exclusxvely in a Speuﬁed industry or various
segments of the mdustry (opt:n-eﬁded, qiqse—ended mtei‘Val sectoral)

10. The principle of = & "o 7. ensuf‘ea that an msuled does not profit by insuring with
multiple insurers (subrogatlon msurabk mtcfest cavedt emptor indemnity)

Q1 B) Say whether True or False (agswer any 7) (07 marks)

. An Gperkcnded mmhal fund is the one whoqe Umts can be [reely sold and repurchased by

the mvestm‘s ; 3 ;
2. ‘Excluded pefll pollcy isa pohéy fhat WIH cover all possible perils.

The cusfodlan is. appomte‘d by the board of trustees for safeguarding of physical securities.
fa person IS a: ”bull" in the stock market, he expects prices to rise.

Sccondary inarketis H}so called as riew issue market.

The BSE Sénsex cnnsmts ofa baskel of 50 shares.

The "BOLT - isa on-lme trading system introduced by the National stock exchange.

Call money are short term loans in which two parties agree to sell and repurchase the same
secunty :
9. SEBI helps in prohlbltmg insider trading activities in securities.

10. Bill dl_scoﬂun_tu}g i3 the purchase of exporter’s receivables at a discounted price by paying
Caply D 5 NS

'9°.~4s=~9--'.4=;w
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Q.P. Code: 34364

Q2 A) Explain the characteristics of financial services.

Q2 B) What are the various fee-based financial services?

OR

Q2 C) Explain the regulatory functions of RBI and SEBI.. “(08 mafkﬂ) S Sk

Q2 D) What are the functions of the departments of the Mlmstfy of Fmarrce?,(ﬁ‘? marks)

b
i

Q3 A) Explain the various micro-finance models m- lﬁ”dia.. ; __,I_; (08 marlts)

Q3 B) What are the advantages and dlsadvgntﬁgles of mwmﬁnance‘? V (077 :‘mnrks) '

Q3 C) What is merchant bankmg" EXp'lmnﬁw y&nous secvlces of’fered by merchant ‘bankers

in India. : ; P (08 markq)
Q3 D) Explain the functions_,p::rﬁff@séﬂbi{ t’igmmgrcmgb_?nks_ (07 marks)
Q4 A) What are the fqa‘;ures and fgnqnons of pr:mary markcts" o (08 marks)

Q4 B) What are the eharacterlsﬁcs andiﬁe?ief ts of slock embhanges‘? (07 marks)

*

Q4 C) Explamthe structure of mutwaifunds in Ind:a VB

Q4 D) What aré the dlf’ferent types ot‘mutual fuﬁds m lridla" (07 marks)

N o

Qs A) Whaf are depos:tory recelptSV'Exﬁlg!n the different types of depository receipts.
‘ ol <%, : (08 marks)

Q5 B) What are del'Wanve cohtrqcts‘? Explam the functions of derivatives.(07 marks)
2 ._ i"j OR

_QS C) Wnte short nﬁtes on: (an *‘three) (15 marks)

. Life Insurance Corporatlon hf India

NABARD

Money Market

L RSE~ 508 e s
. Types ofconﬂléts in financial system designs.

(J\-BMM-—-
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J Q. P. Code: 35114 -

Time: 2:30 Hours o Marks. 8

=

Instruction to students:

Q

Q

—

—

1) Write your answer in detail with suitable points. e e A
2) Please support your answers with examples. oAy
3) Kindly maintain neatness and continuity.

4) Figures to the right indicate full marks.

S “

o 8 marks)

. A) Attempt any eight- from the following.

1) The ultimate goal of IMC is to affect the bCthlOLﬁ"ﬁf <3 o
a) Employee b) Target audience c). Shareholder :

2) The basic tools used to achieve organisation’s commumcallon objectives is Known as

mix %

a) Marketing b) Promotional . c) Cc)mmumcahon it 7 VR

3) creates a short term msrease m sales by motivating trial use and encouraging
larger purchases. y ,
a) sales promotion  b) markelmgmix c) sa.mpl,mg

4) Firm uses the strategy When they target final consumer w1th promolmn
a) Pull b) Push . ~€) Advertising” ¢

5) is the practlce of managmg the spread of mformahou between an organisation
and the public. . 3 :
a) Customer care b) Pubhc Relatmn c) Pubhc;ty .

6) markctmg 15 an. effective way to connect: with customefs in an environment
where they arte comfdrtablé with receiving a promoﬁenal message.
a) Event Rl b) Campaign -¢) Trade

7) & advemsmg can helpthe c,ompany aftract hmds if they are planning to grow
business or make a ma_]t)r mvestment k.
a) Financial = 0 4 ST S0, b) Publi¢ .« - ¢) Political

8) An ol g appeal is related to an individual’s psychological and social needs for
purchasing certain pmducts and services

a) Moral S by Emotional .~ = - L) Logical
9) advemsmg is false advemsing and-it is illegal according to Federal Trade
Comxmssmn. Itisalso unéthical
a) Recepﬁve X a3 o by Deceptive - ¢) Puffery
10) Most stereotypes tend to convey a g, impression.
a) Negative S ) Posmve S ¢) Inappropriate
B. State whethér the follOng statement are True or False (any 7) (7 marks)

1) Publicity refers to nion-personal communication

2) DAGMAR is a model of sales process.

3) Direct marketing plays a minor role in the Integrated Communication process

4) Billboards are long banners tiéd to a low-flying plane.

5) Tratsit advertising is a form of out of home advertising

6) Personal'selling is the first area of marketing communication that adopted an integrated
marketing approach.

7) - Advertising results in actual sales.

8) When institutional advertlsmg is presented in an aggressive manner it is known Advocacy
advertising.

9) The most common form of advertising on the web is Facebook.

10)Radio is a vehiclc through which advertisers can reach children casils
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Q.

Q4.

Qs.

_ QPCOde 35114

a) Define Integrated Marketing Communication and explain its featufes S (Slyﬁi;éi'rlgs)
b) Explain different promotional tools for IMC - N

OR F A
¢) Write a detailed note on different types of advertising. X 3 (3 m'xrkﬁ)
d) How would you evaluate the effectiveness of sales promotion.campalgn - (7 marks)

a) What is personal selling? State its features & 1mpor‘tahce ek
b) Explain in detail the role of Direct Marketing in: [MC as well as its bcbcﬁ s 8

contribution. . -m,,, P - ('7 marks)
OR ' PR .
¢) PR as atool has been very effective in IMC Deﬁnqthe corfcefjt of Pu.blne
Relations and explain the different tools used for PR e (8 markﬂ

d) In the field of communication Internet is nbserVed asa fast growmg, med!:um
Write a note on the growth and increasing importance of Internet as medium: of -
communication and support youg”afnswers w’tthSulLable examples o{‘ advert‘islng
in via social media. 3 B At e (7 ‘marks)

a) State the various unethical prﬁctlcés.’ m mar‘keting commumc atlon w1th t,mtablc

examples and illustrations. = - ©. % (8 marks)
b) Explain broad categories 0 of evaluauoﬁ toois that can be hsed to evaluatc the

behavioural evaluation in IMQ e o 4 o T (7 marks)
c) Explam in brief thb me’thods of messgge evaluafxon m IMC (8 marks)

d) Write in detall ahgut the future txends m IMC (7 marks)

a) Design an onhne promotmnal campalgn f‘or the prodwit launch of green tea by
Herbal Tree Tea and suggest the best possible use of media selection to attract
the consumers Suggest methods of improving. awarehess about the product with the

help of onlme media restrurces and demgn a soclal media campaign. (15 marks)
OR Pl o age
Q5 b) Short Notes (Any three) tsob, e ' (15 Marks)
QR Codas : R o] ' ¢

2) Push Strategy

gt 5 Alternative Resp{ﬁnse Hlerarbhres Model by Michael Ray
©4) Event prnsofshlp >

5) Innovatmn /\doptmn Model

UL ok ko ok Rk R
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SIBMS Sem W ) LAy
C F Q P Code. 34350
Duration: 2 % Hours 2 Maxxmum Mafks ‘75\, 3
All Questions are Compulsory Carrying 15 Marks Each . .
1 Ql

A State following statements are true or false (attempt any 8 frnm the ﬁ;llwﬁnﬁ}. \[SMa.tksl

N

Strategic cost management ensures continuous 1mprovemnt > .;_f'ri',?, \ N e '_‘ 7¢ 5
Value engineering does not reduce cost. SIS TS T YE RS
Waste can be reduced by ‘Just In Time’. St 3% SEARDRST R
Cost driver is an activity that generates cost. R RN S e RS Ea
Kaizen considers employeesasliability e G Yol P
Transfer pricing is an internal pricing system. - e QS VS aT S N e
Marginal cost includes variable cost. T N oo R S Tt
Management audit is performance audit. -~ - = YN TR W
Cost data is used for managerial decmoﬁ makmg. et ¥ o
10 All controllable costs are direct cost '

0N E W N

B] Match the columns (Attempt any ‘Lj £ 2 | o [7 Marks]
[ Colmh A" & Ao dro Columﬁ B .
1) Rework R g, a) Control Over Cost
"2) TQM oo L h) Proffbility Accountmg |
3) Prevention Cost = 0o 7 0 ¢y CreatésQuality Awareness
4) Breakdown Maintenance T d) Quality Cost -~ o~
5) Cost Audit Report "~ o 3¢ = = ';g ~"“e) - Originatéd in Motorola
6) Maintenance of C()st R‘écord.q 7 |- Strategic Cost management Technique
7) ABC T QTN e S ) g)_As per CRA tules 2014
8) Six Sigma o= 3t D =17 " h) InForm CRA 3
9) Responsnblhty Account _ﬁ& 1. i) Appraisal Cost
10) Cost Centre ISR, B '-*-“j)-" -Mai“nténance Cost

Q 2. Arrowhead Ltd ma,nufac.turmg two producfs furmshes the following data for the year:

s : ! [15 Marks]

Pmducts. s \Anﬂual e e 'T,‘btafl Machine Total Number of | Total Number of |

; TR ,\Qutplﬂ(UmtS) |‘Hours - - Purchase orders | Set ups l

T 84 e § 5000 - 120,000 160 20 i
1 T-8% Ty’ 1760,000, ol A 20,000 384 44 B
The annudi ovefheads ate as foiloWs A

Particular& f'.“‘- e Sy o N S A Rs |

Volume Related Actmty CoSts & 5,50,000

Set Up Telated Costs « o - o 8,20,000

Purchase Related Costs . "~ 6,18,000

You are- réq‘uii‘ed o 'calcﬁlafe ihe overhead charge per unit of each product T84 and T85 based on:

L Trad:tlonal method of chargmg overheads
2 Actlvnty based costing method.
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Q. P, Code: 34350

“ ‘ :
A] Write a Note on Kaizen Costing o B lﬂMarkq]
B] The following details are given for Unit A and For Unit B of Star. Lfd k ; {TMarks]
Expected monthly sales to Unit B: 5000 units : e
Variable Cost per unit: Rs 5 £ 3'_: ‘. A e o
Monthly Fixed Cost Assigned to the Product: Rs 20,000 “ A T Sy \ ol

%&*
Invesiment in working capital and other facilities: Rs 1, 20;000

Return on investment: 10% per annum. s

You are required to calculate the transfer price. e
Q 3 Falcon Equipment Ltd manufactures four‘cﬂmpbpents A ol :'E";[f‘.]SMarksl

The cost structure of which is glven heLow

Particulars

Direct Material 190 &4 o ol 20

Direct Labor ST A
Variable Overheads e S A LA R .

Fixed Overheads 25 "-‘:i“- A -'-20" : 20

Total § e 160 ‘ 180
Output Per Machine LR S 2 3

| Hour (Unit) ey .

The key factor is machme capa(:ﬁy ‘ *“

You are required to advisie lhe managemeﬁt wheth?:t to make ‘of buy them from a supplier who quotes

following prlces. _ ‘._;-., T £
J:Rs 115, v sts 22 LRs ‘1‘35;"‘_\. | R;Rs 185
i A il 9 o e l,__OR .

Al Wnte a Nnte on SIX SIGMA [7marks]

B] Followmg 1s ﬁw data of‘ Leopard Ltd
The tumo’ver and pm‘ﬁt lqvel dﬁring last 2 penods were as follows:
ST TSales(Rs) | Profit(Rs)

[8Marks]

Particulars .' 655 &

Period L. v f Rk \ °30,00,000 4,00,000

Poriod AL o7 g - 160,00,000 8,00,000 |
Assuming that the cast structhm and selling price remains the same in two periods
Calculate:

- Profit._ Volume Rano ]
Break Even Point Saies
The Sales required to earn profit of Rs 10, 00, 000.

Margin of Safety in Period I1.

BN =
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Q P Code '34%%0

- Q 4 Calculate Material & Labour Variances from the following data FEg { 1 ‘? Matkq]'

i Standard per Unit 7

- Material: 6kg @Rs 4 per Kg e
Labour: 4 Hours @Rs 4 per Hour :

~ Actual Production for the month: 1250 Units
Actual Material Price per KG: Rs 4.50 ; [  T e
Material used during the month: 7800 Kgs S T Sgh S
Direct Labour Hours Worked: 4800 Hours Ryt
Actual Wages rate per Hour: Rs 3.50

i RS AL AT
’ A] Write a note on Cost Centre : _ | _ e [7marks]
B] Following Information is extracted ﬁomthe records of Vulture Ltd S I '[8Marksl
' Sales Rs i & | X o™ B Sedh
l 8000000 | oo
IE—Eh:t Book Value of Assets  © fRs=- " & 1 :
7 25,00 000 |
Net Income ée [ Rs 6340, 9_0,0 e B
| Minimum Rate of Retum 12% ek
Required: LS i ,t"‘;-" o 7
1 Calculate Rate. of Retufn tm hﬁ/estment and return oﬁ sales yor
2 Calculate Residuhl lncome 3
\ > -
Q5 AT What is sira"téglc cost management‘? Whal are its objectives? [ 7Marks]
B] Explam m deta.ils, Factm's af‘*[‘ectmg trahsfer pricing. [8Marks]
5 ‘-;' : :" : . -_ : " OR
Write: any 3 short notes from the followmg [15Marks|
ke Fntai Quﬁllty Management R
2. Life Cycle Cgstmg 2
3. Learning Cu:'ve s
4. Standard Costmg
5 'Responsiblhty Cemre 3
- o e ke ok ook oK
3, v page 3 0of 3

5C9522029A9749C237E0D84FD3CBA332



OTOMS 3ZM [V ( M )

Q.P.CODE: 38001
Total Marks: 75 SE Duration 2‘/5 hrs %
N.B.: 1. All Questions are compulsory >
2. All Questions carry equal marks 5
3. Figures to the right indicate full marks ‘ e
Q1 A. Fill in the blanks with appropriate option: (any 5) $ : ‘_ ; oy Ao ()
1. is the customer groups who form the focus of events. S ar

2.

i. Target audience  ii. Customer iii. Byyers' - iv. Segment
can be measured by using the ciféulation figures of newspaper and promotion

on television and radio. T SV @ SN ‘ '
i. External reach ii. Internal reach’ iii. Direéct reach.,  iv. Indirect reach.

are those designated areas of venue along with particular time slots, where the
interaction is to take place. il TP o S AN ;
i. Internal points ii. Interaction points  iii. Exterhal points - iv. Exchange points.
means the event should be orgarijsed very formally to mect the purpose of an
event. B o R Yoo ‘
i. Core event level ii. Augmented event level =~ 7 iii. Expected Event level
iv. Generic event level, @ 3 a% & o0 F S E AV S

creates memofable experiences for attendees.
i. Concept based Evénts . if. Cause based event iii, Profit based event
iv. Location based event:. 'S e ST Al
Understanding how your attendees are feeling about your brands or event is essential when
improving user experience for the future and will lead to . L
i Positivé feedback i, Negative feedback iii. No feedback iv. Constructive

feedback 7 7 L S PG Y

When the event manager reviews the tequirements with the client and then presents the price
it is cafleda S EA Y : S
i. Fe€.' .7 . i, Flatfee = -iii Less fée . iv. Premijum fee
Instead of paying cash to sponsor a cause or organization, a business may donate goods or
Services: I isegllady o0 T e T

I+ In-kind ii. On-kind  iii. Off-kind iv. Any-kind.

ABNE S S " plan starts with assessing the risks that might occur based on the
- probability that they will occur and the consequences if they do occur.

1o X SCrsis management . i, Event management iii. Image management

<. Customer management..

“10..

" Jis ain-form of promotion, often considered PR, where a firm provides support

- for an event, quihfc?“qrggnigatiOn, person or charity by providing money or other resources

~in‘order to obtain' positive publicity.

A

Lo Discount’ " ji. Premium i, Sponsorship iv. Advertising.

Q1 B,,St{até vgvli'étli'e'r-fthé f(iilﬁWing.sfatements are true or false: (any 7) (7

@

A successful event '\fﬁall"keting campaign provide values to attendees with limited information

. aboiuta product or service.

S 2

Invelvement of all senses in experiencing the event is one of the greatest advantages that

© . events.¢an offer. -

: - The greater the number of interaction points, the better for the clients.

Psychographic segmentation is the study of age, gender or marital status,
B bt Page 1 0f 2
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| QPCODE 38001

5. According to Pilip Kotler, it is important to create an 1mage and cgr“fg__i:‘t"p“q‘s'itiéning for 4

customers that creates similarity between products. M R S ISR -
6. Charitable events and fund raising events are one and the same TR : :
7. Running a successful event requires an active audlence :}j‘,ﬁ o {-- AR Sy A
8. Sponsorship is a form of welfare activity. T T o o MBS T s
9. Virtual events are primarily a mode of physical mteract}on w1th Qhents s '
10. Print hand-outs are the best example of green marketmg g LN o
Q2a. Define Event Marketing, Explain key elements of an Fvent "-- B N (08)
Q2b. Write a note on Event creativity. ' ,afw; 4 P SHAT D (07),
Q2c. Explain the varied marketing needs addr(g“ssed by P:vents AL R o e (08)
Q2d. “Events are the excellent Marketing tool % c;omment SR Py A e (0T)
Q3a. Discuss different bases of event Ya:;iatmns in bnef ‘ : : et N (08) ‘
Q3b. Write a detailed note on charltéhl P & O S S et e (07)
4 ._QR.. R TSI P S
Q3c. Describe the client industry: basede‘v nts. - TSN e _ (08)
Q3d. Write a detailed note on Segmbntation of the markets far evmts." S ®7)
Q4a. Bring out the factors m besonsxdered whljé prlcmg svents ; (08)
Q4b. What are the key simtegws o 1d§1ﬂfy potent;al spnhsors‘? AR (07
Qdc. Explain the: Netwwrkmg oomponent conéept for events (08)
Q4d. What is Impact MEaSurement? Explam steps mvol\'ed m 1t (07)
Q5a. Wnte a ndte on”Virtual E\rent S E S P (08)
QSb Staie and eXpla.mfhe" fety and secunty of events (17)
_ TS S T ek
Q 5(:. Wmte shm:t mmw {nny 3) ‘_ g (15)
1.5 508 of EVent§ SRV e
2. Event. Sponsqréhip.;sf‘
3. Careerin Event Markehng 3
S 4 -:Posltlonlng of Events PR 3
5. ,Cnsls Management of Events E
o o ******************* N
| bt o .
3
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NB.

1.
2.

3.

2 P

Time: 2:30 Hours]

All Questions are Compulsory.
Figures to the right indicate full marks.
Draw diagrams wherever necessary.

Q P (:odee 31323

[Marks 75]

Q. 1. A) Select the best answer from the given options andrewnte the statements (Any 8) (08)

'.

\,A

\

I. National income is the flow of goods and services pmduced m an ccanomy m course of

BRSO The chief pmponcnt of the concept of functional finance is

a) A Year

b) A month

¢) Six month

d) None of the above

Green accounting can play a crucial role in ‘dleﬁ‘f e

a) Sustainable development
b) Economic development - - -
¢) Rural development =

d) Urban development e

g FEF RS,

a) Prosperity begms

b) Recession ends"

c) Prosperity ends: ‘,-3»“;-.7 %

d) Depression énds NI &
What is the value \of\mmflpller it MPC is 1/z

a) 1 J T '

C) 3;»1" . 'i__: \- \ ; : : .{:_‘ "'\\_;
Monev s;lpply Ms ;anudes \',‘ﬂ e,

b) M3 =fC + DD + Deposnfé-WIth post ofﬁce

- 0) M3 = M1+ Time deposxts With the banks

~d). Nune bft@e above

a) A cunstant velqtﬁty

by Iﬁatmnai beha“\rtour on tf}e part of some economic agents.

c) Interest tatc on Ihc de‘mﬂnd for money
d) “All the above )

a) AP Lernner
- b) ] MKeynes
- )8 HUgh Dalton
d) ane Gfthe above

0
ol <
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The Keynaslm"theory oﬁmonej; demdnd emphasizes the importance of



8.

9.

10. Portfolio investments are included in

Q. 1. B) State whether the following stateniedts are True or False (Amy ’7) GIy

P Wk W e

8.

9.

Demand for active cash' balanc"e“sﬁgpends upon the leVel of mcome. -

Incidence of taxation means
a) Initial burden
b) Shifting &,
¢) Final burden oy .;“:?
d) None of the above A e
The classical theory of international trade is based on assumptlon of
a) Money cost differences
b) Law of returns
c) Elasticity of demand
d) Labour cost of production

a) Trade balances :
b) Current account balance L
¢) Capital account balance
d) All the above

(07)

In a closed economy, GNqua;ﬁ&ays greatar than GDP . ‘.
Macroeconomics ana]yses th {)éhawougnf m&nﬂdhal f' rms
Recession, if not controﬂed will lead to dé‘gress;onr_ S
During depression, w@léclty Ofeu‘tulanon of money wang hlgh}~
A mild mﬂatloms gqod}}gr the ec,onnm"y S ‘
Fiscal pollcy “re'hes?bn the use of taxes and spendxng'by the govcmmem to influence aggregate
demand. A : ;

Protectlonlsm i adopted onlyby deyelomng ’Lomﬂ'rnés

Arbltragé helps to egualme, the gxchange rate. -~ > 55

‘.‘. &

10. All countnes adopt a. ﬂexﬁbfe\ekchange rate mechalusm at present.

-vl“\—" A

Q.2 Attgmpt A an&fB or c and _D

A DlScuss thé-ﬁtwpc of Masr@econemlcs Y (08)

EXplam the én‘cular‘,ﬂ‘ waf" mcome in atwo sector closed economy. (07)

J : LN OR
C What 15 Trade c«ycle"‘ E.}{plain vaﬂWs phases of trade cycles. (08)
'Il Exp]amihe goncept and Workln&bf multiplier. 07)

Q. 3. Attempt Q i B ur’C and D o

A What ﬁfe tﬁe Varnnus determmatlons of money supply? (08)
B: Dlscuss »ﬁle demand pull and cost push inflation. (07)

: e ‘ \..w « OR
: _C DHCHSS the Keyheslan liquidity preference theory of interest. (08,
LAYy Expiam vaﬂnus instruments of monetary policy. (07;

‘ ; {““ Page 2 of 3
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Q. 4. Attempt A and B or C and D

A. Define public good. What are the characteristics of pubhc goo;;?
B. Explain the objectives of fiscal policy.

c.
D. Write a note on FRBM Act 2003.

Q. 5. Attempt A and B or C and D

A. Examine Ricardian theory of comparathﬂ#‘fgfeﬁce: in cost:
B. Explain structure of Balance of paymept i gt

Write short note on (Any 3)

Green GNP concept
Fisher’s Equation of Exc
Fiscal deﬁcxt a.nd Pruna(y d@ﬁb{t

e
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SYBmMs  Sem LY

Total Marks: 75 "‘.D"m“;gﬁo.n\: 2 ‘/zhrs
N. B.: 1. All Questions are compulsory 4 |
2. All Questions carry equal marks 3 e
3. Figures to the right indicate full marks

Q1 A. Fill in the blanks with appropriate option: (any 8) = - *;_: 5 ) j' @)

I. Researcher uses sampling method when th@ Sample for the study 5 very rare or. hmited -
(Convenient, Judgement, Snowball) 3 .

2 is the blue print for the collectlon measurgmem and analySw of thc data
(Research Design, Research Process, Reseats,h Hypothesxs) : :

3. There is no commercial angle in % research 5]
(Social science, Fundamental, Hlstonbél)

4. ____ data should be used after cmﬁful scrutmy and should not be aooepted at :tﬁ facc value.
(Prlmary, Secondary, Raw) ; _' Sy S f e

5. In interview, the set of questions to be asked aré ﬁredeﬁned and ihe techniques used to
record the information are standdrdized. 3
(Structured, Unstructured, Seml-Structured) g

. scale refers to a colléctlon of ratmg scales using blpolar adjectives like active-lazy,
strong-weak, etc.” % A A : :
(Likert, Semanhc leferenna} Nomlnal)

7. _ of tfata refers to a(rangmg the data n dlffgrent gmups accordmg to common characteristics.

(Ldltmg, Codmg, C]aSSLf' cat;on) AL ‘.;. P
is the measure of aggragate dlscrepanmes PBetween actual and expected frequencies.
(Chl square ANOVA;T dlstrlbuflon)

9. SN g desngned ﬂ)r pubhcatwn ina proFeSSmna] journal.
~ " (Report, Research abstract Research artlcle)

10. Blbllog’raphy is mcluded in me of the report.
(Prehmmary contents, Mam body, Concludmg part)

Ql B. State wheﬂier the fnllnwing st@tements are true or false: (any 7) @)
1. Age; income and temperatute are continuous variables & number of children and gender are

discrete Variables:

CausaL rﬁsearch desenbes the” who, what, when, where and how” of a situation.

Quahtatlve researcherqmm to gather an in depth understanding of human behaviour.
S In case of' census suryey, the entire universe is contacted to collect the data.

Rensns Likert:scale refers to a collection of rating scales using bipolar adjectives like active-

lazy;strong-weak; etc.

So(:lal Medlai‘lstenmg is also known as Social Media Monitoring.

g Pl gy
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7. Classification of data refers to transferring data in a tabular format for the ;iurpose Gf analyms ; ;

and mterpretatlon B '
8. Data processing means a critical examination of the assemblsﬂ and grouped data ft‘)r studymg

the characteristics of the object under study. T v LT gy A ‘ R
9. The report must be drafted in an impersonal style and format, AT RS

10. Self-Plagiarism includes using your own material which: was used ea:ller in scme reséaréh paper S
without citing yourself. . : N

Q 3A. State and explain the importance of qupstionnalre. S 2

Q 3B. What are the different types of obﬁeiwatimxmcﬂlod m pnlmary data cnliectlon??-; & (7 ‘/
B R&Jm _ S :
v aghe oS 4;\ b + 3o ¢

Q 3C. Describe the stages of researéh proces‘sdn déﬁlﬂ‘ S CAT LS (15)

t)
Q 4B. What is data analygzs‘? Explam 1ts cﬁaraétenstxcs (7

S OR o008, '_-f*

Q 4C. What is research report‘? EXpI&m the "bayout of repci't wﬁtmg (15)

S

Q 5A. What is Bataproce;ss' I‘E?;plaiﬁ the%;gmﬂsqnce 6f.ﬁl“’abu‘iation and Graphic presentation

of da’ta@ 5 : : ¥dvs (8)
Q 5B. State?hmi explam the Qlﬂérﬁm fypes of researc,h report. (7)
e i “OR ™ < f‘,
Q SC erte shorf m)tes on: (aliy 3) Y (15)
Quahtatﬁ‘fe Resw;éh & f_._' RO
o 2 TInterview method £ y-‘j_ &,
3./ Chi-square test : Bl

4, PlagiariSm - :
gty Obje 't'vity,'_(}qnﬁa“entléhty & Anonymlty

AL s s s sk e e s ok ke o
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Stems| sem I¥ Q.P. Code: 31196 -
Maximum Marks: 75 Duration: 2 Hours'_& 730_'!\'!.1}1'1utes' |

Note: 1) All questions are compulsory, Subject to internal choice., Sy ;
2) Figures to the right indicate full marks.

S d Q1 A) State Whether the Following Statements are True of False (Any 8) 08
- 1) The location decision falls under long term planning. : AL
b 2) Construction of Metro rail is project type prodhctlon o I aale
l 3) Simplification is opposite to that of dweruﬁganon TS
4) Line layout is also called as product layout. .

5) MRP-1 is a Materials Planning technique.. - PRI
6) Materials can be stacked in any mahne; P
7) TQM requires management to rejact change
8) Productivity and efficiency are sae. - ST g
&! 9) Purchasing is primarily a Lléncal as’tlwty R
10) ABC analysis is based on thé Parcto prmcnple.

Q1B) Match the Column (Any?)‘ ; e ; P8 SR 07

Group A o . Gmup B
1 | Quality Managemept System A Robust Design
TQM 5.0 &5 5 ~ B ISO900I . -
; g;:;;lmemal Managernen‘t C V'Kepner Trsgor Methodology
4 | Continuous Productlon D Wast‘é‘_of qy_erburden |
S; 'Produ,c‘nvity S A ; ‘\.i E‘ :Cuﬁlt(;)‘r?é‘l:‘.l:‘ocused
els Sa & e Organijzation
16 ABC m\tmmry control “F | 1SO 14000
7 - General Purpose Mp{.hmes - | G’| Mass Production
o g 8 M - = - S L - | H | 70:20:10 Rule
- "9 | Problem Solving ~11°1 Job Production
10, "Taguch'i._ ~J | Output/ Input |
~Q2A)y Explam ‘the quaTt1es essenna] for a production manager? 08
B) What*ls'Ptanb layout aqd explam the principles of a good layout? 07
Pagie OR
) What\ is. Product DeSIgn? State the requirements of a good product design? 08
-D) Discuss in bnef Matenal handling Equipment’s. 07
Q 3 A‘);}-“What is Matbnal management and objectives of it in detail? 08
SR EXplaJn the Varlous Inventory control techniques in brief? 07
| | & 3 OR
' C) Explﬁini Ph'ilip Crosby’s Philosophy & approach to Quality. 08
D) . Explain the Ishikawa Fish Bone Diagram. 07
s Page 10f 2
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Q4A)

B)

)
D)

Q35A)

B)

)

Q.P. COde‘ 31195

Write a note on ; i
1. MBNQA 2.Deming’s Application Prize N
What is TQM and explain the key principles of TQM in detail';f
OR l‘

Explain the concept of ISO 9000 along with its regls‘tratlon proq;assq

Explain the Concept of Six Sigma along with ltsﬁ'&:atui"es'j A e

ABC Ltd. Purchases computer cﬁ'ips at the rate bf R-% 75 each +he annual
consumption of chip is 54,000 units. If; the ordeting cost is R8.250 per:
order & carrying cost is 25%p.a., what would be the EOQ and Total Cost?

If the supplier offers a discount of fO% for orderlng 9 000 umt% Per order,
do you accept the discount offer? '3:;""_.‘, SN aR
Calculate partial & Total Productmty E : 5
Output 500,000 | Raw Matenal s 190 000
Labour “ A T5 000 E]eét{lclty ~ 3. 25 000.
Capital 100,000 ~Other-Misc. EXpn FoSes xp 000
OR ‘ S

N o < S S
Write a Short Not:es (Any 3) _ L)
Impartance of Sredpotivity S &8 AT E 8 F T
Inventory Managemehi IR ]
‘.Qunht)f Circle™ ' ¥ SR e |
'Pmduonon System S P TS F L |

'wavf
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Q P Code‘ 34353

LS

-

Mks: 75
Note:

1. All questions are compulsory, subject to internal chmce - LTEE o
2. Figures to the right indicate full marks. TS T DS LT
Q1. A. State Whether the Following Statements are True or False. (Any 8)

Where law fails, ethics also fails.

Ethics training won’t help employees.

Law is guided by reality principles.

‘°.°°:-'?‘E":"E“!*’:‘"

Business and ethics don’t mix up.

Q1. B. Match the Column: (Any 7){-‘4_1 K

CSR stands for Corporate Search and Rescue. “# |
Ethics and morals are often used mtcrchangeably\ :

Integrating ethics management with other ma
Corporate Governance is an mstrument fei' bcn

Ethical marketing nowadays has become less lmportam% vy >

S A %
Ay D 4
b A SN NN Y e

(...

_'\-

1. Organization Culture : 5 P E:})];gma] wformlng Pl'()ducis to hp more
2. Business Ethics A R N ) Customerr % ;: “

3. Personal ethics & _ 008 ¢ 1 (c) Principle 3 :

4. Organizational Systems ‘ 1.(d) SA 8000 -

5. Green washing

| (&) Desires: &Needs \ >

6. External stakehﬁfdgrg.: : ' ,f-“ K

S,

() 9% March; 2005

7. Abolition of Child. Labom

() Morality in Business Environment

8.Social Accoyntability “F(hy Code of éthy;s

9. Sachar Cnmrﬁ:ft@e Rl;ﬁbrf (i) Founder

10. Karma OSES ._\. i 1) Beilefs & Values
\‘ 3 ;T‘-'- 4 .\\_' ¥ O % ol

A Deﬁneal-lthws and Staté 1ts Nature‘?

“\:\‘- o

,c

OR

b Diﬁbremmte be*tweénﬁtmcs and Mom'l

p Deﬁﬁ% B@mcss'ethﬁ:s aud Explam its® types

& OR

Wﬁat is ﬁusmess ‘Ethics’ and Smte its Need & Objectives?

) ’a\\lExp]am the cﬁnet’:pt qukplace Discrimination in detail?
mplm therEﬂucak 1ssues in HRM?

,;Whaﬂs*Markaﬁng eﬂucs‘? Explain the unethical marketing practices techniques?
Exp]aln the 4-\[ Model of Ethical Leadership?

Page 10of2
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10 The first generation CSR is called c%lm@ busmﬂ?_s,s’:conmdérmg@ﬂ;_ml factp:s: ey
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B B LA

b. Explain the (Prohibition of Insider Trading) Regulatlons, ZGT 5‘?-&‘

OR

q Explain the Stewardship Theory?

Q5.
a. Explain the steps involved in CSR strategy?.

b. Explain the Concept of Triple Bottom Line?-
OR G

p. Write short notes on (Any 3):
1. Types of Ethics

2. Issues in business ethics
3. Ethics in Advertising

4. RTI Act 2005

5. Scope of CSR

Page20f2
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Sypms Se-TV

QP Code 34562

Duration 2 ¥ hours May mark< 75
NOTE : i All questions are compulsory. i) Hi
ii Figures to the right indicate full marks. Lty
iii Draw neat and clean diagram whenever necessary. . -
Q1. Choose correct alternatives. (Any 8) SPRYES e 8 Mmks
1. predicts future trends & behaviors, al!owmg busmess managels to make pi oactwe '
knowledge-driven decisions. e 4 A > :
a) Data Warehouse b) Data mmmg 2
¢) Datamarts d) Metadata l-a R o

2. The most important reason for failure of MIS is __ R P
a) Use of proper tools for design b) - Nonnnvcjlvement of end user
c) Improper Specification d) None of the abave» :

ey

3. An information system that supports the planmng and gssessment needsaf executlvc

management is LT
a) DSS b) ;rPs

& c) ERP ;472!:{ 3 ¥ ) None of the above

4, In type of BPO, customer"’!ws to éarry outvssgmf cant part af pl‘GCBbS in- housc
a) Transactional BPO $¢ SR &}Niche BP@ ks ey
¢) Comprehensive BPO ™ - T d) N(me offhe abovf:.

5. ERP system is built on’“a ) 5 ‘utlhsmg a common computmg platform
a) Centralised da;abas‘fe'\. ¥ AV AR by Individual databaSe;
¢) Modular databases G SRl d) Cemraliséd IayOut

6. Thefu]lf‘ormof‘OLAPls T A X B ;
a) Online Analyﬂcal Processmg -+ b)Online Adyanced Processing
c) Onlme Advanced Rfeparatzon B} OnlmeAna!yttcal Performance

7. The pnmary kBy havmg rwo or hmre. attnbutes is called as

a) SuperKey A o ob) Compos:te Key
.h‘ c) Canﬂldateﬁéy V. 75 g " dyNone
8 .Data Claamng is- the proce$s of Lo
-a) Searchmg through Qonmstem dala ’ b) Editing/Removing inconsistent data

' c) Removmg hxstoncal data e calt d) Editing past data

9, KPO requtres S
" 8 AdVanced analy‘ncal ai‘;d techmcal sk:l]s b) High degree of specialist expertise
R Neither asa nonb ST d)Botha& b
10, Who are the primary users of SCM systems?
) Accnuhtmg, f"mance ]OngtICS and production b) Sales, marketing, customer service

9 Customers rt:sellefs,bartners suppliers, and distributors d) All of the above

[Turn over
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7. QP Code: 34562

R : .‘s. oA .-_V o }
QIL.B State whether the following statements are True or False Any ) RSP E 7 Marks
The role of ETL process is to identify erroneous data and to fithem: < o S 8 a0 P
The relational database model was created by E.F. Codd. ‘
Redundancy refers to accuracy of data.
Knowledge Management is a component of DSS. : o e AR S IRl
Enterprise Resource Planning (ERP) is an example of a single user database.
The basic idea of CRM is to treat different customer diffe}:ghtlyl.-~ i G e
Surveys and market research are the examples of inbound services. 0 > Sk
Business Intelligence is a part of XRP. a"% 2 Bt
Outsourcing eliminates risk management part completely. - -~ >
Classification technique is used in data warehouse, .+ - ‘f o o

2

PPNV B W -

r—

Q2. A. Define MIS? Explain the Characteristics ofMlS? T et : SMar'ks
B." What are the Reasons for the failure of L SR e TEL T 7 Marks

Q2. A. Explain any five applications of | O o AR 8 Marks

B. Discuss the Relationship ofDSSthh\'MIB? el 2 o R S TS0 7 Marks

- % il i ) . Tt tag
A oy a4 e R b g AV 3

Q3. A. Explain in brief Lifecyclq..ﬁf;ﬂ-ﬁﬁ; x A B { \ s AR 8 Marks
B. How does workflow autéfna‘tjb't};zﬁ_el;i‘CRM?' w o Py VP o S0 LA 7 Marks

Q3. A. Explain in brief the different Componeénts of E-SCM. Sl el 8 Marks /
e at e T 7 Marks

B. Write a note of Architecture of ERP, - -

AN

8§ Marks

Q4. A. What are the dlﬁ'erepf ty;JeSof Keysin DBMS?- - SEd
? Why do we need databases? Explain with.example. 7 Marks

B. What is DEMS? W '

w

Q4. A. Explain the Data Warehouse Architecture with suitable diagram. 8 Marks -
B. What are the challenges faced by KPO industry?. 7 Marks e

e

Qs. AWhat arerhébeneﬁts &Bﬁs‘iﬁess Pfoégés Outsourcing? 8 Marks
B. Explain in brlefGIm!ﬁebmputmg service model? 7 Marks

Lt R S S OR
QS. - Write Short Notes (Any3) . 15 Marks
‘Marketing & Sales System -
- Extended ERPL oy
-Dal"é‘nlfﬁi[ig‘; S S
Integrity Cohstraints SNy A
0.5 08 T et

it BT

& o
», -
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