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ALO Mibjevn NAME OF Madule Content
NURJRCT
ThACHER
! ol Mawisha Matrices and Detenminants
Judhay + Matrices: Some impartant definitions and some important results: Matrix
operation (Addition, scalar nwltiplication , matrix multiplication, transpose of
nInarix)
Dusiness + Diotetminants of @ matris of order two or thiee propertics and results of
Mathemativs Detorminants
« Solving o system of linear equations using ( mmer's rule
o Inverse of n Mairix (up 1o oider thiee) using add-joint of @ matrix and matrix
inversion method
— I + Caso study - Input Output Analysis
2 ol Poonam
i E Shatna | Chapter 1-Industrial Disputes Act, 1947 & Chapter 2. Trade Unions Act, 1926
§ Prineiples of Pt Ansha Chapter 1-Features, Advantages and scope of marketing, 41 and 4Cs, marketing va selling
. Matketing lindal 1 concepis of marketing, ortentation of a firm, all marketing concepts
4 Mol Kiitika
Ihusiness Ruo
Comninication - 11
(] 1 presentation 2 mterviows ¥ Meetings 4 conferences § Public relations
3 Mol Shiutt Rao Natwe of management - signiticance, tole and shills, levels of management, concepts of
Principles of PODSCORT, Managerial grid, evolution of mangement thoughts, contribution of ¥ W Taylor,
Management hentd fayol and contigeney approach Planuing and devision making, elements, process, limitation
o [ and MO, Deciston mak ing,meaning importance making
o Prol Molim + Dusiness: Meaning, Definition, Naturo & Scope, Types of Dusiness
Nadkami Organizations
+ Dnsiness Environment: Meaning, Charactoristics, Scope and Significance,
Components of Business Environment
« Micro and Macio Environment. Definition, Differentiation, Analysis of Business
DBusiness Unvironment, SWOT f\||nl\ sy
lill\‘l‘\\!\l\‘lt‘l\l  Introduction 1o Micro-Environment
Internal Environment Value system, Mission, Objectives, Otganizational &
Structure, Organtzational Resources, Company lmage, Brand Equity
Lixternal Enviconment; Firm, customers, suppliers, distributors, &
Compelitory, Society
« Introduction o Macro Components: Damographic, Natuml, Political, Social,
= o L ) __ Cultral, Keonomie, Technological, International and Legal)
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