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Content NAM OF 
SUBJRCT 
TRACHRR 

Moudule 

Matrives and Doteminarnts Po Manisha 
Jadhav 

Matrlces: Sonne mportant defntions ond some important results Matrix 

operation (Adklition, scalar nuliplication , matrix multiplication, transpose of 

natriN) 

Business 
Mathematies

Dotenmnants of a matris of order two or three properties and results of 

Detominants

Solvng a system of linear equations using Cramer's rulo 
Inverse of a latrin (up to onder threo) using ad-joint of a matrix and matrix 

nversion nethod 

Caso stdy: Input Output Analysis 
P'wt. Poonam 

Chapter 1-Industrial Disyputes Act, 1947& Chapter 2. Trade Unions Act, 1926 

Chapter 1-'catures, Advantages and scope of marketing, 41's and 4C'3, marketing vs selling. 
concepts of arkoting, ortentation of a hrn, ll marketing concepts 

Industial Law 

Pinciples or 

Marketing

Sharma 
Po.Aushu 

Jindal 

Pot Kritika 
Busness Rao 

Comunication N 
presentation 2 intevviowa Meetings 4 conlerences S Publie relations 

Natue of management signitieannce, olo and skills, levcls of managcment, concepts of 

'ODSCORID, Managerial griud, ovoluton of mangenient thoughis, contribution of F W Taylor, 

henti tayol and contigoney apprich P'lanning ant deeIsion makung, elements, process, limitation 

d AANO, IDeciaion naking,ncaning importance mak ing 
Business: Meaning, Detlnition, Naturo & Scope, Types of Business 

Organizations
Business Bnvironment: Meaning. Characteristics, Scopo and Signiflcance,

Components of Business linvironnent
Mico and Macno Bnvionvent. Delinition, DiNorentiation, Analysis of Busincss 

invironment, SWOT Analysis 
lutroduction to Miero-inviromct 

ntemal invionnent Value systom, Aission, Objectives, Oiganizationala 
Structure, Organizattonal Resourves, Company Image, Brand Equity 

lixtenal invironment,: Fim, customers, suppliers, distributors,

Competitors, Society 
Introduction to Macro Components:Demographic, Natuml, Political, Social 

Cultural, liconomie, Technologieal, Intermational and Legal)_ 

, 
Prot. Shnti Rao 

Principles ot 
Managenent 

Po Mohin 
Nadkami 

Business 
linvonment
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