
FUNDAMENTALS OF MASS COMMUNICATION 

COURSE OUTCOME :  

• To introduce students to the history, evolution and the development of Mass Communication in 
the world with special reference to India.  

• To study the evolution of Mass Media as an important social institution.  
• To understand the development of Mass Communication models.  
• To develop a critical understanding of Mass Media.  
• To understand the concept of New Media and Media Convergence and its implications.  

MODULE  TOPICS  DETAILS  Hours 
I Introduction 

and overview  

 

1. Meaning and importance of Mass 
Communication  

2. Forms of Communication: Intra 
Personal Communication, 
Interpersonal Communication, 
Group Communication, Mass 
Communication: Electronic, 
Satellite, Interactive, Digital 
Communication etc.  

3. Models of Communication: Gerber’s 
Model, Sociological Model, 
Gatekeeping Model, Defleur’s Model 
of the Taste- differentiated Audience 
Model, Hub Model, Sadharanikaran.  
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II History of Mass 
communication  

 

1. From oral to communication (kirtan, 
Davandi, Powada, Nagara)  

2. From Electric to Electronic 
communication, From electric to 
Digital communication, 
Contemporary scene in Indian 
communication landscape  

 

III Major forms of 
mass media  

1. Traditional &amp; Folk Media: 
2. Print: Books, Newspapers, 
3. Magazines  
4. Broadcast: Television, Radio 

Films 
5. Internet  
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IV Impact of Mass 
Media on 
Society  

 

A. I. Social Impact (With social reformers 
who have successfully used mass 
communication)  

II. Political Impact (With political leaders 
who have successfully used mass 
communication)  

III Economic Impact (With how economic 
changes were brought about by mass 
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communication)  

IV. Developmental Impact (With how the 
government has successfully used mass 
communication)  

B. Impact of mass media on -1 Education, 
2. Children, 3. Women, 4. Culture, 5. Youth, 
6. Development.  

 
V The New Media 

and media 
convergence  

 

1. Elements and features of new 
media, Technologies used in new 
media, 

2. Major challenges to new media 
Acquisition-personal, social and 
national,  

3. Future prospects.  
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INTERNAL EVALUATION METHODOLOGY: 
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