
22 

 

Syllabus 
B.A. (MULTIMEDIA AND MASS COMMUNICATION) 

(Sem.- IV)  
 

Title of Paper: FILM COMMUNICATION - II 

 

Sr. 

No.  

Heading  Particulars  

  

  

1  

  

 Description the course :  

  

Including but Not limited to :  

Film Communication is an important subject for media students 

as it helps them understand the power of visual storytelling in 

influencing audiences. It is highly relevant in today’s media 

landscape, offering practical knowledge for analysing and 

creating film content. The subject connects well with areas like 

journalism, advertising, and digital media, strengthening both 

creative and critical skills. It also prepares students for careers 

in filmmaking, content creation, editing, and roles across film, 

television, and digital platforms. 

2   Vertical :  Major   

  

  

3   Type :  PRACTICAL 

  

  

4   Credit:   2 credits (1 credit = 15 Hours for Theory or 30 Hours 

of Practical work in a semester)  

  

5  Hours Allotted :  60 Hours  

6   Marks Allotted:  50 Marks  

  

7  Course Objectives:   

1. To enable learner to critically evaluate films using classical and contemporary theories. 

2. To understand the representation of society in cinema: caste, class, gender, politics. 

3. To explore promotional, publicity, and marketing strategies in the film industry. 

4. To examine trends and content in New Indian Cinema and OTT-driven filmmaking. 

8  Course Outcomes:  

1. Learners will be able to demonstrate an understanding of film as a medium of visual 

communication and its evolution across genres, styles, and cultures. 

2. Learners will be able to analyze the components of film language—such as shot composition, 

editing, sound, and lighting—to interpret meaning and emotion. 

3. Learners will be able to critically evaluate films using established theories and frameworks 

from media, communication, and cultural studies. 

4. Learners will be able to apply cinematic techniques and storytelling methods in the 

conceptualization and production of short films or media content. 

5. Learners will be able to explore the role of film in shaping public opinion, culture, and identity, 

and its impact on contemporary media and communication practices. 
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9  

  

 Module 1: Film Theory & Criticism (15 Lectures) 

1. Overview of Major Film Theories: 

 Auteur Theory 

 Formalism 

 Realism 

2. Approaches: 

 Feminist 

 Marxist 

 Psychoanalytic 

 Post-colonial 

3. Application of Theory to selected Indian & International films 

 

Module 2: Cinema & Society (15 Lectures) 
  

1. Role of Cinema in Shaping & Reflecting Culture & Values 

2. Representation of Gender, Class, Caste Minorities & Nationalism 

3. Films as tool for Social Reform & Resistance 

 

Module 3: Publicity, Promotion & Marketing (15 Lectures) 

1. Theatrical & Digital Film Promotion Tools: 
 Trailers 

 Teasers 

 Posters 

 Press Release 

 Marketing Mix, 

 Influencer Campaigns 

 Festival Circuits 

2. Media Planning 
3. Understanding the PR ecosystem & Branding of Stars 

 

Module 4: New Indian Cinema (15 Lectures)  
  

1. Defining New Indian Cinema: 

 Post 2000 Realism 

 Digital Film Making 

2. Independent Film Makers, regional Cinema, Censorship Debates 

3. Role of OTT Platforms: 

 Content Curation 

 Accessibility 

4. Viewership Shifts 

 

 

10  Books / References:  

 Film Craft & Cine Art  

 Handbook of Video Production 

 The Film Maker’s Handbook – Steven Ascher (The Bible) 

 Film Directing – Shot by Shot – Steven Katz 

 Making Documentary Films & Videos – Barry Hampe 

 Understanding Communication media – Jacob Sraampi 

 Making Movies – Sidney Lumet 



24 

 

11 Internal Continuous Assessment: 

40%  

  

External, Semester End Examination 60% 

Individual Passing in Internal and External 

Examination  

12 Continuous Evaluation through:  

1. Open discussion on film message, 
technique & specific appealing 
scenes analysing the various 
aspects of the scene. 

 
2. Selective Screen-shots of specific films 

& analysing for Framing, Colour, 
Culture from costumes, Background, 
Body language, Other props. 

3. Drawing a story-board from the 
20sec/30 sec TVC.  

4. Writing script from a small incidence in 
a story.  

5. Visualising & Drawing a storyboard 
from a given script.  

6. Writing a film review on a given movie. 

External Evaluation Methodology: 

The Subject is entirely Practical/ Project paper & there 

will be no Written Test. The evaluation is based on the 

project submitted by the learner & the viva voce based 

on the project as well as testing the knowledge gained 

by an individual oral question-answer session. 

 The Project will be a Group project with the 

members of maximum five clearly holding very 

specific roles in the film making. The key roles are 

Script writing, Storyboarding, Cinematography, 

Direction, Editing. 

 The on screen participants need not be from same 

group & may be from another team or outsiders & 

will have no assessment for acting abilities. Acting 

is not the part of course.  

 The project will consist of following subjects: 

o Short Film based on Social Cause or a Moral 

Preaching (Duration: 3min to 10min) 

o Documentary based on a Historical incidence or 

Current process. (Duration: 10min to 20min) 

o Bulletin/ News reel: Topic based on Citizen 

Journalism, Reporting with video coverage & 

well-demonstrated coverage 

o Music Video: Shot & edited by the team with 

occasional stock shots (not over 25%) for 

maintaining tempo & rhythm 

Technical Demonstration: Audio-Visual film on a 

Technical operation, Working of a Machine or an 

Artist at Work with progressive shots 

 
Syllabus Designed by: 

 Arvind Parulekar (Convenor) 

 Dr. Gajendra Deoda (Subject Expert) 

 
 
 

 
 


