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CIRCULAR:-

Date: 03" January, 2025

Attention of all the Principals of the Affiliated Colleges, Directors of the Recognized Institutions
and the Head University Departments is invited to this office Circular No. AAMS_UGS/ICC/2024-25/04
dated 11™ June, 2023 relating to the NEP UG & PG Syllabus.

They are hereby informed that the recommendations made by the Ad-hoc Board of Studies in
Bachelor of Management Studies at its meeting held on 30" November, 2024 and subsequently passed
by the Board of Deans at its meeting held on 30™ November, 2024 vide item No. 1 (b) have been accepted
by the Academic Council at its meeting held on 04" December, 2024 vide item No. 7.13 (R) and that in
accordance therewith the Bachelor of Management Studies (BMS) Sem. I & II is revised as per appendix
(NEP 2020) with effect from the academic year 2024-25.

(The said circular is available on the University’s website www.mu.ac.in).

MUMBAI - 400 032 (Dr. Prasayl Karande)
03" January, 2024 REGISTRAR
To,
The Principals of the Affiliated Colleges, Directors of the Recognized Institutions and the
Head, University Departments.
AC 7.13 (R)/04/12/2024

Copy forwarded with Compliments for information to:-

1) The Chairman, Board of Deans,

2) The Dean, Faculty of Commerce & Management,

3) The Chairman, Ad-hoc Board of Studies in Bachelor of Management Studies,

4) The Director, Board of Examinations and Evaluation,

5) The Director, Department of Students Development,

6) The Director, Department of Information & Communication Technology,

7) The Director, Centre for Distance and Online Education (CDOE), Vidyanagari,

8) The Deputy Repistrar, Admissions, Enrolment, Eligibility & Migration Department (AEM).
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Copy forwarded for information and necessary action to :-

1 The Deputy Registrar, (Admissions, Enrolment, Eligibility and Migration Dept)(AEM),
dr@eligi.mu.ac.in

2 The Deputy Registrar, Result unit, Vidyanagari
drresults@exam.mu.ac.in

3 The Deputy Registrar, Marks and Certificate Unit,. Vidyanagari
dr.verification@mu.ac.in

4 The Deputy Registrar, Appointment Unit, Vidyanagari
dr.appointment@exam.mu.ac.in

5 The Deputy Registrar, CAP Unit, Vidyanagari
cap.exam@mu.ac.in

6 The Deputy Registrar, College Affiliations & Development Department (CAD),
deputyregistrar.uni@gmail.com

7 The Deputy Registrar, PRO, Fort, (Publication Section),
Pro@mu.ac.in

8 The Deputy Registrar, Executive Authorities Section (EA)
eaul20@fort.mu.ac.in

He is requested to treat this as action taken report on the concerned resolution adopted by the
Academic Council referred to the above circular.

9 The Deputy Registrar, Research Administration & Promotion Cell (RAPC),
rapc@mu.ac.in

10 | The Deputy Registrar, Academic Appointments & Quality Assurance (AAQA)
dy.registrar.tau.fort.mu.ac.in
ar.tau@fort.mu.ac.in

11 | The Deputy Registrar, College Teachers Approval Unit (CTA),
concolsection@gmail.com

12 | The Deputy Registrars, Finance & Accounts Section, fort
draccounts@fort.mu.ac.in

13 | The Deputy Registrar, Election Section, Fort
drelection@election.mu.ac.in

14 | The Assistant Registrar, Administrative Sub-Campus Thane,
thanesubcampus@mu.ac.in

15 | The Assistant Registrar, School of Engg. & Applied Sciences, Kalyan,
ar.seask@mu.ac.in

16 | The Assistant Registrar, Ratnagiri Sub-centre, Ratnagiri,
ratnagirisubcentre@gmail.com

17 | The Director, Centre for Distance and Online Education (CDOE),
Vidyanagari,
director@idol.mu.ac.in

18 | Director, Innovation, Incubation and Linkages,
Dr. Sachin Laddha
pinkumanno@gmail.com

19 | Director, Department of Lifelong Learning and Extension (DLLE),
Dlleuniversityofmumbai@gmail.com
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Copy for information :-

1 | P.A to Hon’ble Vice-Chancellor,
vice-chancellor@mu.ac.in

2 | P.Ato Pro-Vice-Chancellor
pvc@fort.mu.ac.in

3 | P.Ato Registrar,
registrar@fort.mu.ac.in
P.A to all Deans of all Faculties
P.A to Finance & Account Officers, (F & A.O),
camu@accounts.mu.ac.in

To,

1 | The Chairman, Board of Deans
pvc@fort.mu.ac.in

2 | Faculty of Humanities,

Dean
1. Prof.Anil Singh
Dranilsingh129@gmail.com

Associate Dean
2. Dr.Suchitra Naik
Naiksuchitra27@gmail.com

3.Prof.Manisha Karne
mkarne@economics.mu.ac.in

Faculty of Commerce & Management,
Dean

1. Dr.Kavita Laghate
kavitalaghate@ijbims.mu.ac.in

Associate Dean

2. Dr.Ravikant Balkrishna Sangurde
Ravikant.s.@somaivya.edu

3. Prin.Kishori Bhagat
kishoribhagat@rediffmail.com
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Faculty of Science & Technology

Dean
1. Prof. Shivram Garje
ssgarje@chem.mu.ac.in

Associate Dean

2. Dr. Madhav R. Rajwade
Madhavr64@gmail.com

3. Prin. Deven Shah
sir.deven@gmail.com

Faculty of Inter-Disciplinary Studies,

Dean

1.Dr. Anil K. Singh
aksingh@trcl.org.in

Associate Dean

2.Prin.Chadrashekhar Ashok Chakradeo
cachakradeo@gmail.com

Chairman, Board of Studies,

The Director, Board of Examinations and Evaluation,

dboee@exam.mu.ac.in

The Director, Board of Students Development,
dsd@mu.ac.in@gmail.com DSW direcotr@dsw.mu.ac.in

The Director, Department of Information & Communication Technology,

director.dict@mu.ac.in



mailto:ssgarje@chem.mu.ac.in
mailto:Madhavr64@gmail.com
mailto:sir.deven@gmail.com
mailto:aksingh@trcl.org.in
mailto:cachakradeo@gmail.com
mailto:dboee@exam.mu.ac.in
mailto:dsd@mu.ac.in@gmail.com
mailto:direcotr@dsw.mu.ac.in
mailto:director.dict@mu.ac.in

AC- 04/12/2024
Item No.—7.13 (R)

As Per NEP 2020
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Title of the program

U.G. Certificate in BMS (Bachelor of Management
Studies) (AICTE) 2024-25

U.G. Diploma inBMS (Bachelor of Management
Studies) (AICTE) 2025-26

B.Com. BMS (Bachelor of Management Studies)
(AICTE) 2026-27

Bachelors of Management Studies (Honors) 2027-28

Bachelors of Management Studies (Honors with Research) 2028-29

Revised Syllabus for

Semester — Sem | to |l

Ref: 16" May 2023 and April 2024 for Credit Structure of UG

(With effect from the academic year 2024-25
Progressively)




Aniversity of Mumbai

(As per NEP 2020)

Sr.No. | Heading Particulars
1 Title of program A U.G. Certificate in BMS (Bachelor of
O: CU-523A Management Studies) (AICTE)
O: CU-523B U.G. Diploma in BMS (Bachelor of
B | Management Studies) (AICTE)
O: CU-523C C | Degree in B.Com. BMS (Bachelor of
Management Studies) (AICTE)
O: CU-523D D | Bachelors of Management Studies (Honors)
0: CU-523E Bachelors of Management Studies (Honors With
Research)
2 Eligibility 10+2 (A learner must have completed HSC or
O: CU-524A equivalent with 45% for General Category and
A 40% for Reserve Category in One Attempt) or
Passed Equivalent Academic Level 4.0 with
CGPA equivalent to 45%.
O: CU-524B Under Graduate Certificate in Management
B | Studies or Passed Equivalent Academic Level
4.5
0O: CU-524C C | Under Graduate Diploma in Management
Studies or Passed Equivalent Academic Level
5.0
O: CU-524D D | Bachelors of Management Studies with
minimum CGPA of 7.5 or Passed Equivalent
Academic Level 5.5
O: CU-524E E | Bachelors of Management Studies with
minimum CGPA of 7.5 or Passed Equivalent
Academic Level 5.5
3 Duration of program
R: CU-556 A | One Year
B | Two Years
C | Three Years
D | Four Years
E | Four Years
4 Intake Capacity
R: CU-557 60




5 | Scheme of Examination NEP
50% Internal
R: CU-558 50% External, Semester End
Examination
Individual Passing in Internal and
External Examination
6 | Standards of Passing 40%
R: CU-559
Credit Structure Attached herewith
7 |'sem. - R: CU-560A
Sem. Il - R; CU-560B
Credit Structure
Sem. Il - R: CU-560C
Sem. IV - R: CU-560D
Credit Structure
Sem. V - R: CU-560E
Sem. VI - R: CU-560F
A |SemI| &Il
8 | Semesters B |Sem ! Il &IV
C (Seml, Il I IV,V &VI
D |Seml, I Il 1V, V, VI, VI &
VIII
E |Seml, Il I, 1V, V, VI, VIl &
VIII
) A |45
9 | Program Academic Level B |50
C |55
D (6.0
E |65
10 | Pattern Semester
11 | Status New
12 | To be implemented from Academic

Year Progressively

From Academic Year: 2024-25

=

Sign of the BOSChairman  Sign of the Sign of the

Prof. Dr. Kanchan Offg. Associate Dean Offg. Dean

Fulmali Prin. Kishori Bhagat Prof. Kavita Laghate
Faculty of Commerce Faculty of Commerce &

&Management

Management




Preamble

1) Introduction

Bachelor of Management Studies Program or BMS is an undergraduate program for
management studies. The new curriculum of BMS will offer students’ core papers that help
build their foundation in management. The mandatory core courses will equip students to
understand how organizations work, how they are managed, and sensitize students towards
national and international environments. The opportunity to Minor in Finance/ Marketing/
Human Resource will enhance the functional capabilities of learners. The choice of open
electives and skill enhancement courses enables students to pursue an area of their interest.
The contents of each course have been carefully designed to prepare students with
knowledge and skill sets that will not only make them industry ready but also foster
entrepreneurial and innovative thinking. Students cantered learning focuses on skills and
practices that enable lifelong learning and independent problem-solving. The BMS program
will help students in making an informed decision regarding the goals that they wish to
pursue in further education and life.

1)  Introduction

A bachelor’s in Business Management program is designed to prepare students for careers in management,
finance, accounting, human resource or other fields related to business. A bachelor’s degree helps the learner
to establish a fundamental understanding of business and how various aspects of it apply to the real world.
BMS program exposes students to a range of core subjects and allows students to specialize in a specific
business-related academic discipline or disciplines. The BMS degree also develops a student’s managerial,
communication skills, and business decision-making capabilities. The program also incorporates on-the-job
training and practical experience in the form of case projects, presentations, internships, industrial visits, and
interaction with established industry experts.
2)  Aims and Objectives

e The broad aims and objectives of the BMS program are to build following skills and competencies in

the students:

e Domain knowledge: The program intends to help the students to apply sound domain knowledge and
competence in Management studies with respective techniques and theories constructively.

e Communication skills: The programme develops and puts into practice effective academic and
creative writing, oral communication, reading and presentation skills and use appropriate body
language.

e Critical thinking, analytical and Cognitive ability: The program enables the students to analyse,
interpret, evaluate and present texts.

e Research skills: The program helps to identify, select, organize and use research techniques to carry
out research and value intellectual property rights.

e Use of modern tools: The program helps to choose and use basic computer applications and social
media.

e Environment and society: The program focuses to serve and assist in socially/ environmentally useful
and productive work.




3)

Respect for others: The program enables students to show sensitivity for the underprivileged, the
differently abled and the discriminated and understand gender diversity, differences and display
conflict management skills.

Ethics: The program discusses and assesses basic human values and business ethics.

Individuality, team work and project management: The program enables student to develop
professionalism, organizational skills and employability skills, make decisions, put into practice self-,
time- and change management and solve problems.

Learning Outcomes

2)

3)

The Programme Specific Learning Outcomes of BMS are:
The students will be able to interpret and evaluate concepts and theories in General Management

subjects.

The students will be able to specialize in their fields of interest, viz., Finance, Marketing and Human
Resources, to develop specialist managerial capabilities.

The program will enable students to use basic computer applications and social media.

The students will develop effective academic and creative writing, oral communication, reading and
presentation skills and use appropriate body language in business settings.

The students will get equipped with the skills in identifying ethical principles and practices to be
adopted in Managerial level jobs.

The students will be able to design research proposals and submit project report based on the
interests in their studies.

The students will learn to translate classroom learning into real world experiences and problem
solutions.

The students will be able to apply reasoning for assessing societal issues that can be addressed in
education and takes responsibility for initiating change.

in Managerial level jobs.

The students will be able to design research proposals and submit project report based on the
interests in their studies.

The students will learn to translate classroom learning into real world experiences and problem
solutions.

The students will be able to apply reasoning for assessing societal issues that can be addressed in
education and takes responsibility for initiating change.

Any other point (if any)

Credit Structure of the Program (Sem I, 11, lll & IV) (Table as per Parishisht2 with sign of
HOD and Dean)
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VSC/SEC
Programme Name: BMS (Bachelor of Management Studies)(AICTE)
Course Name: Information Technology in Management Education
Total Credits: 02 Total Marks :50

Internal assessment :20 Semester End Examination:30

Learning Objectives:

e The objective of this course is to introduce students to basic concepts and tools of Digital Literacy

Course Outcomes

CO1) Student will be able to outline IT concepts applicable to Management

CO02) Student will be able to explain give examples of success and failure of IT application in
companies.

CO3) Student will be able to use MS Word

CO4) Student will be able to use spreadsheets and presentation software

CO5) Student will be able to create digitally signed documents

CO6) Student should be able to relate and explain the concepts of E-Commerce and M-Commerce
CO7) Student should be able to relate and explain Models of Electronic Funds Transfer, Electronic
Data Interchange.

CO08) Student will be able to understand Threats to Computer systems and control measures

Unit -1: Introduction to I'T Support in Management and Office Automation using MS-Office

e Information Technology Concepts Concept of Data, Information and Knowledge; ; Concept
of Database.

e Introduction to Information Systems and its major components. Types and Levels of
Information systems.

e Main types of IT Support systems

e Computer based Information Systems (CBIS), Types of CBIS - brief descriptions and their
interrelationships/hierarchies

e Office Automation System(OAS)

e Transaction Processing System(TPS)

e Management Information System(MIS)




Decision Support Systems (DSS)

Executive Information System(EIS)

Knowledge based system, Expert system

Success and Failure of Information Technology - Failures of Nike and AT&T

IT Development Trends.

Major areas of IT Applications in Management

Open Source Software - Concept and Applications.

Study of Different Operating Systems. (Windows / Linux/ DOS)

Basics of Word Document: Creating/Saving of Document Editing and Formatting Features;
Designing a title page, Preparing Index, Use of Smart-Art; Cross Reference, Bookmark and
Hyperlink. Mail Merge Feature.

Spreadsheet application (e.g. MS-Excel/openoffice.org): Creating/Saving and
editing spreadsheetsDrawing charts; Using Basic Functions: text, math & trig, statistical,
date & time, database,financial, logical; Using Advanced Functions: Use of
VLookup/HLookup; Data analysis — sorting data, filtering data (AutoFilter, Advanced
Filter), data validation, what-if analysis (using data tables/scenarios), creating sub-totals and
grand totals, pivot table/chart, goal seek/solver

Presentation Software: Creating a presentation with minimum 20 slides with a script.
Presenting in different views; Inserting Pictures, Videos, creating animation effects on them

Slide Transitions, Timed Presentations; Rehearsal of presentation

Unit I1: Email, Internet and its Applications and E-Security

Introduction to Email: Creating emails; Creating digitally signed documents.

Use of Outlook: Configuring Outlook, Creating and Managing profile in outlookSending
and Receiving Emails through outlook; Emailing the merged documents. Introduction to
Bulk Email software

Internet: Understanding Internet Technology Concepts of Internet, Intranet, Extranet;
Networking Basics, Different types of networks. Concepts (Hubs, Bridges, Routers, IP
addresses); Study of LAN, MAN, WAN

DNS Basics: : Domain Name Registration, Hosting Basics.

Emergence of E-commerce and M- Commerce: Concept of E-commerce and M-
Commerce Definition of E-commerce and M-Commerce; Business models of e-commerce:
models based on transaction party (B2B, B2C, B2G, C2B, C2C, E-Governance); Models




based on revenue models, Electronic Funds Transfer, Electronic Data-Interchange.

e Threatsto Computer systems and control measures: Types of threats- Virus,
hacking, phishing, spyware, spam, physical threats (fire, flood,
earthquake,vandalism)Threat Management

e  Security on the internet: Network and website security risks Website Hacking and Issues

therein.Security and Email

Reference Books:

e Information Technology for Management, 6TH ED (With CD )By Efraim Turban,
Dorothy Leidner, Ephraim Mclean, James Wetherbe (Ch1, Ch2)

e Microsoft Office Professional 2013 Step by Step By Beth Melton, Mark Dodge, Echo
Swinford, Andrew CouchTata McGraw Hill

e Joseph, P.T. : E-commerce An Indian Perspective (Ch- 13,Ch-14)

e Electronic Commerce - Technologies & Applications, Bharat,
Bhaskar




Question Paper Pattern

(Theoretical Courses) (60 Marks)

Maximum Marks: 60 Questions to be set:

05 Duration: 2 Hrs.

All Questions Compulsory Carrying 10 Marks each.

Question Particular Marks
No
Q-1 Objective Questions 10 Marks
A) Sub Questions to be asked 7 and to be answered any 05
B) Sub Questions to be asked 7 and to be answered any 05
(*Multiple choice / True or False / Match the columns/Fill in the
blanks)
Q-2 Full Length Practical Question 10 Marks
OR
Q-2 Full Length Practical Question 10 Marks
Q-3 Full Length Practical Question 10 Marks
OR
Q-3 Full Length Practical Question 10 Marks
Q-4 Full Length Practical Question 10 Marks
OR
Q-4 Full Length Practical Question 10 Marks
Q-5 Full Length Practical Question 10 Marks
OR
Q-5 Full Length Practical Question 10 Marks
Q-6 Short Notes To be asked 05 10 Marks

'To be answered 02




Question Paper Pattern

(Theoretical Courses) (30 Marks)

Maximum Marks: 30 Questions to be set:

05 Duration: 1 Hrs.

All Questions Compulsory Carrying 10 Marks each.

Question Particular Marks
No

Q-1 A) Obijective Questions 5 Marks
Sub Questions to be asked 7 and to be answered any 05

(*Multiple choice / True or False / Match the columns/Fill in the

blanks)
B) Short Notes To be asked 03

To be answered 01 05 Marks
Q-2 Full Length Practical Question 10 Marks

OR
Q-2 Full Length Practical Question 10 Marks
Q-3 Full Length Practical Question 10 Marks

OR

Q-3 Full Length Practical Question 10 Marks




Conversion of Marks to Grades

A 10 Grade Point Scale system will be followed. Each term work module will be evaluated in terms

of marks first and then to letter grades as shown below:

Semester GPA/ % of Marks Alpha-Sign/ Letter Grade
Program CGPA Result
Semester/ Program
9.00-10.00 90.0-100 O (Outstanding)
8.00<9.00 80.00<90.00 A+ (Excellent)
7.00<8.00 70.00<80.00 A (Very Good)
6.00<7.00 60.00<70.00 B+ (Good)
5.50<6.00 55.00<60.00 B (Above average)
5.00<5.50 50.00<55.00 C (Average and Pass)
4.00<5.00 40.00<50.00 Pass
Below 4.00 Below 40 F (Fail)
Ab (Absent) -- Absent

(1) SGPA/ CGPA Calculation
Semester Grade Point Average (SGPA)
SGPA (Si) = [XCi x Gi]

(XCi)

Where, ci is the number of credits of the i" course and Gi is the grade points scored by the student

in the i™ course.

Cumulative Grade Point Average (CGPA)

CGPA = [ Ci x Si]
(2 Ci)

Where Si is the SGPA of the i'semester and ci is the total number of credits in that semester.

Appendix B




Justification for BMS (AICTE)

Necessity for starting the course:

studies.

e  Toexpose the learners to fundamentals of
concept testing in the field of management

e  Toequip the students through a bottom-
up approach in understanding the global
perspectives of managerial

aspects in the economy.

®  To provide a fillip to employability of
learners through exploring the various
dimensions of management studies.

Whether the UGC has recommended the

course: ves
Under AICTE
Whether all the courses have commenced from 2024-25
the academic year 2023-24
The courses started by the University are self- Yes
financed, whether adequate number of eligible
permanent faculties are available?:
To give details regarding the duration of the Yes
Course and is it possible to compress the
course?:
The intake capacity of each course and no. of 60
admissions given in the current academic year:
Opportunities of Employability / Employment Yes
available after undertaking these courses:
=N Sign of the Sign of the
Sign of the BOS Chairman Offg. Associate Dean Offg. Dean
Prof. Dr. Kanchan Fulmali Prin. KishoriBhagat Prof. Kavita Laghate

Faculty of Commerce
&Management

Faculty of Commerce &
Management




