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CHAIRMAN’S MESSAGE

“In three words I can sum up everything I've
learned about life. IT GOES ON.” - Robert Frost

All of us across all walks of life are witnessing an unprecedented event in our lifetime,
Academic institutions are no different; all of us have been overhauled alike. Adapting to
the current times and overcoming them is the need of the hour. However, it is
reassuring for decision makers like me that like a real leader at the time of Crisis, our
institution, Prahladrai Dalmia Lions College of Commerce & Economics and its entire
workforce has stood tall, and ensured that the academic delivery, exams and other
curricular activities were conducted unhindered.

Yes, I admit that the sudden change of methods, technology infusion, remote online
classroom sessions have been of great discomfiture to the teachers, students and the
support staff alike. But the steadfast turnaround displayed by our team under the able
leadership of Dr. Kiran Mane, I/C Principal and the teams led by Vice Principals Prof.
Madhavi Nighoskar (Degree Aided), Prof. Subhashini Naikar (Degree-Unaided) and Ms.
Kiran Mishra and Mr. Anil Bagade (Incharges Junior College) have us, members of
Governing Council wanting for words of gratitude.

To match the undeterred service provided by the College Team, we decided to utilize this
challenging time for the betterment of the college infrastructure. I am happy to
announce that the Governing Council was unanimous in releasing requisite funds and
resources to renovate and transform existing infrastructure. The General Auditorium,
Conference Room, student’s washrooms, Principal’s cabin, Non-teaching Dry Cafeteria
is upgraded to a state-of-art 3 star facility. We have also upgraded 2 class rooms to
technology laced — ‘Smart Classrooms’ and installed the much awaited Rain Water
Harvesting Technology- improving our sustainability quotient. With a new coat of
paints, and other amenities, we are sure that the new batch of students would find an
entire new college building ready to welcome them dearly. I am duty bound to mention
the valuable service of our senior member Lion Kamal Ruia, Vice Chairman Governing
Council for his rigorous follow up and supervision of the above said projects, and the
youngest leader Lion Atit Ruia for his visionary inputs. Their support along with our
other members of the Governing Council, despite the Covid scare gives us the
confidence to drive forward.

There are yet many achievements to be mentioned, but are being withheld as the
Covid19 protocols limit the capacity of University offices to approve new proposals.
However, we are happy that the LIC Team has visited the college for scrutiny of the



proposed Research Centre of Commerce & Economics and have submitted a positive
report.

The pandemic effect has had a serious impact on the academic cycle, as many things
remained ambiguous. This in turn affected the admissions and increased drop out
percentages amongst students of many institutions around Mumbai. But again, our
stellar team of teaching and non-teaching staff have upheld the quality admissions, even
in the increase of intake capacity.

I personally thank those Samaritans with a benevolent heart who have sponsored the
academic fees of some of our students. The Governing Council is pleased to announce a
special provision of 2.5 lakhs towards financial aid to deserving candidates. Kudos to all
the achievers and supporters!

The road ahead is tough, but I am sure that we could work as a team and Triumph over
the pandemic from our life. I urge everyone to follow Covidi19g Protocols and assist the
administration for effectively controlling the spread and treatments. If anyone can
support financially or through social ventures in the trying times, it would be great!

Prahladrai Dalmia Lions College of Commerce & Economics is entering into its Golden
Jubilee year and this year is important. Let us look ahead, and with the same resolve we
shall strive for a better future for all of us, for all humanity.

In the words of Og Mandino, “I will love the light for it shows me
the way, yet I will endure the darkness for it shows me the stars.”

LION Dr. SHARAD S. RUIA
Chairman, Governing Council,
Prahladrai Dalmia Lions College of Commerce & Economics



SECRETARY’S MESSAGE

Report card of the college is excellent. Due to Covid and lockdown, classes
were conducted on virtual platforms. We feel sorry for those students who
could not enjoy college and canteen life, nor showcase their talents in
various fields.

During this period of crisis, under able leadership of Incharge Principal Dr.
Kiran H. Mane and equally supported by teaching and administrative staff,
the college has performed very well. In the past, I have seen that we have
produced thousands of Corporate Leaders, Public leaders, Chartered
Accountants and Media Persons. They have travelled from Classroom to
Boardroom of Public Limited Company.

We make education a purposeful, meaningful and enjoyable experience.

We give due weightage and importance to the grievances of students and
solve the same by not taking it lightly and casually. In spite of the economic
meltdown due to Corona lockdown, we are continuously increasing basic
amenities and other facilities for students and staff members.

Let us all march ahead for a better tomorrow.

Together we can and always will make a difference.

Be positive in life and wish negative Corona tests for all.

We extend our wholehearted support to economically backward students.

LION KANAHAIYALAL G. SARAF
Hon. Secretary, Governing Council,
Prahladrai Dalmia Lions College of Commerce & Economics



FROM THE PRINCIPAL’S DESK

I am indeed proud to be given the charge of this esteemed institution that has won
laurels in varied fields for the past decades and made a mark for itself in the western
suburbs as a premier educational institution. Given the troubled times of Covid 19 all
my teaching and nonteaching staff took upon themselves the challenges that the
pandemic brought with itself. Combating with getting updated with the online teaching
learning methodology, switching from blackboards to jam boards, from lecture method
to interactive audio-visual presentations on online platforms , from classroom
interactions to Google classrooms — all was learnt within a record period.

With the closure of educational institutions during the lockdown, news reports indicate
that approximately 1.72 billion learners have been affected worldwide, and around 32
crore in India alone, resulting in high socio-economic costs for education stakeholders.
The challenges that the teachers have faced is tremendous, apart from just getting
internet savvy and using all the technical prowess to keep the online student interested
and motivated mentoring them online was also an uphill task. Online counselling in
these trying times has been tremendously stressful even for the teachers as navigating
pandemic issues at home and reaching out to students in distress was equally
challenging but our teachers’ efforts have been commendable. We have all tried our level
best in trying to use the video conferencing facilities in maintaining proper
communication and following the social distancing norms so as to keep the augurs of
this pandemic away.

The pandemic has resulted in the exodus of many parents for loss of livelihoods thereby
resulting in problems for students. The digital divide which we used to talk about was
faced as a reality in a span of just two months. Reports have been galore about how
paucity of adequate resources forced students to drop out. Facing all these challenges
has been a mighty uphill task for most of all; but I dare say we have emerged strong.
Having used the online digital form of communication we are now more sure that lack of
human touch will not help furthering the cause of education. "If I've gotten better at
teaching over the years, it’s not because I've learned more about my subject; it’s because
I've learned more about kids." If this is what every teacher like Monte Syrie thinks, then
online teaching makes it challenging to actually know our students. Thus it is time for all
academicians to rethink the pedagogical challenges that the digital transformation has
brought with itself. And all teachers together can achieve this as Ratan Tata says, “"If
you want to walk fast, walk alone. But if you want to walk far,

walk together".

Dr. Kiran H. Mane
Incharge Principal,
Prahladrai Dalmia Lions College of Commerce & Economics



EDITORIAL

Research is the cornerstone of knowledge. Young minds are flintstones that help ignite new
avenues of growth, be it in the field of science and technology Economics and psychology
politics or the social arena. The venture that started as a small student quality circle yearning for
enrichment has today grown and spread its branches. We started these student conferences as a
project in experiential learning wherein students themselves learn to organize a research
conference. A conference for students, By students, a project that began as an intra-collegiate
activity has today, being nurtured by the zest and enthusiasm of our students got together young

researchers from places asunder

Thus, every year in order to gain experiential learning, the dept. of Business communication,
students join the Student Research Cell and organize a Student Research conference. As every
year the theme of the year is taken up at the conference. This year a Virtual National Conference
for student researchers on ‘‘Reaching out in COVID 19 : Social, Economic and Psychological
Dimensions of Human Life during The Pandemic’ on 25 March 2021organized by the
Department of Business Communication and Student Research Cell under the aegis of IQAC.

The subtopics for the conference were:
Subtopics:

e Role of media in reaching out to people for help

e Hunger and Food Charity during COVID 19

e COVID 19- Misery of Migrants

e COVID 19 - Rise of depression

e Economic consequences of COVID 19

e Social Isolation and Trauma during the Pandemic
e Fear of losing the loved onesduring the Pandemic
e Dealing with loss of jobs due to COVID 19

e Domestic violence and Lockdown



¢ Lockdown: is Environment healing?

e Challenges of Education during Pandemic
e Lockdown: Finding yourself

e Lockdown: Healing yourself

e Lockdown: Emergence of DIY

e Lockdown: “I am a writer too”

e Lockdown: Reconnecting with family

e Any other topic related to the theme

Students all over India contributed research papers on the themes given. we have researchers
from Maharashtra, Tamilnadu, Puducherry and even Darjeeling Coimbatore , come together on

this virtual platform to share their research studies.

Dr. Shweta Ranade a passionate researcher and Prof. Aastha Bhatia a dedicated and enthusiastic
teacher mentored this group of young energetic students who have put in a lot of hard work for

four months in organizing this conference.

The keynote speaker Dr. Swati Jayant Pawar, M.B.B.S., D.P.M., D.H.A.; M.H.A, MDP
completed (IIM-A) who was currently Currently working as a Deputy Medical Superintendent
with a 1400 bedded, Teaching hospital in Pondicherry, India set the tone of the conference by
her experiences handling the pandemic of Covid 19. The Chairperson for the technical session 1
was: Dr. Iramani Bhuyan, Assitant Professor at Nowrosjee Wadia College, Pune, Maharashtra,
Terchnical session two was chaired by Mr. Deepak Poojary, Assistant Professor in Zoology at
Ramniranjan Jhunjhunwala College, Ghatkopar, Mumbai, Maharashtra and the third technical
session was chaired by Dr. Vaishali Takode, Assitant Professor at Shri Shivaji Arts and

Commerce College, Amravati, Maharashtra.

69 students participated in the conference. 35 Research papers were presented at the three

parallel technical sessions held for the paper presentations.



Technical Session I- 01:00 - 04:00 pm was managed by teacher In-charge- Dr. Shweta Ranade
and Student Coordinators- Anamika Singh, Divyansh Dugar, Sujit Yadav. The list of

presentations and their research papers are as follows:

Sr. |Code [Name of the First [Title of the Research Paper
No. No Author

1 01-01 |S Kamala A Study on Consumer Attitude Towards Online Shopping
Aishwarya During Pandemic, Thoothukudi
2 |01-02 |P Regina A Study on Unemployment Due to Covid 19 in Thoothukudi
3 01-03 |Anjali Jain Pandemic Affecting The Educational Environment of Mumbai
Students

4 01-04 [Mohit Narayanji [Economic Consequences of Covid-19
Joshi

5 01-05 [Abhivarshini Challenge of Education During Pandemic- Covid-19

6 01-06 [Kirti Sahajanand |Covid-19 Misery of Migrants
Sharma

7 01-07 |Sakina M. Babuji |Impact of Covid-19 on Education in India

8 01-08 [Shruti Brijmohan [Economic Consequences of Covid-19
Ojha

9 01-09 [Mervin d'costa Challenges of Education During Pandemic

10 |01-10 [Pranjali Rai Covid-19 and its Impact on Lifestyle Patterns

11 |01-11 [Parth Sarvaiya Impact of COVID-19 on Various Sectors and Proposed
Solution for Recovery Through Sustainable Development Goals

12 |01-12 Mohan Avdhesh |Loss of Job During Covid-19 and It's Impact
Gupta

13 |01-13 |Sadhana Santosh |Challenges for Education During Pandemics
Gupta




Technical Session II- 01:00 to 04:00 pm was managed by teacher In-charge- Prof. Emelia
Noronha and Student Coordinators- Dipika Jain, Lalitkumar Luniya , Isha Patel. The list of
presentations and their research papers are as follows:

Sr. |Code Name of the [Title of the Research Paper
No. No  |First Author
1 |02-14 |Aravind. C Psychological stress due to Covid-19 by economical, study and
family relationship:(Covid-19"Rise of depression")
2 |02-15 |Piyush Rane Social economic and psychological dimension impact on covid-19
3 |02-16 |Shiksha Singh [Impact of Covid -19 on sexual Minorities and women
4 |02-17 |Vedanti Vijay [Healing Yourself
Gide
5 |02-18 [Thameena Syed [Fear of losing your loved ones during pandemic
6  |02-19 |Srijai Pillai Social Isolation and Trauma During Pandemic
7  |02-20 |Bhavani Fear of losing the loved ones during the pandemic
Kumaresh
Udiyar
8 102-21 Dhruvi A. COVID 19 - Rise of Depression
Mehta
09 102-22 |Smrithi N A study on job satisfaction, Stress and Strain confronted by Private
College teaching faculties in the Covid era with special reference to
Palakkad region
10 |02-23 |Sruthi N. A study on job satisfaction, stress and strain of medical
representatives in covid era with special reference to Trichur region
11 |02-24 |Shivangi Trapped at home: A study of the shadow
Choudhary

pandemic during lockdown in India.




Technical Session I1I- 01:00 - 04:00 pm was managed by teacher In-charge- Prof. Aastha
Bhatia and Student Coordinators- Sheetal Kanojia, Rishab Baser, Sachin Shukla. The list of
presentations and their research papers are as follows:

Sr. |Code [Name of the First Title of the Research Paper
No. [No Author
1 03-25 |Laxmi Devi L Pandemic a purifier
2 03-26 |Shagun Sondhi Lockdown and crime
Manishika
3 03-27 Koshlesh Singh Lockdown: Finding Yourself
4 03-28 |Shetty. Tanisha  [Lockdown- Reconnecting with family
5 03-29 |Deep Gada Normal to new normal'- a journey of
humans during this pandemic
6 03-30 |Swarangi Joshi Role of Media during Covid-19/Lockdown
7 03-31 |Niharika Agarwal [Mob mentality and Ignorance during Covid-19
8 03-32 |Suraj Prasad Lockdown- Is Environment Healing?
9 03-33 |Bains Gurwinder [Reaching out in covid-19: social, economic and psychological
Kaur Dimension of human life during pandemic
10 |03-34 |Vanisha Agarwal |Lockdown: finding yourself
11 |03-35 |Tushani Das Lockdown and crime




The best papers were awarded. The Trophies were sponsored by the Alumni Association of
Prahladrai Dalmia Lions college.:

Technical session 1 :

Rank | Author Name Paper Name College Name
I Pranjali Rai, Covid-19 and its Impact on Lifestyle Sophia College for
Fiza Patterns Women
Rehman and
Anaisha Sadri
II Anjali Jain Pandemic Affecting the Ghanshyamdas Saraf
Educational Environment of College
Mumbai Students
I Sakina M. Impact of Covid-19 on Education Narsee Monjee College
Babuji in India of
Commerce and
Economics
Technical session 2:
Rank | Author Name | Paper Name College Name
I Dhruvi Mehta | Covid 19- Rise of Depression Narsee Monjee
College of
Commerce &
Economics
II Thameena Fear of losing your loved ones Mahatma Gandhi
Syed, during pandemic medical
Carmel College and research
Abinaya institute, Pondicherry
and Vivek
Mandal
I Sruthi N - A study on job satisfaction, stress and strain Sri Krishna Aditya
of medical College
representatives in covid era with special of Arts and Science,
reference to Trichur region Coimbatore




Technical session 3:

Rank | Author Name | Paper Name College Name
I Tushani Das | Lockdown and Crime Patkar Varde College
II Deep Gada Normal to New Normal- A Journey | Narsee Monjee College of
of Humans during this Commerce & Economics
Pandemic
III Swarangi Role of media during Covid- Prahladrai Dalmia Lions
Joshi 19/Lockdown College of Commerce
and Economics
I Vanisha Lockdown: finding yourself Jai Hind college, Mumbai
Agarwal

The conference was an enriching process both for the teachers and the students.

We thank Ms. Tanvi Shah for compiling the Conference Proceedings.

Emelia Noronha
IQAC Coordinator, & HOD Dept - Business Com.

Dr. Shweta Ranade

Chairperson , Student Research cell
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A STUDY ON CONSUMERS ATTITUDE TOWARDS ONLINE SHOPPING
DURING PANDEMIC, THOOTHUKUDI

By : S. Kamala Aishwarya,
III B.Com, A.P.C. Mahalaxmi College for Women,

Thoothukudi, TamilNadu. Email Id — s.kamalaaishwarya@ gmail.com

A STUDY ON CONSUMERS ATTITUDE TOWARDS ONLINE SHOPPING
DURING PANDEMIC, THOOTHUKUDI

Abstract

Online shopping is a form of electronic commerce which allows consumers to directly
buy goods or services from a seller over the Internet using a web browser or a mobile app.
This study is undertaken to understand the attitude of online shoppers through a self-
constructed questionnaire of 86 respondents in Thoothukudicity.The main purpose of this
research is to identify and analyse the factors that may influence consumer’s attitude towards
online shopping. Another purpose of the study is to analyse who are online shoppers in terms
of demography. Most of the consumers are concerned about the security of the payment
system, and their overall online shopping satisfaction is mixed. This paper is envisioned to
provide business leaders with a view on the progressing situation and implications on the
consumer as well. This paper aims to reflect on different issues and perspectives of online
shopping due to COVID - 19.

Keywords: Online shopping - during Covid - 19 - consumer attitude.
Introduction

The rapid growth of e-commerce in India over the last two decades, rising internet
and mobile phones penetration has changed the way we communicate and do business. E-
commerce is related with novel concept. Internet and mobile phone revolution have
fundamentally altered the way business reaches the customers. The internet has brought about
comprehensive change in the purchasing habits of the people. In the comfort of one's home
office or Cyber Cafe or anywhere across the globe, one can log on and buy just about
anything like apparel, book, music, digital cameras, mobile phones, MP3 player, video game,
movie, rail tickets and air tickets. Ease, simplicity, convenience and security are the key
factors turning the users to buy online. Still some consumers feel uneasy to buy online. Lack
of trust for instance seems to be the major reason that impedes consumer to buy online.
Consumer may have a need to examine, feel the product, discuss with friends and get some
more comments about the product before purchasing. Such factors may have negative
influence on consumer decision to shop online. Enter the novel coronavirus which causes a
highly infectious disease Coronavirus disease (COVID - 19-19) that has infected millions of
people worldwide. Since it spreads primarily through contact with an infected person (when
they cough or sneeze) or when a person touches a surface that has the virus on it, the best way
to guard against it is to stay at home. This has increased online shopping usage, globally.

Purpose of the study



The present study has been made to analyze the attitude of customer towards online
shopping. It also highlights the benefits enjoyed by the customers who use online shopping
app and also the problem faced by the consumers in online shopping. It makes an attempt to
explain the customer satisfaction/ dissatisfaction regarding the online shopping.

Statement of the problem

With increase in lockdown, with declining sales and financial constraints, retailers
have no choice but urgently need to find alternatives to increase profit. Online store/ e-shop
can be one of the attractive solutions. This study is designed to provide suggestions to E-
marketers and E-sellers regarding the consumer’s attitude towards online shopping. Online
shop delivers many products to the consumers at their doorstep. Second, online shopping is
useful because it reduces aconsumer's risk of infection by preventing contact with other
people. It delivers the product to all: downtrodden or upper class people. Online shopping
maintains standard price with high quality. Varieties of products are available in online
shopping. It delivers the product purchased by the consumers within a week. It maintains
good name from the consumers.

Objectives of the study

1. To know the benefits regarding online shopping to consumers during Covid - 19.
2. To know the satisfaction level of consumers.

3. To know the buying behaviour of consumers during Covid - 19

4. To find the consumers awareness regarding online shopping during Covid - 19.
5. To analyse the socio-economic background of consumers.

6. To know the buying preference of consumers in online shopping.

METHODS AND MATERIALS

The study is an empirical study based on survey method. The primary data were
collected from the customer with the help of questionnaire. The secondary data were
collected from the books, journals, internet and other online shopping apps. For, the present
study, 86 customers were selected and interviewed. For selecting the sample customers,
convenience sample method was followed. Questionnaires were circulated in Thoothukudi
town. Questionnaires collected from respondents were a great source of information. The
study is compiled with the help of both primary and secondary data.

Data Collected through Questionnaire:

Table 1: DEMOGRAPHIC PROFILE OF THE RESPONDENTS

Age (in years) No. (%)
Up to 20 years 45 (52.3%)
21 -30 26 (30.2%)

31 -40 6 (6.9%)

41 -50 7(8.1%)

Above 50 2(2.3%)




Gender

Male 69(80.2%)
Female 17(19.8%)
QOccupation
Students 58 (67.4%)
Business 3(3.4%)
Housewife 3(3.4%)
Professional 1(1.1%)
Employees 21(24.7%)
Monthly income
Up to Rs.10,000 42 (48.8%)
Rs.10,001 — Rs.20,000 17(19.7%)
Rs.20,001 — Rs.30,000 11(12.7%)
Rs.30,001 — Rs.40,000 7(8.1%)
Rs.40,001 — Rs.50,000 5(5.8%)
Above 50,000 4(4.6%)
Marital Status
Married 67(78%)
Unmarried 19(22%)
Size of Family
Upto3 22(25.5%)
4t06 60(69.7%)
Above 6 4(4.6%)
Reason for Selection No. (%)
Better quality 26(30.2%)
Low price 15 (17.4%)
variety of products 21(24.4%)
More brands available 10 (11.6%)
Offers 14 (16.2%)
Frequency of Purchase
Once in 15 days 11(12.7%)
Once in a month 14 (6.2%)
Once in 2 months 23 (26.7%)
Once in 6 months 26(30.2%)
Once in a year 12 (13.9%)
No of Products Purchased
1 19(22%)
2 18(20.9%)
3 20(23.2%)
4 8(9.3%)
5 8(9.3%)
More than 5 13(15.1%)
Purchase Before Lockdown?
Yes 63(73.2%)
No 23(26.8%)

Source : Primary Data




Table 2: Kind of products purchased

Kind of products | No. of Respondents | Percentage
Electronic item 26 30.2
TVs & appliances 7 8.1
Footwear 12 13.9
Clothing 44 51.1
Beauty products 18 20.9
Kitchenware 11 12.7
Books 7 8.1
Music 4 4.6
Sports things 4 4.6
Grocery 11 12.7

Source: Primary Data

Table 3: REASON OF PURCHASE IN ONLINE

(More than one option may be chosen)

OPTIONS NO.OFRESPONDENTS | RANK
Ease of usage 44 |
Offer 43 II
Security 43 11
Information 40 1\
Time Saver 40 \
Reliability 40 VI
Availability 37 VII
Easy payment 36 VIl
Wide Range 36 IX
On time Delivery 29 X

Source: Primary Data

Table 4: Customer satisfaction level towards online shopping

. . - . Highly
Highly satisfied Satisfied Neutral Dissatisfied dissatisfied
i\i(s);)fn dents % | No.ofresp | % | No.ofresp | % | No.ofresp | % | No.ofresp | %
Satisfaction 19 20| 37 43 23 |267| 5 |58 2 23
about product
Delivery and 18 209 | 39 453 | 21 |244 5 5.8 3 3.4
Service
Definitely Yes Maybe Not sure Never
Yes
gf;omme“d o 23 267 31 [360| 22 |255 6 6.9 4 46

Source : Primary Data




FINDINGS

Here an attempt has been made to evaluate the satisfaction of Tuticorin customers towards the
Online shopping sites with socio economic characteristics of respondents’ age, sex, educational
qualification, and marital status, size of the family, occupation and monthly income.

* Most of the respondents (52.3%) using online shopping are up to 20years
* Most of the respondents (80.2%) are Male
* Most of the respondents (67.4%) are students
* Most of the respondents (42%) have monthly income less than Rs.10,000
* Most of the respondents (78%) are Married
* Most of the respondents (69.7%) size of the family is 4 — 6 members

* Most of the respondents (30.2%) purchase online shopping because of better quality of
products

* Most of the respondents (30.2%) made a frequency of purchase in once in 6 months
* Most of the respondents (51.1%) purchase clothing in online shopping.

* Majority of the respondents (73.2%) have purchased products through online before lock
down.

* Most of the respondents (65%) are satisfied with the online shopping.
* Most of the respondents (66.2%) are satisfied with service of the online shopping.

* Most of the respondents (52.7%) are willing to recommend online shopping sites to others.

SUGGESTIONS

e The price of the product from online shopping should be reduced to minimum
level which will increase sales.

e Many more offers and discounts should be provided by the company so that
the consumers may be satisfied to a large extent.

¢ The products must be delivered on time for increased customer satisfaction.

¢ Most of the respondents who purchase in Online shopping belong to the age
group up to 20 years. So the company should concentrate on advertisements in
order to attract the customers.

CONCLUSION:

Undoubtedly this epidemic has come up with a lifelong lesson and has impacted every
sphere of natural life. So online shopping and consumer shopping preferences are not an
exception to this. The best strategy of advice to adjust or to survive in this tough time is to
adapt to changing needs of the consumer as the need of the hour is not the luxury or
availability of luxurious goods at the specific price range, but unitedly everyone is
contributing and fighting for the passage of this phase. So preferences have changed over
from trip to the globe to stay at home and buying luxury online to buying groceries for



survival. Yesterday’s luxuries are toady’s necessities. Almost all the respondents of
Thoothukudi are aware of online shopping sites. Wide variety of products and low price are
major factors that influence online shopping customers.
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Abstract

COVID-19 is a disease caused by a new strain of coronavirus. 'CO' stands for
corona, 'VI' for virus, and 'D' for disease. The world health organisation (WHO) has declared
“Corona virus disease 2019” (COVID -19) on 31 December 2019. It leads to Pandemic. Due
to pandemic, Millions of people lost their job. The main objective of the study is to analyse
the unemployment due to COVID 19 in Thoothukudi. It helps to know the impact and
problems faced by the job losers during pandemic period. It helps to describe the sources of
unemployment and how its affect people day to day life and business cycles. The sample size
of 100 respondents is selected for the study from Thoothukudi. Simple random sampling
method was used to select the respondents. The researchers offer some suggestions to
improve employment opportunities and how to overcome the issues of unemployment due to
COVID -19.

Key words: COVID 19, Unemployment, Job losers, Employment opportunities

Introduction
On 31 December 2019, a cluster of cases of pneumonia of unknown cause in the city
of Wuhan Hubei province in China was reported to the World Health Organisation. The
World Health Organisation (WHO) has declared that as “Corona virus disease 2019”
(COVID-19). It leads to Pandemic. A pandemic is defined as “occurring over a wide
geographic area and affecting an exceptionally high proportion of the population”. The last
pandemic reported in the world was the HIN1 flu pandemic in 2019. A global coordinated
effort is needed to stop the future spread of the virus. So the Government and WHO
announced a quarantine to control pandemic of COVID 19. Quarantine pull down world
economy. The COVID 19 pandemic forced many workplaces to adapt to drastic changes in
the work environment around the world. The COVID 19 pandemic has been labeled as a
black swan event that caused a ripple effect on every aspect of human life. It affected day to
day life and is slowing down the global economy and affected thousands of peoples who are
either sick or are being killed due to the spread of this disease. COVID 19 has rapidly
affected our day to day life, Industries, Factories, Business, disrupted the world trade and
movements. It leads many people to became unemployed. Unemployment statistics for 2020
reveal that the rate was 8.4% in August. It reached a peak of 14.7% in April due to the
COVID-19 pandemic. This shows that within the two-week period of lockdown, 119 million
workers have lost their jobs. The five major impacted industries in urban areas are
the manufacturing (28million), retail, hotel and restaurants (32 million), building (15
million), shipping, storage and communications (11 million) and banking, enterprise and real
estate (7 million). These sector is influenced by approximately 93 million informal staff. 50%
of the 93 million unpaid employees operating in these sectors are self-employed, 20% are



seasonal day-to-day wage jobs, and 30%are wage and contract employees without any
network of social security. Casual employees are considered the most disadvantaged in the
building industry because of the irregularity of their jobs and the lowest average wage
earned. Over all each and every work was affected by COVID 19. The aim of this paper is to
analyze the unemployment rate and problems faced by lob losers in Thoothukudi.

Unemployment rates of India
Following are the unemployment rates of India for the past 5 years.

¢ India unemployment rate for 2016 was5.51%, a 0.05% decline from 2015.

¢ India unemployment rate for 2017 was 5.42%, a 0.09% decline from 2016

¢ India unemployment rate for 2018 was 5.33%, a 0.09% decline from 2017.

¢ India Unemployment rate for 2019 was 5.36%, a 0.03% increase from 2018.

¢ Followings are the 2020’ s unemployment rate, Jan — 4.22%, Feb — 7.76%, Mar —
8.75%, Apr — 23.52%, May — 23.48%, Jun- 10.99%, Jul — 7.43%.

Unemployment rate was peaked at 2020 during COVID 19 recession.

Statement of the problem

International labour organization (ILO) estimates that more than 25 million
jobs have been threatened due to the spread to novel corona virus globally. Kristalina
Georgieva,the head of IMF (International Monetary Fund), said that this is the
second-worst economic crisis faced by the world since the great depression of the
1930s. There are major concerns for low-paid and low-skilled informal workers in
low and middle-skilled countries. Unemployment rate stands at 8.7% in ar 2020.
CMIE survey released that the joblessness in the urban areas has been increased to
11.26% from 10.69% . Job losses and economic malaise in India show no sign of
slowing as the impact of the corona virus continues to better almost every sector.
Millions of Indians have lost jobs in the formal sector since April due to the
economic stress caused by novel corona virus. COVID-19 has rapidly affected day to
day, business, distributed the world trade and movements. Slowing of the
manufacturing of essential goods. Disrupt the supply chain of products. Losses in
national and international business. Poor cash flow in the market. Significant slowing
down in the revenue growth. The world of work is being profoundly affected by the
global virus pandemic. Unemployment is the fact that most gig workers and daily
wagers, many of whom were the migrant labourers, are rendered jobless, as non-
essential economic activity has ceased across the country in a bid to stop the spread
corona virus pandemic. The UK,US,Canada, and various European and Asian
countries have registered a huge loss in jobs which increases their rate of
unemployment. An initial assessment of the impact of COVID-19 on the global world
of work says the effects will be far-reaching, pushing millions of people into
unemployment, underemployment and working poverty. Millions of people became
unemployed and it affected their day to day life as well as family.

“FOR MILLION OF WORKERS, NOINCOME MEANS - NO FOOD, NO
SECURITY, AND NO FUTURE”



Objectives
1.To analyze the nature of COVID 19 and unemployment
2.The main objective of this study is to analyse the changes of employment during
pandemic period in Thoothukudi.
3.To know the impact and problems faced by job losers during pandemic period in
Thoothukudi.
4.Describe the sources of unemployment, its duration, the group's most affected by it,
and how it fluctuates over a business cycle and individual economic level.
5.To give suitable findings and suggestions to improve employment opportunities and
employment skills.

Sampling Design

Simple random sampling method was used to select the respondents. Descriptive and
analytical methods have been used to explore the unemployment level and problems faced by
job losers due to COVID 19 at Thoothukudi. The sample size of the study is 100.

Scope of the study

The present study covers the Thoothukudi city. It helps to analyse the Unemployment
due to COVID 19 at Thoothukudi. The period of the study is about 3 months from December
2020 to Feb 2021.

Sources of data

The present study is based on both primary data and secondary data. Primary data
were collected through Questionaire method and Interview schedule. The secondary data
were collected through internet, social medias, journals and newspapers.

Table 1
Demographic profile of the respondents
Demographic Options No of Percentage
factors Respondents
Below 18 years 2 2
18 — 30 years 79 79
Age 30 — 45 years 15 15
Above 45 years 4 4
Male 68 68
Gender Female 32 32
Illiterate 1 1
Educational Primary
Qualification Higher secondary 15 15
Graduate 76 76
. Nuclear 70 70
Family Type Joint 30 30
Nature of work Agriculture 2 2
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Manufacturing 7 7
Sales and marketing | 19 19
Daily wagers 65 65
Others 7 7
Below 8000 34 34
Monthly 8000 to 15000 45 45
Income 15000 to 20000 15 15
Above 20000 6 6
Period of unemployment | Weeks 24 24
Months 70 70
Years 6 6

Source: Primary Data

Table 1 inferred that, 79% of the respondents belongs to the age group of 18 — 30,
68% of the respondents are male, 76% of the respondents are Graduate, 70% of the
respondents are in nuclear family, 65% of the respondents are Daily wagers, 45% of the
respondents earn Rs.8,000 — Rs.15,000 as monthly income and 70% of respondents are
unemployed for months.

Table 2
Reasons of the respondents for unsuccessful in employment

Unsuccessful in finding jobs | No. of respondents | Percentage
There was not enough jobs 45 45

You don’t have experience 27 27

You don’t have right skills 8 8

[literate 5 5

Any other 15 15

Total 100 100

Source: Primary Data

The above table 2 clearly shows that 45 percent of the respondents thought that there

was not enough jobs, 27 percent of the respondents thought that they don’t have experience,
8 percent of the respondents thought that they don’t have right skills, 5 percent of the
respondents thought that Illiterate was the reason for unsuccessful in employment and 15
percent of the respondents choose others. Most of the respondents thought that there was not
enough jobs. That’s is the reason for their unsuccessful in finding jobs.

Table 3
Solutions to solve the unemployment problems

Solutions No. of respondents | Percentage
Self-employment 38 38
Government must provide employment opportunities | 37 37
Accepting a job with low wages 15 15

Others 10 10

Total 100 100

Source: Primary Data
Table 3 clearly shows that 38 percent of the respondents felt that Self employment is
the solution, 37 percent of the respondents opinion to solve this problem is Government must
provide employment opportunities, 15 percent of the respondents opinion to solve this
problem is accepting a job with low wages and 10 percent of the respondents choose others.



11

Most the respondents felt self employment is the best solution to solve Unemployment
problems.

Table 4
Problems faced by respondents at the time of unemployed
Problems faced by respondents at the time of unemployed | Rank
Poverty I
Cannot met family expenditure 11
Stress and Hospitalize 11
Some became alcoholic v
Some may find wrong way to earn money v

Source: Primary data
Table 4 expressed that under Simple Ranking method respondents gave I rank for

Poverty, II for Cannot meet expenditure, Il rank for Stress and Hospitalize, IV for Some
became alcoholic, V for Some may find wrong way to earn money.

Table 5
Stress has impacted job losers at the time of unemployed

Stress has impacted job losers at the time of unemployed | Rank
Headaches |
Poor eating habits 111
Trouble sleeping 11
Tired all the times v
Sick more often \Y

Source: Primary data
Table 5 clearly expressed that under Simple Ranking method respondents gave I

rank for Headaches, II for Trouble sleeping, III rank for Poor eating habits, IV for Tired all
the times, V for Sick more often.

Findings
1. Most of the respondents 79% belongs to the age group of 18 to 30 years.
2. Most of the respondents 68% are male.
3. Most of the respondents 70% are living in nuclear.
4. Most of the respondents 76% are graduate.
5. Most of the respondents 65% are daily wagers.
6. Most of the respondent’s 45% income level is Rs 8000 — Rs 15000.
7. Most of the respondents 70% are being unemployed for months.
8. Most of the respondents 53% are tried to find other jobs.
9. Most of the respondents 74% are thought economic recession may be the of their
unemployment.
10. Most of the respondents 63% are currently employed.
11. Most of the respondents 52% are not in the same job how as before COVID 19.
12. Most of the respondent’s 81% salary (income level) was decreased.
13. Most of the respondents 51% are met their expenditures by family at the time of

unemployed.
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14. Most of the respondents 65% strongly agree, many people lost their job due to
COVID 19.

15. Most of the respondents 52% strongly agree the opinion, they are economically pull
down by COVID 19.

16. Most of the respondents 88% felt that government must provide job opportunities.

17. Most of the respondents 66% felt unemployment affect the family also.

18. Most of the respondents 38% felt self employment is the solution to solve this
problem.

19. Respondents gave 1+ Rank for Headaches. They considered headaches is most stress
impacted by job losers at time of unemployment.

20. Respondents gave 1+ Rank for Poverty. They felt that Poverty is the major problem
faced by job losers at time of unemployed.

Suggestion

1. Government should provide job opportunities and government should support startup
industries by providing investments. If the industries increases more , then the
employment opportunities also increased more.

2. Education pattern should be completely changed. Emphasis should be given on
vocational educations.

3. More employment exchanges should be opened. Information regarding employment
opportunities should be given to people.

4. Everyone tries to promote the startup ecosystem, instead of job seeking.

5. To increase employment, it is essential to increase production in agriculture and
industrial sectors. Development of small and cottage industries should be encouraged.

6. Capital formation should be particularly encouraged in such activities which generate
greater employments opportunities.

7. Industries, factories, business will start and run how before as COVID 19. They can
start with safety measures.

Conclusion

The current study provides an information about unemployment and its impact.
Unemployment is a serious issue for any economy. It creates negative affects to unemployed
as they are jobless and suffer from worse prospects to find new job and those who are
employed feel less secure to keep their jobs in future. However for overall development of
economy, government and individuals has to take initiative steps in increasing the
productivity and improving the standard of living. is not only the responsibility of the
government to take initiation in reducing the unemployment problem, even individuals has to
take step to overcome this problem. Lot of adjustments are to be done by the individuals to
come out of this situation. With out taking hasty decisions like suicide, frustration they can
plan and do proper adjustments like debt adjustments, expend their liquid assets when it is
required, cut down their expenditures and also encourage other family members to find jobs
so that they can compensate in income generation. An individual has to increase their
capabilities and participate in proper counseling and training sessions to improve their
performance levels and enhance their skills. They have to think about self employment apart
their job with the help of their family members. This also improves their standard of living.

START YOUR OWN BUSINESS...
INSTEAD OF BE A JOB SEEKER...
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BE A JOB PROVIDER...
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